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The oil and gas people emphasize 
the carefree existence of the family 
which doesn’t have to dispose of 
ashes every day. However, a house- 
holder who slipped on his own icy 
pavement reports that this familiar 
argument has lost some of its force. 


vv¥eeg¢ 


Perhaps oil and gas marketers will 
have to take over the coal industry 
just to get the residue for distribu- 
tion in wintry weather. 


* + F 


Mae West’s conception of the role 
of Eve, as presented on the Chase & 
Sanborn radio program, suggests 
that she should be starred by the 
Washington Apple Growers’ Associa- 
tion. 

vvwegy 


Next to eating the forbidden fruit, 
staging a risque radio show is the 
shortest road to knowledge. 


7  F 


After looking over his fan mail 
following the Eve incident, Lenox 
Lohr, NBC prexy, probably yearns 
for the comparative peace of Molle- 
ville Farm, where he won the D. §. 
C. in 1918. 


, = 


A distiller employed the Biblical 
injunction, “It is more blessed to 
give than to receive” in his Christ- 


‘mas copy and a correspondent sug- 


gests that he be drawn and quar- 
tered. 

“Though I have all faith, so that 
I could remove mountains, and have 
not charity, I am nothing.” 


7, 7 


Capital punishment, however, 
might be justified in the case of the 
ale producer who perpetrated the 
worst pun of the week, “Guinness 
only knows.” 


¥ VF 


Advertisers are by no means unan- 
imous in their appraisal of the type 
of readership offered by any given 
Pictures of smart ladies 
registering bored acceptance of ex- 
pensive motor cars were marred in 
one instance by an illustration of a 
radiantly happy housewife who had 
just received a vacuum cleaner for 
Christmas. 


, 2? 


Let’s have a little better team- 
work, boys. 


s ¥ F 


U. 8S. Fidelity & Guaranty Com- 
pany recites the harrowing tale of a 
young man who embezzled $6,482.20 
to woo a maiden in the manner to 
which she was accustomed. 

This proves it’s the original cost, 
and not the upkeep, that counts. 


vvy 
The twenty cents must have been 
the surtax on the sales tax. 
vvyY 


Packard admonishes, “If you think 
your wife has everything—.” If you 
don’t think she has everything, 
you’re starting the New Year all 
wrong. 

vvy 


Don’t sell America short in 1938. 
Copy Cus. 


E. H. MCREYNOLDS 
TAKES LIFE AS 
HOLIDAYS NEAR 


Former AFA President Suicide 
in St. Louis 


St. Louis, Dec. 22.—E. H. McRey- 
nolds, 49, former president, Adver- 
tising Federation of America, was 
found dead in his home here today 
from a gunshot wound. A pistol lay 
near the body when it was discov- 
ered by his wife. 

Mr. McReynolds severed his 12- 
year connection as assistant to the 
president of Missouri Pacific Lines 
in July of this year to join James 
Mulligan Printing & Publishing Com- 
pany as vice-president. In Septem- 
ber he resigned as AFA board chair- 
man on taking the post as special 
publicity agent of the Republican 
Finance Committee of Missouri. 

Mr. McReynolds joined the rail- 
road in 1923 with full control over 
publicity, advertising and public re- 
lations. Prior to that he had led an 
adventurous career which took him 
to France in 1917 with a regiment of 
marines. When the war broke out 
he was city editor of the Joplin 
Globe, Joplin, Mo. After the war, he 
served the Missouri Farm Bureau 
Federation, becoming general man- 
ager. 

Handling publicity for A. E. F. 
athletics in France after the war, 

(Continued on Page 26) 


Piquant Damsel 
Spells Woe to 
Wayward Moths 


New York, Dec. 22.—With scarcely 
a tear for the vanished era of home- 
spun and the familiar old fashioned 
moth balls, little “Miss Moth Chaser” 
made her debut today, a flat, cut- 
out dolly whose serious purpose in 
life is precisely that of her more 
mundane predecessor, according to 
her sponsor, the Langreen Company, 
manufacturer of chemical special- 
ties. 

However, “Miss Moth Chaser” has 
the added advantage of the decora- 
tive and ornamental. It is also 
pointed out—and this will perhaps 
recall memories in those who as 
children mistakenly believed that 
those round white objects in Aunt 
Susan’s bureau were candy of a sort 
—that “Miss Moth Chaser” is useful 
as a child’s plaything after serving 
her utility purpose. 

The doll can be suspended in any 
closet or wardrobe or placed in a 
chest. Packaged in sets of three, 
they are being offered at retail for 
10 cents, through department, va- 
riety, hardware and drug stores. 
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AFA EX-LEADER DEAD 


E. H. McReynolds, 
tising Federation of America president, 
who was found dead last week of a 
qunshot wound in his home in St. Louis. 


Adver- 


former 


ANA Poll Shows 
Rosy Prospects 
on ’38 Budgets 


New York, Dec. 23.—Optimism 
over the business outlook for 1938 
will guide the vast majority of the 
nation’s leading advertisers in laying 
out their promotion programs, a poll 
conducted by the Association of Na- 
tional Advertisers revealed here this 
week. Of the 150 prominent adver- 
tisers who participated in the sur- 
vey, 77 per cent reported that pres- 
ent indications point to expenditures 
next year equal to or in excess of 
what they spent during 1937. 


Short Range Plans 


According to Paul B. West, ANA 
president, manufacturers indicated 
that although they are watching the 
current business situation and at- 
tempting to gauge the duration of 
the recession, they face 1938 with 
“real courage and a determination 
to go ahead in the hope that the 
downward trend will reverse itself’ 
in the near future. 

“The uncertainty felt by business,” 
Mr. West said, “reveals itself in the 
provisions being made for quarterly 


(Continued on Page 22) 
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ss Drive 


In Advertising Field 


Farm Implement 
Makers Outline 
738 Film Plans 


By Richard B. Espey 


Chicago, Dec. 23.—Increased use of 
motion pictures in promoting farm 
machinery, equipment and supplies 
sales was projected for 1938 by lead- 
ing manufacturers in the field in 
plans outlined to ADVERTISING AGE 
today. 

Among those reporting new pro- 
ductions and repeat performances on 
successes of other seasons were In- 
ternational Harvester Company, J. I. 
Case Company, Caterpillar Tractor 
Company, Minneapolis-Moline Power 
Implement Company, and Garst & 
Thomas Seed Corn Company. 

Spokesmen for these companies 
pointed out that while films are in 
use the year around, their most ef- 
fective application is during the slack 
months in the agricultural year, 
January through March. This is the 
period when many new products 
make their debut and when dealers 
are best able to tie in the showings 
with local promotion. 

In its use of motion pictures, In- 
ternational Harvester is aiming first 
at selling the value of farm machin- 
ery, and then upon emphasis of the 
advantages of its own line, according 
to company spokesmen. This, it was 
pointed out, applies only to those 


pictures intended for farmer audi-. 


ences. 
Harvester’s First in 1911 


Harvester made its first picture 27 
years ago and since then has 
steadily increased its production 
schedule. In 1936, the company 
scheduled 27,000 showings of its 
sound films to an estimated audience 
of 7,500,000. This did not include 
showings of some of the older silent 
pictures. 

Harvester’s first film, produced in 
1911, starred Beverly Bayne, the 
Greta Garbo of that era, in a story 
titled “Back to the Farm.” Then as 

(Continued on Page 25) 


Last Minute News Flashes 


ated stations. While not a personal 


(The story on page 4.) 


mission. 


advantage. 


said the action was taken to avoid use of her name in 


NBC Bans Mention of Mae West's Name 
New York, Dec. 24.—Following the furor over the recent “Adam and 
Eve” broadcast, National Broadcasting Company today banned mention of 
Mae West’s name in broadcasts by any of the network’s managed or oper- 


ban against the movie star, officials 
“vags.’”— 


Annenberg Backs “Click,” Burlesque Picture Magazine 

Philadelphia, Dec. 24.—Click, picture magazine to burlesque picture 
magazines, will make its appearance early in the new year, under auspices 
of M. L. Annenberg, publisher of the Philadelphia Inquirer, Radio Guide 
and other publications. Peek, published by William Cotton, Eastern man- 
ager of Kable Brothers Company, has already appeared with the same 


White King Withdraws from Fair Trade Contracts 

Los Angeles, Dec. 24.—White King Soap Company has withdrawn mini- 
mum prices established under fair trade acts in various parts of the country. 
While no official explanation was given, it is generally believed that failure 
of competitors to operate under fair trade placed the company at a dis- 


Davis Named Ford General Sales Manager 
Detroit, Dec. 24.—J. R. Davis, on the Ford Motor Company sales staff 


since 1919 and sales manager for the last 10 years, today was named gen- 
eral sales manager, succeeding W. C. Cowling, resigned, ‘ 


Ph 


Four Unions Join in Move; 
Advertisers and Agencies 
Are Objectives 


By Edward H. Everett 


New York, Dec. 23.—An organiza- 
tion campaign among advertisers and 
agencies “on a national scale simi- 
lar to the CIO drives in steel and 
automobile” was presaged today by 
James Hulley, president of the Com- 
mercial Artists and Designers Union, 
which, with the Cartoonists Guild of 
America and the Artists Union, affili- 
ated with the United Office and Pro- 
fessional Workers of America, CIO, 
this week. 

The drive in the advertising field 
will be made jointly with the Amer- 
ican Advertising Guild, a “brother” 
union, he said, and with the Book 
and Magazine Guild, the Department 
Store Employes Union, the Book- 
keepers, Stenographers and Account- 
ants Union, and the Cartoonist Guild 
of America. The drive will start at 
once, he asserted, and is expected to 
result in the organization of artists, 
copywriters, production men and 
office employes. 


Claims “Going Nucteus” | 
eee oe Fevagl 


Signifying the importance of hav- 
ing the co-operation of other CIO 
unions in the achievement of its or- 
ganizational objectives, Mr. Hulley 
did not, however, indicate that the 
Industrial Insurance Agents Union 
and the Social Service Employes 
Union, two other groups. which go to 
comprise the office workers’ interna- 
tional, will be called upon to render 
any .active aid. 

As to definite plans for the drive 
in the agency field, Mr. Hulley said 
that “for obvious reasons” they could 
not be divulged at this time. He in- 

(Continued on Page 24) 


Oil Industry 
Gets Another 
Investigation 


Chicago, Dec. 23.—Whether more 
or fewer stations should be used for 
distribution of oil products is one of 
the self-assigned projects to be con- 
sidered by the National Conference 
to Investigate the Petroleum Indus- 
try, formed at a meeting at the 
Edgewater Beach Hotel here yester- 
day. 

The new organization will initiate 
legislation as well as make surveys, 
seeking, among other things, to co- 
ordinate state oil legislation. It will 
endeavor to determine the fair price 
of gasoline in each section, and to 
decide whether or not the oil indus- 
try is a utility or quasi-utility which 
should be regulated by a permanent 
commission. Uniform grading laws is 
another goal. eS 

Harold B. Ehrlich, chairman of a ae 
New York state joint legislative z3 
committee to investigate the oil in- 
dustry, was elected president of the : 
new organization. Judge Ralph E. 
Smith, Pittsburgh, was made vice- 
president, and Herbert L. Shankle, 
Raleigh, N. C., secretary. 

The oil industry has been or is be- 
ing investigated in New York, Penn- 4 
sylvania, North Carolina, and Wis- 
consin. Twenty-three states were 
represented at today’s gathering. 
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Institutional BREWERS’ PAID COMPACT SUPPORT | cmiall line reading, “Deer and Ale Are 


Drive by U. S. 
Steel Renewed 


New York, Dec. 23.—With plans 
that evidence undiminished confi- 
dence in the business outlook, the 
United States Steel Corperation 
has provided an _ appropriation 
for institutional advertising in 1938 
sufficient to carry on a program simi- 
lar to that conducted in 1937, it was 
revealed here today by Robert Gregg, 
vice-president in charge of sales. 

In addition to the schedule used 
last year which included Business 
Week, Collier’s, Nation’s Business, 
The Saturday Evening Post and 
Time, the company will place inser- 
tions in Fortune, with copy genér- 
ally advancing the theme that “the 
world moves forward with steel.” 
The campaign will break in Collier’s 
for Feb. 5 with a center spread in 
four colors. This will be followed 
by a spread in the Feb. 26 Saturday 
Evening Post. 

As a further indication that the 
campaign is expected to contribute 
to the bolstering of confidence, it was 
stated that the schedule has been 
made top-heavy for the first part of 
the year, when a change in psychol- 


Frisco Line Whets 
Kiddies’ Appetites 
St. Louis, Dec. 22.—A dining 
car menu, designed especially 
for children, was introduced 
this week by the Frisco Rail- 
way. In a unique appeal to 
the new generation, the menu 
contains pictures for children 
to color, as well as a special 
food list. The bill of fare has 
been arranged so simply that 
most youngsters can order 
without assistance, and the 
foods on the bill are those 
recommended by mothers. The 
railroad provides crayons for 
the children to use in filling in 
outlines of farm and train 
scenes. 


ogy is being hoped for. The corpo- 
ration will continue its commercial 
advertising in trade and business 
publications and in the farm press. 
Batten, Barton, Durstine & Osborn, 
Inc., is the agency in charge. 


Pueschel Promoted 
Herman Pueschel has been named 
manager of the Western division of 
American Press Association in Chi- 
cago. 


SPACE TO SEVER 
LIQUOR'S LINK 


Newell-Emmett Named Agency; 
Map Campaign Plans 


By Irwin Robinson 


New York, Dec. 23.—Appointment 
this week of Newell-Emmett Com- 
pany, Inc., as agency for the United 
Brewers Industrial Foundation, once 
again trained the advertising spot- 
light on the widely-discussed public 
relations program of the brewing in- 
dustry and its first move in the di- 
rection of paid space, with emphasis 
on cleavage between malt products 
and hard liquors looming as a major 
campaign point. 

Selection of the New York agency 
was announced by Edward L. Bern- 
ays, counsel on public relations to 
the foundation, following a session 
of the body’s board of directors, 
called to ratify the choice of the spe- 


RIGHT By 


-SO | ADVISED My 
OLD MAN TO START 
THE NEW YEAR 


ADVERTISING IN. 


E OSPUTAL | 
; MURSE2¥ 


Another year of Journal leadership is a-borning. 


You can make it a year of sales increases if 
you use the Journal consistently, adequately, in © 
this major market. You couldn't make a better 


resolution, nor one more free from headaches. 


Chicago . 


™ JOURNAL 


REYNOLDS-FITZGERALD, Inc., National Representatives 
Philadelphia ° 


Detroit e 


San Francisco . 


Los Angeles . Seattle 


Women's magazines and co-operative 

newspaper copy will be used by Zell 

Products Corporation, New York, early 

next year to promote this new “Captiva- 

tor" compact. Byrde, Richard & Pound, 
Inc., New York, is the agency. 


cial advertising committee. The 
final appointment was made after 
elimination of several other promi- 
nent agencies who bid for the account 
in response to the invitation extended 
by Mr. Bernays almost two months 
ago, as reported in ADVERTISING AGE, 
Nov. 8. In accordance with the stip- 
ulation laid down at that time, only 
agencies that handled neither a beer 
nor hard liquor account were eligible. 
William Reydel, vice-president of the 
agency, will pilot the new account. 
Although it will be some time be- 
fore the new agency can thoroughly 
digest its complex assignment and 
map out a program, brewing execu- 
tives and advertising men familiar 
with the industry’s problems indi- 
cated to ADVERTISING AGE this week 
these three main considerations to 
shape the first paid advertising cam- 
paign sponsored by the foundation: 


Exploit Brewers’ Code 


1. Continued emphasis on the sep- 
aration of malt products and hard 
liquors in the public mind. 

2. Aggressive exploitation of the 
brewers’ “Code of Practice’ as a 
means of clearing up admitted evils 
in retail beer dispensing places, and 
as a gesture of reassurance to mili- 
tant drys who have been registering 
an increasing number of victories in 
local option referendums throughout 
the country. 

3. Gradual shift of emphasis from 
the nutritional value of beer and its 
use in home cooking to the economic 
contributions of the brewing indus- 
try to the nation’s general welfare. 
The outspoken admonition of FAA 
Administrator Alexander at the re- 
cent U. S. Brewers Association con- 
vention to the effect that ‘no amount 
of propaganda will ever convince the 
American public that beer is a soft 
drink,” still rings in the ears of brew- 
ing men. 

That the “Code of Practice” 
adopted by the brewers is destined 
for continued promotion, was hinted 
today by an official of the UBIF’ who 
pointed out that the pronunciamento 
has received the plaudits of even the 
most fervent foe of demon rum—the 
Anti-Saloon League. 

Evidence of the UBIF shift from 
a nutritional to an economic appeal 
in its promotion work was seen here 
today in the first of the 1938 car 
cards which will continue to tie in 
individual brewers’ advertising with 
the institutional theme in several 
thousand communities throughout 
the country. The UBIF card was a 
contribution to the industry’s wel- 
fare during the past year from the 
Barron Collier organization. The 
paid space utilized by brewers in sur- 
face cars and buses was matched by 
adjoining institutional cards. For the 
most part the latter emphasized the 
“cook with beer” theme. 

The new UBIF institutional card, 
however, features a banner headline, 
“The Brewing Industry Helps Mil- 
lions.” Since April 7, 1933, it de- 
clares, federal beer taxes alone would 
pay the educational costs for every 
public school pupil in the United 
States for one year. More than a 
billion dollars in revenue has been 
collected from beer during that pe- 
riod, the copy points out. Specific 
industries aided by brewing are pic- 
tured on the card as including agri- 
culture, labor, construction, fuel, lum- 
ber, steel and metals, glass, retail 
trades and publishing. The nutri- 


tional theme is not completely 


Nature’s Liquid Foods.” 

When the Barron Collier offer of 
institutional cards was first made 
early this year, about 40 brewers 
availed themselves of the opportu- 
nity to tie in their own product cam- 
paigns with the UBIF promotion. To- 
day the number has jumped to 106. 
These have contracted for car cards 
for at least nine months in 1938. Non- 
members of the UBIF, as well as 
affiliates of that body, are included. 

Whether or not Newell-Emmett 
will take a hand in guiding the free 
car card promotion will probably be 
determined by the time media and 
schedules are lined up for the paid 
drive. Preliminary discussions at the 
time paid advertising was consid- 
ered in early November pointed to a 
preference for national magazines as 
the chief medium for the UBIF drive. 
No appropriation figure has been an- 
nounced, but an estimate of $400,000 
was the sum previously discussed. 
UBIF income is derived from an as- 
sessment of two cents per barrel on 
the production of member brewers. 
Membership commitments are gener- 
ally for a three-year period. 


Unfair Practices Act 
for Illinois Predicted 


Enough votes have been pledged 
by the Illinois legislature to insure 
passage of a law prohibiting sales 
below a reasonable mark-up, the Chi- 
cago-Cook County Retail Grocers’ 
Association has announced. 

In view of the latitude in prices 
provided by this law, the associa- 
tion believes 1938 will see many 
other states added to the list, prob- 
ably at expense of existing fair 
trade acts. 


George Kern to Sole 
Agency in Mexico City 


George Kern, assistant account ex- 
ecutive in the radio department of 
Blackett-Sample-Hummert, Inc., Chi- 
cago, will resign Jan. 1 to join Pub- 
licidad Organizada, Mexico City, as 
account executive. 

Before joining Blackett-Sample- 
Hummert seven years ago, Mr. Kern 
was with Batten, Barton, Durstine & 
Osborn, Inc., eight years. 


Paramount Maps Mae 


West Picture Drive 


Paramount Pictures, Ine., New 
York, will break promotion for Mae 
West’s new picture, “Every Day’s a 
Holiday,” with color pages in mid- 
January issue of Life and Look and 
the back cover of the Jan. 16 issue 
of The American Weekly. 


Gough Leaves Hearst 

Emile Gough, vice-president and 
general manager of Hearst Radio, 
Inc., and with the Hearst organiza- 
tion more than 25 years, has resigned. 
Elliott Roosevelt, now Hearst Radio 
executive in the Southwest, it was 
reported, will be moved to an ad- 
vanced executive post after the first 
of the year. 


New Duties for Goodwin 

H. A. Goodwin, advertising man- 
ager of Continental Can Company, 
New York, has been named to direct 
the new market research and devel- 
opment department in addition to his 
present duties. . 


altimoreans are 
known for their 
loyalties—that goes 
for advertising 
media, too! 


hn Ballionotre, ith 


| SRR STRIATE ARC Sa 
ON THE NBC RED NETWORK 
ATIONAL REPRESE 
DWARD PETR 


lic 


o>, 
oes 
2, > 


eK 


sogesestutiersesestares 


Z a oe sy ’ 4 
Ee ae x sa hee, Vesa é . q é: - ‘ 
ie - 4 ‘ ee gM oe Se a eR he oe at = Be te i = tS oie ‘ « coe es . 
: fee. ‘ Se 
E ae ge : 4 
: rr Ng 
f : a a 
te he iii e. > | és 
ee ee ; 4 rs uff | 
: 4 
a te | 
| | a 
oe ; “aes 
3 | | NS 
Send Saas we! 
: : 
Sarria Le " 7 i oe i se 
B iheae 
Bis cnr | 
ae sae 
‘te 7 pte ae SS = = — 
= Bee ay rai | 
i oe cae } 
enna: 
ff ae 
a ont. a 
ee aay 
mo nf | 
setae | [igen winssiiiitienamniasibanian 
Po 
gb ee arene ey 
Upmaeiee go 
‘ae 
ra | 
ieee ea | 
i ne 
ie anime) a 
ae «oneal 
ea es PET SARI SIE 2 CA . 
Ee ae eR or: pa seer ss terrcag ieee we thO 2. PCa os ee \ aaa 
Py nt Sin sdnd PRP PRL D RaMNOP” MEETS ORR EOI tae | i +E TDP, 
a gone ik Sagan NE A , 
ik * - vith, or see b 
“pee eer ae ee r : 3 
' vs See 3s AORAR See the = A BR #3 
pss i! us . a0 Rage Ne io * A 35 
5.03 £4,8 ° : i Sa ENG al YY i oer t io . Beara a 
weet tet ete SA Pee et WS eer, kee . s * % oP pay SVE bor at ¥ ae of 
wes wing de OTT Sop Wi, = ~ Sit dll SG 4 eg) foe eS Ba? gs tage » ye) Bae crf. 
ae. ' ,. >. eae a ps J SS a NN ae ; $ 
oe en ae fo a ae ag ht) ~ NN ; 
Frees °. yaw 5" aa Cane i 6 ae 
le ol a . on ‘Bay F : hee * ae . 
fit ema: R wy " SE SPL? ~ 2 
ofp — ei WEE ek 
: on acre yt! F , sf (. @ i * Be Sion 3. # 
oa es ee wok 4 a , : # ia ies: ) 
ae age oS wet a2 #3 3S . wh Ks a WES r) cae’ A 
a Loo SRG AS Neen aE BE ‘ha “ 
re, oe wer . Ce mee | oss, F ends a ~ or — r 
ein ass ; og ORS ax, ‘ : N ; 
degen “} ety SZ \ ) Aa ct y KA 
Salad ¢ = os SR 4 me. jj ty: \i 77 poet 
% . . JS f RS Cie AB a Ss ey od O23 
: i oo os =: ii ‘ o>, Rays 3 " A -_ ae e.- Ka 
i ’ “ y peas THF . : Pan 4, ee ie ls 
, AS ¢ 4 ti. - , PEs > Ce ., ¢ = 
? Lae | s , il g P ai Z Bayt "ees f 
a , > bo ‘ “a ah 7 » 5 B ai ma . 
Be ei tk 3? ie Fi * Ry Fn . | 7 
ek ct ies Ps Zee oe ¢ este 
pee She t en % > s = ; : Toe 
ae $ aera) ty > — IE. <; 
Page F eeeas 77. A iT 23.5 
Jin : 3: yah: aS PES _ i %, ‘ A ER 1} /} 
Spe bee Soo ? “ Meera A. +S * ae Bef c% £ : 4 ‘Bei. ° ® 
aie id ‘ -_ ao eee muon yg elem © BEA BX: i. Le 
ai et ‘ ; ‘ . Sees Bates, . % ’ ; Be . , 
. aes 2:5 Pes, ae 2 PRES BoE y \ %) ets, d Re & 
a Rees Septet yey De eee _ bare Sy o / BS chia : Teh f 
aoe: ts oe he tetal. ate 0 Rn Bion g Pe yt, 7 A > me PD We = Men eas 
a EP ets eager ee» Mikes: oie? ! Pham \. 4 ~S 3 Fe , ~ t rie? 
i Baie ane LE eae, ROT a Ee eat 4 \i ¢ Mid oo? / a . San rt, Fe ee 
Rha Crt TPL Re ag oat ol a ee .? we he / ck Tog MN 14 Sr Sey Atos 
he <i ta Bi ad Ss ae , $ \ $y" , Gu aed , Mn ene a 
Vana id x ; Vid ; \ ice: MEMS P $ Wea ae iy 
2 . ‘i : ‘ Mo 4S t RY. mae es: 3 Bee ats 
ae % 5 ‘Boas fi Yes ea | a Sy. Regge ext 
Beer Las, . a i pee ; 3: . ass Tag RP oj ‘a Peas 
th, ae e: . ne OP bs 4 — - >\ “At S4 Sea ¢ w- Ses: ay A 
ee ee = Hts 4) ’ SAGE & oe b ete 
‘4 j : Sa\ WN ee oy Sk Bett, ——_—__—_— 
: ee SP retin An ‘g 2% 2 4 Yee? on } FH Sy! or) % 4 a Ne ee 
Gn a <t -4g Pee we 7 2 Ey) ase re: a od “= Ea 
a 3 5m ; - a ; Sot >" ae | \ Siti Mezeea Fa * ss 
te! ss ‘ q - sey . a ¢ \ oS Bek * ee ame Vie} A 
aye ‘e Kge ; nae <p Pe me eee ie _—aA PS & \ RRS iste * ie ae 
Sate % . cs, fi gals syuitl 2 a Oy 2 fa ht 7 : Saale : Bp 
: 9 I es OLE Va) Vel: B ag 
¥ saa (tos A P m SN! . a Neer: i \ WAS hi °e 
: ; ’ AN ae ae Oe  iaeeee Saleh St we. SAAS: ss ? 
ES") toes - Bi tan] % “ a 
| BUR _ é oe he or Ele “? 5 - i 
. q % <)> eee setae ted 08? > 3 ees ia pay ze 4 
way Fm Bs Bees sagt b pr "ea BR v ’ 
A. x: aS —s HS ei d P , IA ¥ By 
nite J SSE ae oi 2 io FOR ae 4 pris} 
munis ' \aeee SAL SCS. BE. og “tae f & > 
‘ ae eee y 4. iv) Rs ae ek & feat i ] Bes an , f] FE: AN 
p Rae TI RT E 4 7F was? Sze Ip). Re; wet a r 
- ee a Ex eos: See ame t 5 ia AN ant 4 
Bs, ARTE Res Beta 3 Sada | f; \ % f _ = 
$ P Ue ee Batt BS) a rr Y aid a 
fs D & i ; Pea RT Lh * 
eee : VS TB Sa SL Se, ey ‘ y | 
oe ie pee a . i. en, RN ie oy Ps ta P ee. fF “gs S74 
: aries vee ah : Ect ties, =. * Brak | i a Rs ae aa afi 7 
hen ea 5 “seh Shale 3 a ='9 nd ~ mA y i2 
Ba More aac . Q , 8 ay = oh cia Se Mas q Hs 548 " r ee) 
ESS gor ees! — aS | | See es co) < 
Slay ate pata eee ag % coe Te ee PS, cee 8 N ’ : 
SNe Pet yl aye ie Bae 2 ae oats wnt wt R oo ig cane det, >s . : a2 
a le a BAS Sapa aee Foe ete i>. | wr SPR Se = ey ¥ BY ; . 
pimeieey eae 2 | NL. ae i Fal a eee © Y: . f C sie 
Petter ee cies Soa 3 2 Re 1 4 Seeman ter deh. Se. es ae I, Fon, fs + t oe 
ee oy p ® me, | ~ ha: i ee ee > Sree, << os ie “Suet. 3 * . 
See D A a IRR ie ? a easy ot Ride, mee ‘ ‘ 
“5 bya Riis og S Sees ae os \ “aise PRES = ioe) wu Ox N ; me's be 1 
ce Sa ee ee. ee 2.) MS So EOS =a § : \ 
ear agit BE Sey, EET ite tp EP Shiatts . Ss, iotiy ~ a P , woe —————————— 
ene an aig BR: ae te : SP gas Ee a Fa f= 3 Fe t sa + 5 ee eS p 
ged Magiecbe wre So Wrcooss RRah — ra e: = Rea H ‘& wal é ry 
i bene ae ° te y a : = t a pea] . } & 
Soe =: ASL alee tees °> See t aA \. i te Mek , xf ‘ az x 
foie heir Pee i Pe OC hn > nee Dai z a> i See t & ¥ “er , : 
sae st ah * <a 1 Rees ‘8 et Ae + ome = By r 
ee. ee x disse gh hs TN j wits mie ° 2 Hg s # 3 . We x= ‘a 
Ba a he aes “AD RS 5 ge Fee P ae oa 
ae woe ey x ase 4 t% 4 ff F if Fs : 
o . 5 B . 
ce Y oe 
Ul a 
. 
re: 
a) ae es 
gee y's Sead New York . 
ie ee 
Panis Ss eae 
aga cee h 
oe Vara T . 
Tes, as Sg 
Seve s, ait Sf 
(SS ee EE se ea 
(ears ee : F 
DO ger eae : : Pais 
ee: : * pt are oe @ a A ey a 4 HH hi Fara ‘ > Pani «= Patt “tes! : <a * 4 ™ Se Re es wie gE Page Pie a x) ft «i Asa a Ye. Ma ze Ye ? “ $ Bs Ee aes - ( : PaO ee ' : ee 4 
ree a RRR es Te RE RIPON. re my : : s 4 ney 3 


December 27, 1937 


M & Coni 
Metropolitan_---- 
Color 


Acres of diamonds, tons of diamonds, car- 
loads of diamonds waiting to be claimed. Acres 
of diamonds right in America’s front yard. 

The hard way to make sales is to try to 
cover 3,073 scattered counties. The less costly 
way is to concentrate in the 550 counties where 
the per capita retail sales are 100% greater than 
the average in the remaining 2,523. 


\ 4, | 
| | = The Black Area (Metropolitan's 


~ Market) does twice as much 
\Y business as the entire balance 
of the country. .... . 


Metropolitan concentrates its 7 to 9 million 
circulation in these 550 counties of highest 
retail sales—America’'s prosperous diamond belt. 


There is no substitute for intensive coverage. 


weekly 


Additional or alternate papers 

Baltimore SUN @ Boston GLOBE @ Buffalo TIMES e@ Cleveland PLAIN DEALER Metropolitan Boston HERALD e Buffalo COURIER-EXPRESS 
Chicago TRIBUNE @ Detroit NEWS @ New York NEWS @ Piftsburgh PRESS - Sunday - Chicago TIMES @ Detroit FREE PRESS @ New York 
Philedelphia INQUIRER @ St.Louis GLOBE-DEMOCRAT e Washington STAR Newspapers, Inc. HERALD TRIBUNE e St. Louis POST-DISPATCH 


New York « Chicago Wi hi POST 


THE LARGEST CIRCULATION IN THE WORLD OF ANY GROUP OR MEDIUM | 
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League Sells, 
Can't Deliver, 
Kellogg Scoop 


Chicago, Dec. 23.—Plans of Kellogg 
Company, Battle Creek, to enjoy a 
monopoly on Chicago baseball broad- 
casting during 1938 went astray 
when P. K. Wrigley, president of the 
local National League club, rejected 
a proposal to confine broadcasting to 
two stations, and insisted that the 
five which carried the games in 1937 
again be permitted to put them on 
the air, provided they will pay the 


fancy price demanded. This fee rep- | 


resents a lefty increase over the mod- 
est sum placed on 1937 privileges. 
For the first time, the American 
League sold broadcasting rights on 
a wholesale basis, Kellogg buying 
“exclusive” privileges in Chicago, 
Boston, Philadelphia and Detroit 
and sharing rights in St. Louis with 
General Mills, which also bought 
road broadcasts of the Washington 
club. Kellogg planned to use KMOX 
in St. Louis, with General Mills hold- 
ing forth on KWK. Kellogg renewed 
its 1937 contract with WJJD in Chi- 
cago, and planned to use one other 
station. Kellogg’s 1937 baseball 


Aluminum to Adorn 
‘38 License Plates 


Aluminum Company of Amer- 
ica has created another lucra- 
tive market for its metal. Next 
year, its aluminum paint will 
adorn automobile license plates 
of nine states and three Cana- 
dian provinces. Connecticut 
first used the paint for this pur- 
pose last year. In 1938, other 

states to use the paint in addi- 
}| tion to Connecticut are Dela- 
ware, Maine, Minnesota, Ne- 
braska, New Jersey, Oregon, 


Pittsburgh, Dec. 22.— The | 


Tennessee, Wisconsin and prov- 


inces of New Brunswick, Prince 
Edward Island and Quebec. 


school in Chicago proved so popular 
that the idea is to be utilized in a 
number of other cities. Details of 
plans are yet to be determined, how- 
ever, 

Mr. Wrigley’s stand means that 
five stations will carry all Chicago 
games, and that the five will have 
to compete for an audience, with ad- 
vantages to sponsors being reduced 
accordingly. Baseball is found all 
over the dial here, an exception being 


WMAQ, which was the first station 
to broadcast baseball and the first to 
drop it when it became general radio 
fodder. 


Adams Renamed Head 


of Evergreen Playground 


BE. H. Adams, vice-president of the 
B. C. Railway Company, Vancouver, 
B. C., has been re-elected president 
of the Evergreen Playground Associ- 
ation for his third consecutive year. 

The advertising committee, which 
will handle the $35,000 proposed 
budget for next year, will be Paul 
Sciva, Tacoma; David Whitcombe, 
Seattle; Elmer Johnston, Vancouver; 
George Warren, Victoria; Donald 
Sterling, Portland and John Pearce, 
Bellingham. 


Piret Joins Crookes 


Adam Paul Piret has resigned as 
advertising manager of Winthrop 
Chemical Company, New York, effec- 
tive Jan. 1, to join Crookes Labora- 
tories, Inc., New York, manufacturer 
of medicinal colloids, in charge of 
sales and advertising. Walter J. 
Cook will succeed Mr. Piret at the 
Winthrop company. 


Gets Red Star Line 


Red Star Line, New York, has ap- 
pointed Wm. H. Rankin Company, 
of York, as advertising agency for 
1938. 
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THE HOUSTON CHRONICL 


LEADS THE STATE IN NATIONAL ADVERTISING 
FIRST IN HOUSTON—IN EVERYTHING 


R. W. McCARTHY 
Manager Natwnal Advertising 
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FCC THREATENS 
ACTION AGAINST 
NBG AFFILIATES 


Mae West Burlesque Sets 
MeNinch on Warpath 


By Merrill Sickles 


Washington, D. C., Dec. 23.—Ac- 
tion against stations which carried 
the Chase & Sanborn broadcast of 
Dec. 12, as well as the one which 
originated it, may be taken by the 
Federal Communications Commis- 
sion, Chairman Frank McNinch said 
this week in a letter to National 
Broadcasting Company. Mr. Mc- 
Ninch demanded all details of the 
program, in which Mae West gave 
her conception of Eve to Don 
Ameche’s Adam. 

“If those who have protested to 
the Commission concerning this 
broadcast,” Mr. McNinch wrote, “are 
substantially correct in their ap- 
praisal, I have no hesitation in say- 
ing that the licensees of the stations 
over which it was broadcast have 
been derelict in the discharge of 
their duty. 

“There is a marked uniformity of 
thought in the letters of protest 
which variously characterize the skit 
as profane, obscene, indecent, vul- 
gar, filthy, and insulting to the 
American public.” 


Was Program “Obscene?” 


While the Commission has no di- 
rect power of censorship, the act of 
1934 which created the FCC provides 
that no person shall utter “any ob- 
scene, indecent or profane language 
by means of radio communication,” 
Mr. McNinch pointed out, and the 
FCC is charged with enforcement of 
this provision. 

With all concerned offering apolo- 
gies, the incident might possibly 
have been glossed over but for the 
fiery Representative Connery, of 
Massachusetts, who wrote the FCC 
a letter accusing it of being “dere- 


‘lict in enforcing the Communications 


Act,” adding that the Chase & San- 
born program of Dec. 12 was “so in- 
decent it violated the sensibilities of 
even those who are familiar with 
the burlesquing of historical events.” 
Asserting that he will demand a 
Congressional investigation of the 
Commission, Connery called on it 
“to function for the benefit of the 
American people, rather than for 
satellites acting for the additional 
enrichment of a private few.” 


Protest Was Buried 


An interesting light was shed on 
the situation by the revelation that 
the dean of the Catholic University 
department of religion here feared 
the worst when he learned that Mae 
West was scheduled to appear on 
the Chase & Sanborn program and 
filed a strong protest with the spon- 
sor. His letter, it was explained, 
was buried in a deluge of Charlie 
McCarthy mail, and did not reach 
the proper officials until after the 
broadcast. 

Dr. Maurice S. Sheehy, the church- 
man in question, was conciliated by 
a meeting here in which Stanley Re- 
sor, president of J. Walter Thomp- 
son Company, and Frank Russell, 
NBC vice-president, participated. Dr. 
Sheehy indicated that in view of the 
evident repentance of all concerned, 
he would consider the incident 
closed. 

In a letter to National Broadcast- 
ing Company, Mr. Resor admitted 
that the broadcast represented a 
mistake which will not be made 
again. Lenox R. Lohr, president of 
NBC, replied that the network 
shares responsibility, and will in- 
tensify its effort to broadcast only 
wholesome entertainment. 

The latest reverberation took the 
form of a letter from the National 
Committee on Education by Radio, 
commending action taken by Chair- 
man MecNinch in requisitioning the 
script. 

“The members of the committee 
trust that this action may be the be- 
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Johns-Manville Corporation, New York, 
is using this “business success formula” 
presentation through field men and mail- 
ings to back up its new Housing Guild 
plan for the building industry. 


ginning of the application to pro- 
grams of standards equally as high 
as those now applied by the commis- 
sion to the technical operation of 
stations,” the letter said in part. 


White Given Lever 


The West program also inspired 
a protest on the floor of the House 
by Congressman Donald L. O’Toole, 
of New York, while giving Senator 
Wallace H. White, Jr., of Maine, 
some new ammunition in support of 
his resolution for an investigation of 
the entire industry, favorably re- 
ported by the Senate Interstate Com- 
merce Committee last August. 

The FCC also hinted that the art- 
ists involved in the cause celebre 
may feel its displeasure through pro- 
ceedings to be instituted through the 
Department of Justice. 

The outcry following allegedly im- 
proper broadcasts is not without 
precedent. Late in 1934, Columbia 
Broadcasting System got into diffi- 
culty over a Spanish poem, which 
was apparently more suggestive in 
that language than in English, as the 
FCC dismissed the complaint. 

The Commission absolved Station 
WOV, New York, of charges that it 
broadcast an obscene program in 
Italian two years ago. It revoked 
the license of KFKB, owned by the 
famous Dr. Brinkley and dedicated 
largely to the gland business. 

The power of the FCC to revoke 
licenses was upheld by the courts in 
a case fought by the Rev. Bob Shuler, 
as the Trinity Methodist Church 
South vs. the Federal Radio Commis- 
sion. The tribunal held that Shuler’s 
references to prostitutes, Jews and 
the Roman Catholic church were 
something more than religious or pa- 
triotic zeal. 


Agency for De Mornay 


De Mornay, Ltd., New York, maker 
of De Mornay creams and lotions, has 
appointed Stuart, Ames & James, 
Inc., New York, to direct its adver- 
tising. Its products will be placed on 
the market Feb. 1. Robert Ames is 
account executive. 


Townsend Named 
James A. Townsend has been ap- 
pointed West Coast advertising rep- 
resentative of Forbes, New York. Mr. 
Townsend is located in the Hobart 
bldg., San Francisco. 


JINGLE 


Yes, old Santa's sleigh bells 
are jingling as he rides high, 
wide and handsome in the 
Macon territory—if your cash 
register isn't jingling, it must 
be that you failed to “hang 
your stocking” in the form of 
an adequate advertising 
schedule in the 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 
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hes whiter | ge HOSPITAL-CLEAN 


WIN FRIENDS AND INFLUENCE WOMEN 


in Southern California! 


Out here in Southern California there exists a special radio situation which you should know 
about. One station, in less than a year, has obtained full stature as the territory's /eading source 


of radio programs. Eleven successive monthly surveys of the Los Angeles radio audience have 


v3 
proven conclusively that more people listen to KNX than any other station. “®’ And once they 


listen, the next thing you know they buy! That’s why the major household products shown 
above currently use more hours per week on KNX than all products in this classification use on 
any other Los Angeles station. KNX is a duy-word with manufacturers, because it makes friends 
out of listeners, and duyers out of friends. i, ' Incidentally, an up-to-date list of all KNX 


advertised items is sent regularly to the drug and grocery trade. (Would you like a copy?) This 


extra service carries your message right through to the point of sa/e. 


OWNED AND OPERATED BY THE COLUMBIA BROADCASTING SYSTEM, 
5939 SUNSET BLVD., LOS ANGELES~ REPRESENTED NATIONALLY BY RADIO 


SALES: NEW YORK, CHICAGO, DETROIT, LOS ANGELES, SAN FRANCISCO 
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Brewer Replies 
to Michigan’s 
EmbargoThreat 


Lansing, Mich., Dec. 22.—An In- 
dianapolis brewer’s injunction 
against the declaration by the State 
Liquor Control] Commission here of a 
virtual embargo on beer imported 
into Michigan from 10 states was 
viewed today as the beginning of 
court action which may have a fu- 
ture effect upon interstate shipments 
of brewers in all states as well as 
the 10 involved here. 

Origin of the present argument 
was in an act of the 1937 state legis- 
lature requiring the liquor ‘commis- 
sion to ban the sale in Michigan of 
beer manufactured in states which 
discriminate against products of 
Michigan brewers. 

In line with this act, the commis- 
sion has termed as “discriminatory” 
legislation enacted in Indiana, 
Maine, Maryland, Nevada, Pennsyl- 
vania, Washington, New Hampshire, 
North Carolina, Tennessee and Ver- 
mont, 

Two-thirds of the $3,000,000 worth 
of beer imported from these states 
comes from Indiana, and the measure 
enacted by the Michigan legislature 


provided for a 90-day period of grace 
before an actual embargo. 

Indiana brewers, however, as 
those who would be most affected by 
the embargo, did not wait for the ac- 
tual declaration by the commission 
before launching court action. In- 
dianapolis Brewing Company has in- 
stituted injunction proceedings in the 
Detroit federal court, asking mem- 
bers of the Michigan commission to 
show cause why they should not be 
restrained from imposing the threat- 
ened embargo. 

The Michigan it is 


act, pointe” 


out, is not necessarily designed to | 
shipments. It. 
is directed mainly at taxes which 


restrict interstate 
are not reciprocal. Michigan brew- 
ers began a campaign last summer 
to induce Indiana to repeal or modi- 
fy a port of entry tax against Michi- 
gan made beer which they contended 
was not reciprocal. This resulted in 
the formal ruling of the commission. 


Alber Appointed 


Shigeta-Wright, Chicago photo-illus- 
trator, has appointed Alber Studio 
as agent for stock photographs in 
Philadelphia. 


Sweeney to Bostwick 
Raymond L. Sweeney, formerly na- 
tional advertising manager of Tren- 
ton Times Newspapers, has joined 


C. A. Bostwick, Inc., New York. 


LONITE PLANS 
INITIAL DRIVE 
FOR OINTMENT 


Outlay Va,tly Enlarged Pro- 
gram for 1938 


New York, Dec. 23.—Zonite Prod- 
ucts Corporation disclosed today that 
advertising appropriations for its 
leading products, Zonite, Zonitors, 
Dr. Forhan’s dentifrice, and Larvex, 
will be heavily stepped up for 1938, 
while the first campaign ever insti- 
tuted for Zonite ointment also will 
be set in motion at the turn of the 
year. In addition, it was announced, 
a hard-hitting tie-up promotion with 
General Electric vacuum cleaners is 
expected to help druggists move the 
larger sized containers of moth-proof- 
ing Larvex. 

The advertising plans were out- 
lined following a sales convention. 
For Zonite itself, the 1938 budget will 
provide a 53 per cent increase in ad- 
vertising expenditures over 1936 and 


6—6Ehe Miami Herald 
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Circulation Lists and Physical Properties (not including 


the Contracts and 
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Announcement 


MIAMI, FLORIDA 


Obligations) of the... 


MIAMI TRIBUNE 


¢ ¢ @ 


FOR THE 
PRICE OF ... 


Thus, in Florida . . . a Morning Newspaper State .. . In Miami... a 
Morning Newspaper City—your message in The Herald covers this field 


solely and comovletely at ONE low cost... 


National Representatives. 
|. P. McKINNEY & SON 
Mew York. Chicego. San Francisce RIDA 


The Miami He rald 


AVAILABLE 


In The Herald—All the popular features, 
the wire services, the circulations of the TWO 
newspapers—at the single advertising rate of 
The Herald. . 14c (Daily) and 15¢ (Sunday). 


PRICE CONTRAST 


You save '5 at todays 


Pine Peat., owb e o etiy s6 
Sp st Oe ae ne ho ema 


Sussman, Wormser & Co., San Francisco, 

effectively answers rising cost of living 

comment with this newspaper copy, spot- 

lighting 1929 prices compared with those 
of today. 


will make possible utilization of full- 
column space in 26 magazines, bring- 
ing 30 million readings monthly. An 
additional campaign in 678 newspa- 
pers will feature use of the product 
to combat “raw throat” and mouth 
ailments. Zonite promotion will also 
include a series of advertisements 
directed to the dental and medical 
profession, and a trade campaign. 
Copy in a list of medical and dental 
journals will be the first to be placed 
in recent years. 

Zonitor promotion will benefit from 
an appropriation 32 per cent greater 
than that for 1936 and will comprise 
a continuation of the current direct 
mail series to the medical profession 
and a consumer campaign in national 
magazines. 


Ointment Marketed 8 Years 


The preliminary campaign for 
Zonite ointment, which has been mar- 
keted for eight years but never before 
advertised, will appear in newspapers 
throughout the country, it was an- 
nounced. As an indication of the 
scope and extent of the company’s 
plans for the coming year, it was 
pointed out that for Zonite alone, 
current plans provide for as many as 
215,000,000 separate advertisement 
readings in newspapers and maga- 
zines in the single month of Febru- 
ary. P 7 

The schedule for Larvex calls for 
insertions in 20 national magazines 
and in the Christian Science Monitor, 
the Sunday magazine section of the 
New York Times and in This Week. 
Spot announcements will also be 
made from three to six times weekly 
over 37 stations throughout the coun- 
try. Window displays and counter 
leaflets for dealers will be keyed to 
sell the larger size bottles. 

A noteworthy feature of the sales 
campaign for Larvex is the joint ef- 
fort with General Electric Company, 
Bridgeport. It will involve extended 
advertising in 114 metropolitan 
newspapers by Zonite of a “modern” 
way of fighting moths by means of a 
vacuum cleaner sprayer and Larvex. 
The G-E campaign will broadcast the 
slogan, “Get the dirt, then get the 
moth,” and will utilize various 
blurbs, such as “Guns and ammuni- 
tion for sale;” “General Electric de- 
clares war on moths;” and “If moths 
were as big as eagles you’d do some- 
thing about it.” 


Make Up “Package” 


Distributors of the electrical com- 
pany’s vacuum cleaners have bought 
thousands of half-gallon. bottles of 
Larvex to sell in combination with 
each G-E cleaner, while, on the other 


1s _— 
GARNER & GRANT 
Suite 1601 
Bidg.. Aticnta, Ge 


hand, the co-operation of Larvex dis- 
tributors was promised in pushing 
the sale of G-E cleaners. Emphasis 
by both companies will be placed, it 
was said, upon a cleaner which will 
be advertised to sell for $29.95. 
Supporting the sale of Dr. Forhan’s 


dentifrice, Zonite will use 28 national 
magazines to effect an advertisement 
reading of 34,000,000 monthly, an in- 
crease of some 25 per cent over this 
year, E. Hartell, advertising mana- 
ger of this division, said. In addition, 
car card campaigns will be conducted 
in New York, Philadelphia, Boston, 
Washington, Cleveland, Cincinnati, 
St. Louis, and Kansas City, and spe- 
cial series will reach the trade and 
the dental profession. Although the 
advertising will be handled by a dif- 
ferent agency, Cowan & Dengler, Inc., 
New York, as of Jan. 1, 1938, Mr. 
Hartell said that it will continue to 
have the same basic theme which 
maintains that Forhan’s does both 
jobs: cleans teeth, aids gums. 

G. Allen Reeder is advertising 
manager for Zonite products and 
W. C. House for Larvex. McCann- 
Erickson, Inc., New York, is in 
charge of the advertising for the lat- 
ter division, while the Cowan agency 
services Zonite products. 


Guard Results 
of Second Old 
Gold Contest 


New York, Dec. 23.—Amid great se- 
crecy in all official quarters, the sec- 
ond Old Gold contest, offering partici- 
pants “a fortune without laborious 
mental effort” has drawn to a close 
and distribution of the 1,000 prizes 
totaling $250,000 remains, according 
to carefully guarded statements by 
officials of P. Lorillard Company, “a 
matter of some weeks.” 

The contest, second to be run by 
Old Gold during the past year, dif- 
fered from the initial $200,000 con- 
test in that the prizes were larger and 
solutions easier. A 15-week series of 
insertions, appearing in newspapers 
in every town of 50,000 population or 
over, portrayed, in cartoon form, two 
persons discussing Old Gold cigar- 
ets. One speech was given and a 
blank left for the entrant to write 
in the other speech, discussing Old 
Golds. 

Information on results of the cam- 
paign, either as to number of en- 
trants or increased Old Gold con- 


sumption, is not being revealed at 


it was said. Lennen & 
Inc., New York, is the 


present, 
Mitchell, 


agency in charge. 


Ridder-Johns Gets 3 


Ridder-Johns, Inc., New York, Chi- 


cago and St. Paul, has been appoint- 
ed representative by St. Paul Daily 
News, 
Aberdeen American & News. 


Grand Forks Herald and 


Gets Fairfax Hall 


Fulton, de Garmo & Ellis, Inc., 


New York, has been appointed to 
handle the advertising of Fairfax 


Hall, Waynesboro, Va. Magazines 
will be used. 
Set Affilation Date 


Jan. 22 has been set as the date 


for the annual mid-winter business 
meeting of the Advertising Affiliation 


in Buffalo. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK. PRESIDENT 
NEW YORK HOLLYWOOD 
521 Fifth Ave. 5833 Fernwood 
MUrray Hill Avenue 
6-2370 HOllywood 5315 
CHICAGO 


333 N. Michigan Ave. 
STAte 0366 
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OOMING on the horizon is a 

new advertising monarch 

—The American Weekly—king- 
pin of all the advertising publications 
in the world. Tapping the richest 
markets in America — saturating the 
cities, towns and villages where four 
out of every five retail sales in the 


WIDE-AWAKE 
SALES MANAGERS 
HAVE LEARNED THAT 


“GOODS MOVE OUT 
WHEN THE WEEKLY 
MOVES IN!” 


“The National Magazine with Local Influence” 
Main Office: 959 Eighth Avenue, New York City 


Branch Offices: Pacmouive Bue., Cuicaco .. . 5 Wintnror Square, Boston . .. Arcane Bune. Sr. Louis... Eorson Buoc., Los Ancates 
Hearst Bioc., San Francisco . . . Gensrat Motors Broc. Derrorr . . . Hanna Buoo. Crsverano .. . 101 Manierta Str.. ATLanta 


Greatest 20 to 30% of al the families in 164 of these cities 
e 30 to families in 133 of these cities 
Circulation 40 to $0% of all the families in 155 of these cities _ 
chek: we | | + an oh te ee er ore 
a oO! 995 cities you 10,662 ies— 5.71 
SE eo. <2 RS.AY 0%s.S  — es 


land are made— meeting the 
reading tastes of the people who 
swing the balance of economic 
as well as political power today— 
growing stronger and stronger in 
the face of all competition — now 
offering, at a record low cost, an all- 


time high in magazine circulation! 


Here's where the 7,000,000 copies circulate 
— Coverage you buy with no other magazine 


There are 995 cities of 10,000 population and over in the United States. 
These 995 cities represent only 1% of the population centers of the coun’ 
—yet 14,670,299 families are Gonceummend Geak—-a0is of all the families ix 
the United States! And they account for 70% of all retail sales. 


families in this group receive The American Weekly. 
In addition 2,300,000 other families throughout the country regularly 
receive The American Weekly. 
These 7,900,000 families — readers of The 
American Weekly — spend approximetely 
$8,750,000,000 a year in retail purchases. 
Effective with issue of January 2, 1938. 
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ADVERTISING AGE 


December 27, 1937 


CHAIN SYSTEM 
TESTS LEGALITY 
OF MARK-UP LAW 


Minneapolis, Dec. 23.—A test case 
brought by Great Atlantic & Pacific 
Tea Company to determine constitu- 
tionality of the Minnesota Unfair 
Trade Practices Act closed here to- 
day before a three-judge federal 
court. Regardless of the immediate 
decision, the case will be appealed 
to the United States Supreme Court. 

A&P attorneys attacked the law 


FOR BUYING AND 
SELLING 


| IPPLY ‘NEWS 


Rbevat pearceg 
AnD ConTRAcToRS 
CATALOG AND 


BUILDING SUPPLY NEWS will issue in 
March 1938, to more than 15,000 lumber 
and building supply dealers—who will 
make available to more than 70,000 
building contractors—only Catalog and 
Directory of materials, equipment and 
supplies ever designed for buying and 
selling force of industry. (Advertisement) 


BOUNTEOUS CROP SPURS ADVERTISING 


by sass bed 


DIAMOND 
WALNUTS 


(oljormit: fins f 


With one of the heaviest crops in the state's history, the California Walnut Asso- 

ciation is stimulating walnut consumption within the state through price copy, as 

evidenced in this poster, lithographed by National Printing Company. Carl Neher 
was the artist. 


on seven grounds: 

1. That it constitutes arbitrary 
price fixing legislation applicable to 
trades and industries not affected 
with the public interest. 

2. That it bears no reasenable re- 
lation to proper legislative power, 
but is arbitrary, capricions, and un- 
reasonable. 

3. That it replaces the presump- 
tion of innocence in criminal cases 
with an arbitrary presumption of 
guilt which is unrelated to fact. 

4. That it denies plaintiff and 
others similarly situated the equal 
protection of laws guaranteed by the 
Fourteenth Amendment. 

5. That it defines the acts pro- 
hibited by it in terms so vague that 
men of common intelligence cannot 
know ,what they may do, and what 
they must refrain from doing, and 
thus violates the guarantee of due 
process of law. 

6. That it involves an unconstitu- 
tional delegation of legislative power 
to private persons unnamed and un- 
known to determine essential facts, 
without aid of guiding standards, 
upon which criminal liabilities of 
other persons depends. 

7. That it places an arbitrary bur- 
den of guilt upon innocent agents, 
who, without unlawful intent, and 


without knowledge of the existence 
of acts constituting violations of the 
act, assist their principals in carry- 
ing out such a violation. 


Law in 17 States 


The Minnesota law differs from 
those in effect in 16 other states in 
establishing a 10 per cent mark-up 
as the minimum. Six per cent is the 
usual minimum, though some states 
merely provide that sales “below 
cost” are illegal. 

States which have such laws are, 
besides Minnesota, Arizona, Arkan- 
sas, California, Colorado, Connecti- 
cut, Kentucky, Louisiana, Maryland, 


‘Montana, Nebraska, Oregon, Penn- 


sylvania, South Carolina, Tennessee, 
Utah and Wyoming. 


“See” Semi-Monthly 


See, New York, picture magazine, 
will be issued every other week in- 
stead of once a month beginning 
Jan. 1. A circulation of 400,000 is 
guaranteed for each issue. 


Names Gussow, Kahn 


Ideal Aeroplane & Supply Company, 
New York, manufacturer of planes 
and boat models, has appointed Gus- 
sow, Kahn & Co., Inc., New York, to 
handle its advertising. 


HARD DRIVE FOR 
SALES CITED AS 
RECESSION CURE 


Lippincott Urges. Business to 
Stop Watchful Waiting 


Milwaukee, Dec. 22. — Asserting 
that the much discussed business re- 
cession offers an enviable opportunity 
for enterprise rather than the watch- 
ful waiting policy adopted by those 
he termed “amateur economists,” R. 
H. Lippincott, general sales mana- 
ger, Holeproof Hosiery Company, to- 
day made a ringing appeal for sales 
and advertising executives to map 
their own courses and open hard 
driving offensives. 

Frankly admitting, in an interview 
with ADVERTISING AGE, that the gen- 
eral business picture for 1938 is not 
as rosy as that of 1937, Mr. Lippin- 
cott emphasized that this should not 
becloud an answer to the question: 
“What to do about it?’ 

As far as Holeproof is concerned, 
Mr. Lippincott said there are three 
answers: harder selling, smarter sell- 
ing and better service to the dealer. 

Holeproof’s advertising plans for 
the year as outlined by Mr. Lippin- 
cott at a series of sales meetings now 
under way include continuation of its 
strong drive in national magazines 
as well as dealer-placed copy. Busi- 
ness strategy for 1938, Mr. Lippincott 
declared, should award far greater 
preference to offensive, rather than 
defensive salesmanship. Each busi- 
ness has its own possibilities, he 
pointed out. 

“Business men must separate the 
trend of their own business from the 
national trend. The national trend 
obviously cannot apply to all terri- 
tories and all lines. Don’t be guided 


— 


Cubans Protect 
Palm Tree Appeal 


Havana, Cuba, Dec. 22.—De- 
signed to enhance the appeal to 
tourists of the island’s tropical 
palms and other trees, a law 
has been enacted here which 
forbids Cuban companies or in- 
dividuals to use the trees as 
supports for signs or other ad- 
vertising material. The decree, 
it was pointed out, was not 
aimed at generally regulating 
outdoor advertising but only at 
that which was placed on trees. 


too much in selling by comments of 
economists. If you are,” he warned, 
“it will neutralize your selling effort.” 

The recession offers no excuse for 
a slackening up of sales and mer- 
chandising effort, Mr. Lippincott 
stressed. 

“We may not be able to alter the 
national trend,” he said, “but we cer- 
tainly can improve our own re. 
sources.” 

Mr. Lippincott paid tribute to or. 
ganizations in many lines of busi- 
ness, whose management is ever ac- 
tive and “hitting on all cylinders,” 
regardless of pessimistic overtones. 
As proof that this policy pays divi- 
dends, the companies which follow 
such policies are usually in the top 
ranks, he added. 

Mr. Lippincott also emphasized 
that salesmen were often prone to 
gain an erroneous impression by lis- 
tening too intently to the comments 
of buyers whom they visited. As a re- 
sult of this, he added, the salesman 
gets the idea that prospects for his 
line are anything but. good, although 
the truth is usually the opposite. 

This, he said, is an example of an 
“amateur economist.” Another ex- 
ample might be one who reads too 
much of the “current deluge of pub- 
lished material,” surveys, charts and 
forecasts and completely overlooks 
facts confronting his business. 
ness. 


wai: can have ee services for a mere fraction of a. 


penny per call. 


He has a remarkable sales record. 


In one week he showed evidence of sales in as 
‘many as 1 out of every 119 radio homes in the 
entire United States (1 out of every 29 in the State 
of Ohio). He doesn’t have to “ring door-bells” 
for he is such a likable fellow that he is invited 
into the home to tell his story. And—he not only 
sells the Consumer but the Retailer, aes, ® ene 


. Wholesaler as well. 


Not content with this super joj he es 
also an outstanding merchandiser for he will help 


_ you to make use of your point-of-sale material 
a maximum number of retail outlets. 


ptr t 


In short, he is the owen ia most silectise: 


salesman in the country. 


* 


—T is ron “the saiiiea’ s greatest : Chained 


e His name... 


WLW—The Nation’ s Station 
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OKLAHOMA IN THE GO 
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.. and may we add, you’ve got something there, Mr. Babson 


“At the present time we consider the most favorable opportunities are to be found 
WH EN You PO i NTED T0 in the Southwest and the Southeast. We would call special attention to the sales op- 


0 ¥ LA H 0 M A A N D § Al H] : portunities in the following states: 


Delaware Michigan OKLAHOMA S. Carolina 
Florida N. Carolina Oregon Texas 


WwHeA YoU PICKED OKL A- “If you wish a list of cities where business is relatively good at present and in which 


the sales outlook for the near-term is favorable, we suggest the following: 


H 0 M a C I T Y A " D S f I D e Atlanta, Ga. Detroit, Mich. Jacksonville, Fla. OKLAHOMA CITY, OKLA 
Charleston, S.C. Fresno, Cal. Knoxville, Tenn. Portland, Ore. 
Columbus, O. Houston, Tex. Lexington, Ky. Richmond, Va. 
Dallas, Tex. Indianapolis, Ind. Mobile, Ala. Rockford, Ill. 
St. Paul, Minn. Wilmington, Del. 


WH a ® You C0 we PILED Your placing of Oklahoma City ... and Oklahoma... in the “Gold” area on : 


your December map is in line with all the leading authorities. We agree further, 
YOUR SA LES AND CREDIT with the following suggestions of yours: “Give encouragement to your salesmen and 


M A p F 0 » D J C F ad ® x K . dealers in the above cities. They are among the relatively best sales localities at the- 
present time. If not already covering these cities, test them out for future sales ex- 


pansion.” 


THE DAILY OKLAHOMAN e OKLAHOMA CITY TIMES 
THE FARMER-STOCKMAN e RADIO STATION WKY 


NATIONAL REPRESENTATIVE—E KATZ SPECIAL ADVERTISING AGENCY 
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Steps Along the Road 


Last week’s issue of ADVERTISING 
AcE carried news reports of two 
movements along the line of self-reg- 
ulation of advertising copy which 
lend encouragement to all who look 
to such self-regulation as the cure 
for most of the cancerous growths 
afflicting advertising and destroying 
the consumer’s belief in advertising. 

One of these was the announce- 
ment by the National Better Busi- 
ness Bureau of plans for a book of 
“Advertising Standards,” which the 
Bureau emphasizes will be designed 
solely as a guide to those preparing 
or publishing advertising, and will 
not in any sense be “an attempt to 
impose censorship upon advertisers, 
agencies or publishers.” To make 
the suggestions as complete, compre- 
hensive and practical as possible, 
the Bureau is working with an ad- 
visory committee of media repre- 
sentatives and will submit its recom- 
mendations to all concerned before 
officially including them in _ its 
volume. 

The other news item referred to 
a special message which the Ameri- 
can Newspaper Publishers Associa- 
tion has sent to regional publishers’ 
associations throughout the country, 
primarily to express its objections to 
the pending Wheeler-Lea bill, but in- 
cidentally to advise these newspaper 
groups of an offer made by the ad- 
visory committee on advertising of 
the Proprietary Association to assist 
newspapers who desire to extend 


their own voluntary censorship of 
advertising copy. 

The ANPA not only transmitted 
the Proprietary Association’s offer of 
service to newspapers in connection 
with drug advertising, but also took 
occasion in its letter to express at 
least its tacit approval of effective 
self-censorship by reviewing the 
standards laid down by individual 
newspapers, and summarizing these 
in 13 broad general principles, seven 
of which apply to all advertising, 
and six specifically to medical adver- 
tising. 

The action of the newspaper asso- 
ciation and of the National Better 
Business Bureau is significant, be- 
cause it indicates that progress is 
being made in the direction of in- 
telligent and effective regulation of 
the predatory minority from within 
the advertising structure. 

But it must be remembered that 
neither the formulation of general 
statements of copy principles to 
which all will agree “in principle,” 
nor the production of elaborate and 
carefully-prepared guides, will in 
themselves solve the problem of self- 
regulation. Codes and creeds are 
worth-while and important, but they 
encompass the aim of self-regulation 
only when they are actually enforced 
and put into general practice. Co- 
ordination and co-operation in a sin- 
cere attempt to solve this problem of 
self-regulation is still the primary 
need of the field. 


Greater Competition for 
Advertisers 


With the year 1937 drawing its 
mantle about it and preparing to re- 
tire forever into the limbo of the 
past, advertisers looking back over 
its fevered days find much to engage 
their attention, but perhaps nothing 
so dramatic and so widespread as 
the mushroom growth of picture 
magazines. 

Headed by those giants, Life and 
Look, and followed by scores if not 
hundreds of publications based upon 
the same principles of picture pres- 
entation, these publications have 
flashed across the advertising and 
the reading year like an almost end- 
less train of comets. They have 
brought new advertising media, new 
demands on reading time, new 
thoughts to the minds of merchan- 


dising men. And they have brought 
new competition for the advertising 
writer, artist and layout man, not 
this time from competitive advertis- 
ers or competitive media, but from 
the editor who is making his pages 
so exciting and so interesting that 
the advertising pages must now fight 
hard for the reader’s attention. 

Picture magazines, as well as the 
rising tempo which marks the edi- 
torial pages of all media, challenge 
the advertiser to develop new tech- 
niques and new methods of securing 
stopping power, as well as staying 
power, in his advertisements. ‘Ordi- 
nary copy, artwork and layouts are 
no longer good enough—if the adver- 
tising man can’t beat the editor at 
his own game he had better give up 
at once, 


Lo A) PS 


rae 
Ea Towocie 
—Boot & Shoe Recorder 


“Let's give our window card writer a raise. We're selling shoes to 20 per cent of 
the people who come in to call our attention to his misspelled words." 


Ad-libbing 


Good Old Santa 

Have you had as much fun looking 
through the assortment of advertis- 
ing Santas as we have had? Every 
year good old Santa, the busiest man 
in the world, somehow manages to 
find the time to help sell cigars, 
bread, toilet goods, washing ma- 
chines, automobiles, chewing gum 
and sealing wax for his multitude of 
friends in the advertising world. 

He turns up in every form of art- 
work and photography, sometimes 
looking like artist’s model John Jones 
and sometimes like photographer’s 
model Henry Smith, but always look- 
ing enough like himself so that no 
one need puzzle over his identity. 
And thus far, at least, he has always 
turned up with his broad good humor 
unaffected by his myriad jobs. 


Watch Your Source 

Churchmen and others deplore the 
lack of religious consciousness in this 
country, and are prone to warn us 
of our godlessness, yet the surest 
way to stir a protest continues to be 
to treat the Bible or religion ir- 
reverently or even irrelevantly. The 
current furor over Mae West’s Garden 
of Eden scene, while completely jus- 
tified, undoubtedly would not have 
reached such heights had it not been 
connected with the biblical passage. 
And W. R. Cunningham, of Philadel- 
phia, who writes in to complain about 
the lack of taste in liquor advertising, 
delivers his severest criticism against 
a full-page Brown Vintners advertise- 
ment which presents a Christmas 
message under the quotation, “It is 
more blessed to give than to receive.” 

The point is that regardless of how 
many people actually attend church 
services or profess definite religious 
beliefs, it is obvious that the country 
as a whole has a strongly developed 
religious consciousness and an in- 
herent reverence for the Bible. Since 
this is true, advertising material 
which has any biblical or religious 
significance requires the most care- 
ful handling to avoid the possibility 
of giving offense. 


This Advertising World 

An interesting example of the 
power of advertising was a small- 
space advertisement in one of the 
New York papers recently for Wana- 


maker’s pet shop, advertising “tiny, 


swimming Wrigley signs.” “Santa 
might have designed these green and 
red beauties,” the copy says. “Their 
green phosphorescent streak makes 
them glow at night like little Wrigley 
devils!” 

And thus Wrigley’s extraordinary 
Times Square sign, in which great 
pains were taken to simulate the ap- 
pearance and movement of fish, in 
turn becomes the pattern for the fish 
upon which it was patterned (which 
sounds like Gertrude Stein). 

Which brings us, in a pretty round- 
about way, to the general subject of 
spectaculars and the annoyance they 
cause us when, as still frequently 
happens, they fail to work as their 
makers intended they should. 

Builders of spectaculars do an 
amazing job, on the whole, of keep- 
ing their signs in working order, but 
there is still room for improvement. 
Signs that sputter fiercely, or that 
work only partially, distorting their 
design and their message, seem to us 
to be of less value than no signs at 
all, and it makes us grit our teeth 
every time we see one out of whack. 
Particularly so, when we see the 
same sign suffering from the same 
internal ailment, for as much as three 
or four nights at a stretch. 


Jottings 

The fan clubs are still at it, on a 
thoroughly business-like basis. Casey 
O’Brien, president, Pat O’Brien Club, 
used personal notices in the Chicago 
papers last week to tell the world 
that “the O’Briens are gathering to 
meet and greet Pat at 1:30 Saturday 
at the Dearborn Station, where he 
arrives from Hollywood.” Or should 
we credit that to Pat’s own publicity 
department? . . . Industrial hatchet- 
burying is exemplified by that recent 
Fisher Body copy prominently dis- 
playing a Pullman “Quiet” sign... 
U. S. Savings Bonds copy has been 
appearing so regularly in magazines 
that it’s hard to realize any longer 
how unusual it is for the government 
to be using paid advertising ... 
Advertising men’s Christmas cards 
continue to delight their recipients 
with their novel and interesting 
greetings. .. It’s fun being on Harry 
Latz’ mailing list. You never can 
tell what kind of personalized greet- 
ing or trick gadget will pop out of 
your mail next... 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1275. Beer Survey of the Bayonne 
and Hoboken Markets. 


This brochure, issued by O’Mealia 9 


Outdoor Advertising Company, con- 
tains an analysis of tavern and pack- 
age store sales of beer and ale in 
Bayonne and Hoboken, and shows 


brands carried, with their popularity @ 


ranking. Market data for the two 
cities are included. 


No. 1276. 
dian Home Journal Market. 
Canadian Home Journal has issued 


this survey which provides a picture J 


of its readers, their purchasing power, 
living conditions, interest in home 
improvement, and other features. An 
interesting point is the story of the 
publication’s Reader Advisory Board 
—how it was set up, its purpose, 
and how it functioned in the prepara- 
tion of this study. 


No. 1277. The Spokane Market. 


This 56-page illustrated brochure, 


issued by The Spokesman-Review and 
Spokane Daily Chronicle, contains a 
vast amount of material on the Spo- 
kane trading area, including data on 
the population, its ownership and 
buying ability, and the area’s sales 
and industries. Details of the papers’ 
editorial set-up and coverage of the 
market are given. 


No. 1274. Primary Area Map, WHIO. 


In addition to the latest primary 


area map, this folder, issued by 
WHIO, Dayton, contains market data 
for the area, tabulated by counties. 


No. 1245. Go South for Rural Sales. 


A billion dollar cash income for 
Southern farmers in the first seven 


months of 1937 is reported in this | 


folder issued by Progressive Farmer 
and Southern Ruralist, with more 


than a billion yet to come from cot- 


ton and tobacco. Details of the pub- 
lication’s coverage of this prosperous 
market are given. 


No. 1255. Let’s Be Practical. 

This brochure, issued by Practical 
Builder, evaluates the importance of 
the building contractor, gives a list 


of products habitually bought by con- 4 


tractors for new building and mod- 


ernizing, and shows Practical Build- 7 


er’s coverage of this field. 


No. 1265. 
Mills is Your Equipment Being 
Used? 


Over 75 per cent of all new con- 
struction in the textile industry is lo- 
cated in the South, and Southern 
mills consume more than 70 per cent 
of the total textile fiber used by mills 
of the country, according to this 
folder. issued by Cotton. The folder 
lists new textile mills or additions 
since January, 1937, and describes 
Cotton’s coverage of the textile in- 
dustry. 


No. 1247. The Road to New Car 
Sales in New York. 

The New York Sun has issued this 
report of house-to-house surveys con- 
ducted in 27 towns surrounding New 
York, and shows the Suwn’s coverage 
of homes of potential new car buy- 
ers. A year-by-year record of leading 
automobile manufacturers, 1925-1937, 
in the Sun, is included. 


No. 1249. Survey of the Seed In 
dustry. 


Seed World has issued two studies 
which should be of interest to manu- 
facturers serving the agricultural 
and horticultural fields. One lists 
the wide variety of items handled 
by the seed trade for resale, with 
the amount of sales in dollars each 
item has produced annually. The 
other determines the items listed in 
the 76,000,000 seed catalogs printed 
gach year. 
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@ BEFORE they inaugurated LOOK, 
LOOK’s publishers had gathered a lot 
of good information on what interests 
people. 

In Sunday Rotogravure, they had tried 
One picture-story angle after another, to 
establish comparative reading values. 


Their reader interest survey data filled 
six filing cabinets! 


So when they came to the point of . 


publishing LOOK, they believed they 


OOK, InconPoRATED, DES MOINES, IOWA 


NEW YORK CHICAGO DETROIT ATLANTA 
551 Fifth Avenue 333 N. Michigan Avenue General Motors Building Grant Building 
Murray-Hill 2-8730 Central 8127 Madison 6871 Walnut 8615 


D100 


knew how to pack it with interest for 
men—for women—and for juveniles. 


Their publishing ambition was, not 
only to produce a magazine that a lot of 
people would buy, but one also that every- 
one in the family would read! 


And that is exactly what has happened. 
The LOOK advertiser not only gets 
2,000,000 newsstand circulation at a 
13-time black-and-white page rate of $3500, 
(and where can you match that?)—dut he 


WHOLE-FAMILY 
READERSHIP! 


KU KLUX KLAN 


NEW TOYS 


also gets a reading by the whole family! Be 

This coverage covers everyone who j ' 
might possibly influence a sale. 
2,000,000 purchasers at the newsstands 
every issue, and an “actual” circulation 
many times that figure! 

LOOK gives you the whole-family at-. 
tention power of a No. 1 radio show 
matched up with the 100% eye-appeal 
of the movies. It’s a new way to reach 
and influence millions! 
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DAILIES WHICH 
LED YEAR AGO 
STILL AT TOP 


Media Records’ Analysis Shows 
Few Changes 


New York, Dec. 23.—Most of the 
newspapers which were lineage lead- 
ers in various classifications a year 
ago are maintaining their positions 
without difficulty, according to an 
analysis by Media Records, Inc., of 
lineage in 100 major cities for the 
first 11 months of 1937. 

New York News, which was first 
among week-day morning papers in 


UNUSUAL COVERAGE 


Cireutation This Iseae 60.000 


RACTICAL t BUILDER 


PRACTICAL BUILDER'S 70,000 building 
contkactor readers provide manufacturers, 
most "direct methdd of contact at lowest 
cost with largest bona fide list. (Adver- 


tisement) 


BREUNER'S GIVES BRAND EMPHASIS 


Breuner's, San Francisco furniture store, 
throughout the bay area co-operatively stressing products of a group of national 
advertisers. 


has launched a new outdoor campaign 


retail advertising for the first 11 
months of 1936, retained that posi- 
tion for the corresponding period of 
1937, even increasing its lineage. 
The Johnstown Democrat, which was 
sixth a year ago, has climbed to 
second place in the current tabula- 
tion. 

Washington Star and Pittsburgh 
Press maintain their relative posi- 
tions of first and second in retail ad- 
vertising in the week-day evening 
field, but the New York Sun has 
ascended to third place, and Detroit 
News to fourth. 

The status quo has been main- 
tained in retail advertising in Sun- 
day papers, the New York Times, 
New York News and Chicago Tribune 
leading the parade in the order indi- 
cated. The Philadelphia Inquirer, 
which was fifth a year ago, has 
climbed into the fourth berth. 


Leaders in National 


The New York Times, which was 
second a year ago in general adver- 
tising in the week-day morning field, 
has climbed to the top. The Chicago 
Tribune is second and the Boston 
Herald, fourth a year ago, has also 
improved its position one notch. 

New York Sun, Montreal La Presse 
and Montreal Star, which were one, 
two, three in 1936 in general adver 
tising in week-day evening papert 
still appear in that order. Toron 
Star has also crowded into the Ms 
guard, coming from ninth place to 
fourth. 

In general advertising among Sun- 
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Radio Stations of The Des Moines Register and Tribune 


NBC Blue’ MBS 
Cedar Rapids - Waterloo 


| National _ E. KATZ SPECIAL ADVERTISING AGENCY 
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day papers the leaders are the same 
as a year ago—New York Times, New 
York Herald Tribune and New York 
Journal-American. All three increased 
their lineage while maintaining their 
rank. 

A Canadian paper, Toronto Globe 
é Mail, took first place in automotive 
advertising in morning papers. Har- 
risburg Patriot is still first among 
newspapers of this country, with the 
Salt Lake Tribune and Manchester 
Union repeating their performances 
of a year ago to be second and third. 

Newark News leads in automotive 
advertising in week-day evening pa- 
pers and Toledo Blade, fourth a year 


ago, is now in second place. Buffalo 


News is third and Rochester Times- 
Union, seventh in 1936, is now fourth. 

While the Los Angeles Examiner, 
as in 1936, has carried more automo- 
tive lineage than any other Sunday 
paper, Cleveland Plain Dealer has 
come from third to second place. 
Hartford Courant, formerly fourth, 
is now third. 


Favorites for Financial 


The two financial leaders in the 
morning field are those of a year ago 
—New York Times and New York 
Herald Tribune. The Toronto Globe 
¢& Mail, however, has taken third 
place. 

While the New York Sun carried 
more financial fineage than any other 
week-day fevening papers during the 
first 11 months, as in the same period 
of 1936, the Montreal Star has moved 
up considerably to take second place. 
The Toronto Star has maintained its 
1936 position of third. ; 

The Newark Call is still first in 
financial lineage in Sunday papers, 
but the Spokane Spokesman-Review 
has climbed from fourth to second 
place. The Hartford Courant’s rise 
from 10th to third is even more sen- 
sational. 

The New York News has main- 
tained its proud position at the top 
in total display among morning pa- 
pers, while the New York Times and 
Chicago Tribune are second and 
third, as in 1936. 

The Washington Star also held its 
top ranking in total display in the 
evening field, but the Pittsburgh 
Press, third a year ago, has climbed 
into second place. The New York 
Sun is third. 

The New York Times still leads in 
total display in the Sunday field, but 
the Chicago Tribune has moved into 
second place from third. The New 
York Herald Tribune, fourth a year 
ago, is now third. 

The Chicago Herald and Examiner, 
which was second in classified ad- 
vertising among morning papers a 
year ago, now leads, according to the 
Media Records’ analysis for the first 
11 months. The Toronto Telegram is 
still the classified leader among eve- 
ning papers, while the Detroit News 
holds the domestic title, as in 1936. 
In the Sunday field, the Detroit News 
carries most classified, as it did in 
1936. 

In total advertising, the New York 
News is first in the week-day morn- 
ing field, holding its 1936 rank. The 
Washington Star also repeated its 
leadership in total advertising among 
week-day evening papers, and the 
New York Times again is first in 
total advertising among Sunday pa- 
pers. 

In total advertising of all news- 
papers, six or seven-day, the Wash- 
ington Star again is first. The New 
York News continues to lead in de- 
partment store advertising in the 
week-day morning field and the Phila- 
delphia Public Ledger in department 


store lineage among evening papers. 


COAST LAWYERS 
HALT PROGRAM; 
ATLANTA CLICKS 


Campaigns Show Varied Views 
on Advertising 


Atlanta, Ga., Dec. 24.—While the 
board of governors of the Washing- 
ton and Oregon state bar associations 
this week voted down extension of a 
test co-operative advertising program, 
Atlanta lawyers, winding up an ex- 
tensive campaign, were lauding the 
power of advertising to bring home 
to business men and individuals the 
need for their services. 

The Atlanta campaign is under 
scrutiny of a number of other bar 
associations throughout the country, 
inquiries received at the local offices 
evidencing that the circumspect pro- 
fession feels the necessity for ‘“con- 
sumer appeal.” 


Drama in Copy 


~ Gottschaldt-Humphrey, Inc., cre- 
ated the newspaper series used here 
and likewise report that indications 
are it will be running in a score of 
cities shortly after the first of the 
year. The campaign, which began as 
a direct mail series, comprises six 
large space newspaper insertions, 
signed by the local bar association 
and carrying such interest-capturing 
headlines as: “He crossed a state line 
and it nearly cost him his business”; 
“The Browns moved to another state 
and his widow had to get a job’; “He 
thought he had a grand profit .. . but 
they wouldn’t deliver the goods.” 

The Washington-Oregon program 
contemplated a joint expenditure of 
$17,000 fot a ‘radio series during 
1938, with each lawyer in the asso- 
ciations contributing $5. In turning 
thumbs down on the continuation the 
lawyers set themselves up as highly 
critical radio listeners. 

The vote against the program was 
1,052 to 243 in Washington, while 
Oregon lawyers defeated the plan by 
a vote of 395 to 139. Only 25 per cent 
of the association members in Oregon 
returned their ballots, while 50 per 
cent of the membership in Washing- 
ton voted. 


Give Reasons Why 


Negative voters were said by mem- 
bers of the bar association’s public 
relations committees to be divided 
about equally in their reasons for 
opposing continuation of “Law The- 
ater,” the title of the series. One 
group felt that the idea was a good 
one, but that preparation of the pro- 
grams was too hurried and the re- 
sultant effect “unprofessional.” The 
second group felt that the program 
was clearly unethical. 

Typical expressions contained in 
letters received by the public rela- 
tions committees from lawyers who 
voted included these: 

“The persons who put on the trial 
program were unable to distinguish 
between legitimate publicity for the 
functions and aims of the legal pro- 
fession and the mere ‘plugging’ of 
more business for lawyers.” 

“I am not able to subscribe to the 
proposition of pledging five dollars.” 

“It was rotten.” 

“To put in the mouths of alleged 
lawyers and judges the repeated use 
of the expression ‘notarize’ is a faux 
pas, at least.” 

“The program dragged, didn’t hold 
interest.” 

“Law Theater” was originated at 
the instigation of William F. Devin, 
Seattle, chairman of the public rela- 
tions committee of the Washington 
State Bar Association. Three pro- 
grams were broadcast from KOMO, 
Seattle; KHQ, Spokane, and KGW, 
Portland, on Nov. 27, Dec. 1 and Dec. 
11, with a cast from KOMO playing 
the dramatic roles in each play. The 
broadcasts originated in the KOMO 
studios. 

Idea of each play was to show 
the probability of misfortune when a 
lawyer’s services are not obtained at 


LAWYERS ADVERTISE 


Those Who Really Know Him 
Call Him “Counsellor” .... 


Aed hee ademe coves therm amy tame ones te madi ae ews sey poy hem to 
mes 


Chemene + goed Conamation Tel ham at yomae atau See ham sogsdatty sad elton, 
pet om peat legal mamers bh wll poy 


nee meet tree se gm we ae te 


The Atlanta Bar Association promotes 

the need of legal counsel in this copy, 

part of a newspaper series which aa 
bar groups are likewise considering. 


the time they are needed. “Six Little 
Words,” one of the plays, told a dra- 
matic story of a family tragedy that 
resulted when a father failed to ob- 
tain legal counsel in drawing up his 
will and left out “six essential little 
words.” 


Sales Training by Film 

Training directors of major de- 
partment stores throughout the coun- 
try are currently showing to the sales 
personnel of their radio and furni- 
ture departments a talking slide 
film, produced by AudiVision, Inc., 
New York, for RCA Mfg. Company, 
devoted to the importance of a knowl- 
edge of radio cabinet detail in mak- 
ing retail sales. Distribution to the 
department stores was arranged 
through the AudiVision Retail Store 
Service. 


Hoyt Gets Peek Frean 


American advertising of Peek Frean 
English Biscuits will be placed 
through Charles W. Hoyt Company, 
Inc., New York, effective Jan. 1, Ren- 
ken & Yates Smith Corporation, New 
York, is the American distributor. 


Joins Wade Extract 


Jack A. Smith, formerly advertis- 
ing manager of Frank BE. Davis Fish 
Company, Gloucester, Mass., has 
joined Wade Extract Company, 
Orange, N. J., as assistant to the 
president. 


Drew Vice-President 


Leonard Drew, formerly with the 
New York Times and assistant pub- 
lisher of the Atlantic Publications, 
has been elected vice-president of 
Chester H. McCall Company, Inc., 
New York. He will devote his time 
principally to new business activities. 


Taco to Tuthill 


Taco Heaters, Inc., New York, has 
appointed Tuthill Advertising 
Agency, Inc., New York, to direct its 
advertising. 


If you sell 
STYLE 


@ @ @ concentrate your New 
York advertising efforts on 
The Sun's progressive, style- 
conscious audience. These are 
the families always alert to 
innovations. They keep buy- 


ing new things of every de- 
scription and their style sense 
keeps setting fashions for the 
market's millions. 
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Le modem! Use the laxative th | 
COMBATS ACIDITY, too! 
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GET THIS STRAIGHT --acidity usually accompanies 
constipation. And as long as acidity lingers, you can’t 
feel your best. 

So take the laxative that combats acidity, too! 
SAL HEPATICA! 


quickly, gently, thoroughly —but brings about a definite 
alkaline (anci-acid) reaction, to help restore your healthy 
alkaline reserve. 

Soon you feel more alive. Clearer-headed. Get Sal 
Hepatica today. 


Sal Hepatid 


TUNE IN: Fred Allen’s ‘TOWN HALL TONIGHT"’—Wednes- 
day nights, N B C—coast to coast. 


This mineral salt not only cleanses the system— 


Sal Hepatica 


THE MINERAL SALT LAXATIVE THAT CLEANSES 
THE SYSTEM AND ALSO COMBATS ACIDITY 


@As 
a result of repeated Gallup surveys, several significant things have been 


of 


uncovered for the benefit of local and national advertisers. Most important 


them is that rotogravure enjoys a decided plus value in reader interest 


Factua istori i 
| case histories received from advertisers in many fields prove the correct 


ness i 
of the Gallup studies. And the reports of other advertisers who, not satisfied 


with studying the readership of only one medium, have checked and compared 


all medi ir li 
diums on their list, offer even more conclusive evidence of the plus value of 
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4. Take the laxative 
ETS ACIDITY, too 


dvertising Pleased 
-Myers Company— 
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get My head clear, my pep back, I must have looked 
n,” good to Jim. For it was over the lunch table that he 
by asked me to be his wife. Mother’s right—it pays to 
Sal 


take Sal Hepatica, the mineral salt laxative that 
counteracts acidity, too. 
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y of our annual out- 
7 and sickish to take 
7! But Alice had the 
2 teaspoonfuls of Sal 
errand... 


| hour offima, fun. Every Wednesday night —N. B. C.—coast to coast. 


tiddoes BOTH! 


{epatica was getting 
“ou see, this bubbling 
aersene me wuas ov save weal ¥ @ laxative—quick 
ond gentle—but it” s an alkalizer, combat- 
ting the gastric acidity that you’re apt to 
get right along with constipation. Soon.. 


Sal 


rotogravure. One of them, the Bristol- 


Myers Company, states, 
"Rotogravure 


advertising has the best reading 
and noting of any medium we are now 
using according to the Gallup stud- 
ies, and we are greatly pleased with 


the advertising results from it." 
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I felt better... better... and by noon.. . . pS 
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Saline Combinatio" 


CAREFULLY BLENDED 


WELL BALANCED 


LAXATIVE & 
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® Relatively small space has high visibility in 
rotogravure because that section of the paper 
not only commands a wider circle of readers 
than any other section, but more careful reading 
as well. Before closing lists on advertising plans 
now in preparation, we suggest consideration 


of the markets so adequately covered by roto- 


gravure sections in Sunday newspapers all over 
the United States. Rotogravure’s flexibility will 
enable you to cover one city or the nation 
thoroughly. 
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SAYS TEN WORDS 
IN ALL COPY CAN 
SELL BUSINESS 


Dickinson Urges Need to 
Guide Consumer Movement 


New York, Dec. 23.—In addition to 
its tremendous and growing direct 
influence, the consumer movement in 
this country has reached the stage 
wherein millions of Americans are 
being unconsciously educated to re- 
sist the legitimate appeal of adver- 
tising and are, consequently, having 
their buying habits radically changed, 
according to a report released today 
by Howard Dickinson, of the Law- 
rence B. Whit Organization, Inc., 
based on a survey made by the pub- 
lic relations company for one of its 
clients. He urged use of at least 10 
words in all national copy to tell 
the business story. 

Asserting that the ramifications of 
the movement are greater than even 
the fairly well informed advertiser is 
aware of, Mr. Dickinson advised na- 
tional manufacturers to “step into 
the picture” and help mould con- 
sumer opinion along constructive 
lines. 

“If they will only get on the band 
wagon in the same way that leading 
retailers are doing,” he declared, 
“they can place themselves in a posi- 
tion to profit from the movement in- 
stead of being harmed by it.” 


Say Manufacturers Lag 


In this connection, he recalled that 
whereas consumers, economists, and 
retail groups are co-operating to 
work out satisfactory standards for 
grading and labeling consumer goods, 
manufacturers tended, he found, to 
stay on the side lines and complain. 

In addition to joining other groups, 
national advertisers, both individually 
and collectively, can accomplish in- 
calculable results, in Mr. Dickinson’s 
opinion, if they will adopt the prac- 
tice of devoting a minimum of 10 
words in each of their advertise- 
ments to selling the public on the 
American way of doing business. 

By using as few as 10 words, he 
asserted, it is possible in the course 
of a series of advertisements to pre- 
sent a fairly complete apologia for 
American business. Whatever the 
method employed by national adver- 
tisers, he said that it has become nec- 
essary for them to shoulder their part 
of the responsibility of teaching con- 
sumers that it is only by means of 
their purchases that the wheels of in- 
dustry can be kept turning and that 
upon the latter depends their own 
financial healthiness. 

Pointing to a youth movement in- 
volving approximately 15,000,000 fu- 
ture income earners who are at pres- 
ent being exposed to “consumer edu- 
cation” as a further indication of 


“ 


© Advertising 


M I D Ww EST 
FARM PAPERS 
Verified by Post Office Count 
Reaches More 
Midwest Farms 
Than All — 
5 Nationals 


Combined 


Wallaces' Farmer & lowa Homestead 
The Farmer, St. Paul 

Prairie Farmer Nebraska Farmer 

Wisconsin Agriculturist & Farmer 


POSTER SHOW FIRST NIGHTERS 


A. R. McCandlish (left), greets R. W. Knox, advertising manager of Quality 
Bakers of America and A. O. Buckingham, vice-president in charge of advertising, 
Cluett, Peabody & Co., at the premiere of the McCandlish Lithograph Mfg. 


Corporation's new motion picture, 


“The Making of a 24-Sheet Poster." 


The 


scene is the Commodore Hotel, New York. 


H. A. Speckman (left), sales manager of McCandlish Lithograph Mfg. Corpora- 


tion, Philadelphia, faces the candid cameraman at Hotel Commodore, New 


ork, 


before the premiere of the new McCandlish motion picture, with A. Jansen, Jr., 
Servel, Inc.; E. A. Hosp, Batten, Seton, Puotinn & Osborn, Inc., and P. A. Brown, 
also of Servel. 


what advertisers have to look for- 
ward to, Mr. Dickinson declared that 
already about one-sixth of the fami- 
lies of the country have been reached 
either directly or indirectly by anti- 
advertising or anti-business propa- 
ganda. The immediate effect of this 
crusade, he asserted, has been to 
build up resistance to “impulsive” 
buying with the result that many 
purchases, which are temporarily de- 
ferred pending reference to one or 
other of the various consumer “au- 
thorities,” are never made at all. 

Mr. Dickinson differentiated be- 
tween organizations like Consumers 
Union which, he said, are opposed 
to all advertising and those like the 
American Home Economics Associa- 
tion which are primarily interested 
in obtaining more precise informa- 
tion regarding consumer products. In 
his opinion, the latter groups are 
“fair minded” and should be culti- 
vated by national advertisers. 


Accepts Advertising 


Advertising will be accepted in a 
new monthly magazine sponsored by 
the Queens County Bar Association, 
Woodside, L. I. The first issue will 
appear Jan. 6, Albert E. Parks, Long 
Island City, will supervise publica- 
tion. 


To Morris & Davidson 


Hydro-Tex Corporation, Chicago, 
water proofed and water repellent 
fabric products, and Electro-Cosmic, 
Inec., Chicago, maker of food bags, 
have appointed Morris and Davidson, 
Chicago, to handle thei. advertising. 
Both companies will use business 
papers and direct mail. 


Soil-Off to G-K 


Soil-Off Mfg. Company, Glendale, 
Cal., maker of Soil-Off cleaning fluid 
for walls, floors and fireplaces, has 
appointed Gerth-Knollin Advertising 
Agency, Los Angeles, to handle its 
account. 


Berrien Joins Tyson 
Price Berrien has joined the staff 
of O. S. Tyson & Co., Inc., New York 
advertising agency. He was formerly 
with the Central Hanover National 
Bank and Struthers & Dean, New 
York brokers. 


Glass vs. Can 
Battle Shifts 
to New Front 


New York, Dec, 23.—The battle be- 
tween the can and glass companies 
over beer containers will shortly 
spread to another front when the 
Glass Container Corporation takes to 
the air Jan. 9, and every Sunday 
thereafter, to tell the consumer that 
“the purity, healthfulness, and flavor 
of milk is the highest when it is 
poured from a glass bottle.” 

“There Was a Woman,” a drama- 
tized story of women behind famous 
men in American history, is the pro- 
gram that will be presented weekly 
over the NBC Blue network by Glass 
Container. 


Effort Guards Market 


The war, begun in 1934 when 
American Can Company introduced 
Keg-Lined cans to the beer trade, re- 
ceived fresh impetus by American 
Can’s invasion of the milk field with 
a fiber container. Claims have been 
made that 120,000,000 units of the 
fiber milk containers were sold to 
Borden Milk Company during 1937. 
American Can’s announcement that 
it expected to double the unit output 
in 1938 is said to have prompted 
Glass Container to take preventive 
steps in markets as yet untouched by 
the competition. 

The radio program, covering prin- 
cipal Eastern and Midwestern cities, 
will originate in the Chicago studios 
of NBC. American Advertising Cor- 
poration, New York, is the agency in 
charge. 


Account to Kircher 


Equipment Corporation of Amer- 
ica, Philadelphia, has appointed 
Albert Kircher Company, Philadel- 
phia, as advertising and merchan- 
dising counsel, W. D. Lindsey is ac- 
count executive. 


To “Mademoiselle” 


Hamilton Hoge has joined the 
sales staff of Mademoiselle, New 
York. 


MICKEY MOUSE, 
‘DOUBLE’ SHOW, 
TAKE AIR SOON 


Pepsodent, Wrigley Back 
Novel Radio Programs 


Chicago, Dec. 23.—With Pepsodent 
Company to sponsor Walt Disney’s 
creations, Mickey the Mouse and as- 
sociates, and Wm. Wrigley, Jr. Com- 
pany to stage “Double Everything,” 
which means exactly what it says, 
these Chicago advertisers expect to 
prove that radio has not run the en- 
tire gamut and that novelty may still 
be offered the radio audience. 

The new Pepsodent program, suc- 
ceeding Amos ’n’ Andy, who estab- 
lished a record for consistency by 
toiling for the same advertiser more 
than seven years, will go on the air 
Jan. 2 from 5:30 to 6 EST, and every 
Sunday thereafter over the NBC 
Red network. It represents the most 
fanciful and possibly the most diffi- 
cult assignment yet undertaken by 
a radio advertiser, if some of the 
fairy tales written by Kellogg’s Sing- 
ing Lady for radio may be excepted. 


Disney Is Assisting 


Basil Loughrane, radio director for 
Lord & Thomas, is on the coast ar- 
ranging the programs and will re- 
main there indefinitely. He will have 
the assistance of Disney and his staff 
in presenting the new program. Some 
of the voices which have made 
Mickey Mouse and his contemporaries 
articulate in the movies are expected 
to accompany them on their invasion 
of radio. Their identities will ‘be 
forever unknown, however, except to 
a select few. The official title of the 
program is “Mickey Mouse Theater 
of the Air.” 

The Pepsodent radio team, Correll 
and Gosden, will step over to Camp- 
bell Soup Company Jan. 3, accom- 
panied by their faithful Boswell, Bill 
Hay. They continue five times weekly 
on NBC. 

The new Wrigley program, which 
makes its debut at 6:30 p. m., EST, 
Dec. 26, and continues every Sunday 
thereafter on Columbia Broadcasting 
System, will offer two of everything 
—two commercial announcers, talk- 
ing simultaneously; two pianists, a 
male double quartette, twin girl 
singers, and, the company hopes, 
twice as much entertainment as is 
found in the ordinary program. 
Frances Hooper, feminine advertising 
agent of Chicago, is in charge. 


To Needham & Grohmann 


Center Restaurants, Inc. New 
York, has appointed Needham & 
Grohmann, Inc., New York, to han- 
dle advertising of the Rainbow Room 
and Rainbow Grill of Rockefeller 
Center, effective Jan. 1. Newspapers, 
magazines and direct mail will be 
used. 


WATERED COPY 


Da-Mmm-Woo? 


Mornay, Haven't | has Privecy! 
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WICHITA WATER CO. 


Wichita Water Company is presenting 

a new series of institutional advertise- 

ment with dominant illustrations telling 
the story of the vital liquid. 


Reserve Board 
Okays Consumer 
Sale Financing 


Washington, D. C., Dec. 21—A 
tremendous boost for installment 
purchasing was seen today in the 
announcement of the Federal Re- 
serve Board that banks hereafter 
may finance purchases of home ap- 
pliances, with the notes involved be- 
ing acceptable for re-discount by Re- 
serve Banks. The notes are limited 
however, to the reserve’s standard 
90 day maturity requirements. 

Such items as heating equipment, 
washing machines, refrigerators, 
ironers, radios, rugs, curtains, furni- 
ture, as well as automobiles are cov- 
ered by the new regulation. 

“While it may be suggested that 
from a practical viewpoint there is 
a difference between the discount of 
such a note in the hands of the 


seller and a direct lending by a bank ~ =} 


or finance company to the purchaser, 
said the board, there appears to be 
no justification for any such distinc- 
tion from a legal standpoint. In 
either case, the purpose of the giv- 
ing of the note is to finance the final 
step in the distribution of goods, the 
sale to the consumer.” 


Humus Appoints Best 


Humus Corporation of America, 
New York, producer of natural hu- 
mus for horticultural purposes, has 
appointed Frank Best & Co., New 
York, as advertising agency. News- 
papers, magazines and direct mail 
will be used. 


PUBLISHERS 


we offer you a unique market analysis 

vesiine por Rang " etc. vee 
ARTHUR C. WEICK CO. 

20 W. Jackson Blvd. Chicago 


Chicago. 


investigation. 


BOOST 1938 SALES 
IN CHICAGO 


Independent dealers are doing an in- 
creasing amount of the retail busines’ in 
Get your share of these extra 
sales by using our display service organiz- 
ation to place your advertising in Chicago's 
independent retail stores. There is a “plus” 
service we can give you that is worth your 


, a 
ase 5 Compann. 


217 WEST 
ONTARIO ST. 
CHICAGO 


a 


| 


i 
i 
f 
fi 
f 
§ 
i 


‘: . "i 5 ; i ¥ eae 2 Kr. 
mA . - nen ee ia : : p - : + : 
ee cy ‘ ~ =) + : pret 5 % i ? : a R Sx ’ 3 eae : - an > i 7 
i itn a I <¥ Pe one con A Z : = ; ¢ E ‘ z : t Saw h P aoe ¥ 4 Lag ~ “ a : “ : 
e . ‘ , ae ) ' Pade ha ae een if Te alge ty Onde : n : Ties 
tk. ‘ A - aan en Pe a ere Se SNe RRA GEN He Sh APE ea Ranges 1 Sage : : 4 
* ' . —s io —s { ¥ : ’ “4 i eee og 
re aa : = — A ee . a ae 
en 5 
a y Aig & 
# ladies ‘ 
- ee ; 
a ee, ; 
ee ae c a ge ; + sie ee ipa : 
&s : oh 4 ec a a = es ks oe ‘ ; : 
: — ’ ee : : re Oa p 5 i 
Ks cs Ss SS oe ~ aoe se ia : ‘ees 
te ae — A ; \ pte ee te fe i i i hea : - 
i 2 ae . Re —. iE x * cS Ria : ff ae ~ - an 
oe J ae a , Pini es fs ; Js z  - ec q poss, 
a eS Fi ae 4 — cs E ig 
: ee tee <8 ° > ie “a ee mes ty ws Bs 
- a %, F a BS % a is 
ee ey 4 x * 7 me ft & 
eae. ' i " $ : “ + 5 ; 
By te ie 7 r ae "4 ini a a 3 
¥ i A wi ey aan ae f 
a oan p eae ‘ih } f er" 
. a ah : q ‘ 
: i ee i a ' 
‘ ” ge 
; , — : a | ae i 
é ae & 4 “a i "his H 
igh } — k sau ahr % { 
a a - eg ge . ; Y , em ad : ee 
oo Nad i a : Rt, -_ ae al ’ ar 
7a ‘ i Pi ies’ ‘Ne oe Soe ee = 4 Niessen ye sd $ 3 oti — 
e ae k = eee oie z eee Sais genera ns Soe UES ey ontte 4 “ty 
ee Sete ene irae “eae P % i = ae ; by r 
ie . rss of GG eRe Hes 7 7 = " comer page ae spl i a is ae 
“ : ; lee oS “& % 4 ee ts Sos, nl Oper ae cee 2! dg aah a aa ar 
Pe: aes Tae botnaNieg Sui evar pac singe ve ia a ‘iim ea ne cet (cae goth) ‘aps om bs ago tam tree x strand, Me vom ephsha ome fas ' oe 
Penni : i ee giacee a hts? sgunen ae : Ceeeaeterees watertiy mam : a es 
Pee # aes 
‘anal ee 3 y= ee a 
” oe ee enaeaca ts, oe 
ae [oa 
er on if Sain 2 
oe ere pr a ag 
ite oie Met i eaigky i: 
eee eee 
a epee ee 
He geal 
, ieee. 
ee... ee eae 
Pai ae ete 5: i e s 3 “ie ny 
+ ee de Es), eS : ; is d 
ile kee ae ease eae . * oe , eek, as i ea 
a ae Ye ecm are : : es ee ag roe : ey ead ' sft 
ey a i ee ek ies oe 3 Fi 3) SOROS he ei i. or ow See se sd er 
33) i fi a ee pace Pa (ae ig, My ae Ath ' rn 
oe 2 se +, ae, = ——sS a ee (es 
ae 7 2 os iyi can eey ee > She Seireterneg es Tig ; i" \ a ae & 
oe a! ih ee 5 TF aati Pee ee a ae a er 
es es i ¥ i Nae eeh gia ; a Oe \ Gost. 
Sg oe : eg EE I Ve ee ‘ eat a eure 3 : . pees 
ee a beck 2 ee oe , ae Pe +o q ‘ j ; 

: KR a ; de spe nae CMa dake ee tee an Ro : 
ee so BF Bae Ol eT A ie : rematid i 
aaa. t an ~e hte a hg sa PigtSs — page oh a j ae 
i eg es : rn 4 r Pe ge ‘ g se 3 of es bag A % Ne 

or ca eh oe 4 oe id 3 J. se * Migeees 
as x f Pe nae ge & Mi, Se gs a —_—. ~~ we. me —_—s ays Le ' Rieke 
i ae a a ee, a a re ee ————a” a ie i re 
mes (ces eal ae TA oe | & SE OE - aa a a 
= ee ae ee Ge a ae p> Se. WN a ee ae aa. sae i 
a 2 aie ganas an | j ne i San = 4 eee : a ee 
a Rie aa i ; i Be og wT : pray geil “3 i 
ane. oy oe <a ea . ae ; es a ee | 
wf : acme 5 es as oe Ya "eae ete « _ Ba Sia é | 
Brose ceo 7 S.-i) Petia, iS tetas * o a cra a ail 
ssi dl aa oe a. ae 
ee : oes ai Se bao a 4 ce hy a eae ee i et ee at nce | ase ; 
Mae I re a eee wi, Bie TAN SCR Pa eare ans cae Matas = ae CoS ia ital 
eos one ae 4 rapt Bai terete ea yeaa ie NRT Pe iacrt > een ae are | ee ce Ro rae 
a nee ; pve oie ar PANG a Pee pi Levee ee oy, aa es 
ee gap RR AE nn eer ag i 
PAY ee ro th oe Spee ee. ae oe eae ' oA a 
| : aa : Pon YN Re 
a : Cee os ae ; : ; i j Samer 
mane a J? 4 ee ee 
wane ee . t 
prt ; } 
Des oat ae 
ree aera or 
oe a oe 
af ee # YR | aie is 
es eee 
Ae a Oop. ae 
iat a. ~ 
a i as 
S. ee 
"¢ ‘< ‘ ; SS eS ie ea ae 
ese 2 ati oe 
eo | sae: 
fy | ely Mines 
je Ree : 
ratte ye | ek ee 
is | es 2 
se | | | Ce 
Pie ¥ | her 
ee 7 | ot 
a y | o> re 
jamie i i | | oo : 
as | ae 
ii a ee | ge a 
i ee | | Pa ve 
ay al ie ey 
iti : ——— ’ ae 
a at 
ee eae a | ‘ aes 
om ‘i ja 
e om ye $ ‘ 
Tanita ———— ‘ 
one { fe : 
: =}! i 
oa ; 
ba ee | 2 
cs Nie | | a 
cs j Sr ee 
7 rs pti bas 
7 f- 3 | t a: eee 
Jo ee ies 
a ae Ped | eee" 
airs = “£0 fad | | { , alee 
ees | af, . 
amor ee f er 
eee i Te } ; a ae 
ee | o——eSSSSSSSSS>>_—_—K—K{*{_*_=—S==_=_=_=_== f oan es 
eae eae ' on Ae 
ss ae i { Me ee 
peat | fe ae 
ea eee tae 
i Ce te 4 Wa 
: x es ian. 
a ——————————[—$[—$_ $_$_ £_ § —{—=—S&$—>—_$_$—$—$—$—>—————SSSSeeeee 
ere ’ 
pages healer 
3 = ie See i: 
ip en oes es mT oo, 
J Peuateee eT mite 
} t f is Ny i eee 
ego 
: q — 
, ; 
ee 
) j 
" Ee 
; | a 
: j Be 
—_——__—_ 
ee ; 
i 
7-_-ooo a - 
bes i 
— — — i 
diecast > i 
cee a are _-. 
ig ae 
fee: Deine 
ree | Sa ae 
pen Ie 8 = t pe WSS 
ia ee bie gs 
ares ae i eect 
ar é eee ee, 
Puan se P t Sirah ves 
Bee  epteire 
Mesa ‘Bees 
suka . t etre 
Bas uk Be eee 
A ee Beeps ae 
oS, Sona ee aot 8 F. arte 
Pea Ree a4 3 pte Tat ak 
Areas. -o,  See > Se a - “A ag ees 
¢ pairs ree Lag Os et EOE aes yee : ees / t ie = ¢ 2 Ria “Sia eae 
> piers , : Es ie Se aS o> het Tea Hey Ee Pn a Reed ac tee A nae AD bic AS Fei rohan 
E o x i 's : pots Woes te 3 LY Oe eS a ae * ee a is “a >. 


18 


ADVERTISING AGE 


December 27, 1937 


Decen 


UAL Copy is Just to 
Clear the Records 


To the Editor: As a result of cer- 
tain competitive advertising laying 
claim to a so-called “low-level sun- 
shine” route across the country, 
United Air Lines decided it was nec- 
essary to clear the record for the 
benefit of the public and air trans- 
portation generally. Therefore, the 
advertisement on which you com- 
mented in your issue of Dec. 20 was 
prepared and inserted in leading 
newspapers throughout the country, 
not for the reason that United in- 
tends to enter into controversial ad- 
vertising, but rather, simply for the 
purpose of clarification following 
publication of certain advertising 
which, in the opinion of our company, 
required answer. 

I would also like to call your at- 
tention to the manual, “Operations 
Program and Policies of United Air 
Lines,” for which we invited read- 
ers of this advertisement to write. 
This booklet, which is now in its 
second hundred thousand printing 
and which we are distributing widely 
among the traveling public, marks a 
new approach to the sales problems 
that enter air transportation as it 
certainly answers more directly than 
anything we have done in the past, 
the question of safety in air travel. 
The response from the public to this 
booklet has been good even beyond 
our own expectations. 

HAROLD CRARY, 

Vice-President in Charge of Traf- 

fic and Advertising, United Air 

Lines, Chicago. 
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Says Grade Label Would 
Make Del Monte “Perfect” 


To the Editor: My attention has 
been drawn to an article in ADvER- 
TIsInGc AGE of Oct. 18 in which I was 
quoted in connection with the so- 
ealled descriptive labeling plan of 
the California Packing Corporation. 

The tenor of the article and its 
heading would cause the. casual ob- 
server to think that I was very criti- 
cal of the Del Monte labels and such 
was not the case. As far as factual 
information is concerned, they are 
hardly open to criticism. My thought 
is merely that they do not go as far 
as they could or should. 

The term “Heavy” used by Del 
Monte for sirup does have a mean- 
ing, and I do not believe a customer 
will be misled by its use. The term 
“Heavy” is employed and described 
in the tentative grades for canned 
peaches developed by this bureau. 
Moreover, sirup of a given density is 
not a grade factor in the grades of 
this bureau except in connection 
with the McNary Mapes standard 
which is the bottom line of standard 
grade or Grade C in canned grape- 
fruit. Under the grades of this bu- 
reau one might have peaches_ in 
Grade A, B or C quality, and they 
might be packed in Extra Heavy, 
Heavy or Medium sirup. Sirup is not 
a quality factor, and has not the 
slightest bearing on the actual qual- 
ity of the fruit. We think statements 
indicating density of sirup are de- 
cidedly worth while on labels, in ad- 
dition to the grade statement. 

Really, all the Del Monte label 
needs to make it a model label is a 
simple, concise grade statement. The 
whole point is that it is entirely pos- 
sible for canned peach labels to have 
printed thereon all of the descriptive 
terms used by Del Monte and still the 
housewife would not know whether 
the fruit graded A, B or C, or Fancy, 
Choice or Standard. Now Del Monte 
substitutes the brand name for the 
grade, and does a very good job of it. 
But there are thousands of brands 
and for the customer to attempt to 
associate a specific quality with the 
various brand names on the market 
is quite out of the question. The 
trouble is not with the Del Monte 
brands as such. I have cut many 
samples of Del Monte merchandise. 
Perhaps the canning industry would 
not have some of the merchandising 
problems it now has, if all canners 
land distributors were as careful as 
‘the California Packing Corporation 


Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


in determining what grade of mer- 
chandise their “best” Jabels go on. I 
hope that one of these days Del 
Monte wil! fortify its labels and it- 
self by showing the grade along with 
the descriptive terms. 

But our offices see thousands upon 
thousands of cans of fruits and vege- 
tables of many brands during the 
course of a year and the variations 
in quality between some of these 
brands is almost pathetic. Moreover, 
they must create a serious merchan- 
dising problem for the fellow who is 
trying to make his brand mean some- 
thing. 

At the risk of repetition, the thing 
I want to get across is that while 
descriptive terms are valuable, any 
set of them might be used on inure 
than one of the three or four grades 
of canned peaches for example. So 
unless the descriptive information is 
supplemented by a meaningful grade 
or quality statement the whole story 
regarding value is not told. 

PauL M. WILLIAMS, 

Senior Marketing Specialist, Bu- 

reau of Agricultural Economics, 

Washington, D. C. 


Scratchboard Technique 


To the Editor: Being an enthusi- 
astic admirer of the art work in the 
recent La Salle advertising, I was 
considerably let down by the article 
in ADVERTISING Ace of Dec. 13, de- 
scribing the application of scratch- 
board technique in the company’s 
copy. 

In describing this technique, the 
impression was given that its chief 
merit is that it gets a woodblock 
effect. 

As a matter of fact, scratchboard 
artists have developed this technique 
to a point where it deserves recogni- 
tion as a primary and independent 
medium, unrivaled in the black and 
white delineation of products such 
as motor cars which give the artists 
a pretty tough problem. 

Irwin Smith, who executed these 
La Salle drawings, together with Mer- 
ritt Cutler and Walter Cole, deserve 
recognition as pioneers in the devel- 
opment of scratchboard. Mr. Smith’s 
La Salle drawings are among the out- 
standing contributions to car adver- 
tising art. 

ALLAN P. AMES, 
Ames & Norr, New York. 
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White Hits Short 
Selling of Country 


To the Editor: Just now when 
business has the jitters, the stock 
market is in a tailspin and things, 
generally, look gloomy is just the 
time to keep both feet on the ground 
and not sell your country short. Too 
many people’ influence others by 
gloomy conversation and forebod- 
ings. They see the happenings about 
them and become fearful of what the 
future may hold and the very fact 
that these fears are expressed con- 
firms the fears in others until fear 
becomes a ruling passion and com- 
mon sense and stability are cast 
aside. ‘ 

Every country, business or organ- 
ization goes through the throes of 
trouble.’ They are usually caused by 
mistakes and, if the organization is 
not a strong one, mistakes can be 
tremendously costly and be hard to 
overcome. 

In our particular case we have a 
very strong country. We have very 
intelligent people and we have every 
facility for carrying on a good busi- 
ness. It is true that we have been 
doing a lot of experimenting which 
has been costly, which has run us 
into high taxes and which has made 
our government possibly the most 
costly in the world, and it is also 
true that these tremendous expenses 
have made it impossible to balance 
the budget and that year after year 
in the face of promises that the bud- 
get will be balanced, it has not been 
done. This has caused business to 
become jittery as business could not 


plan ahead and could not expand— 


Now Can Stand Alone. 


with the result that a collapse takes 
place and throws everything out of 
line again making the situation seem 
hopeless in the minds of many peo- 
ple. On the other hand, it is well to 
remember that there is still, in this 
nation of ours, good, sound thinking 
and that when it is found that ex- 
periments do not work out, changes 
will be made that will correct the 
evil done originally. These are hard 
times and no one set of men can be 
right. In every instance there must 
be a pro and con viewpoint and de- 
pending upon how deep the subject 
and how far reaching it is, will de- 
pend upon the numbers that line up, 
for and against it. 

These are, naturally, my own feel- 
ings, but I really look forward to 
many changes that will be beneficial 
and that will set back into motion 
the economic machinery of our 
country to enable us to produce, to 
sell, to give employment and to make 
our people happy. 

W. P. WHITE, 

President, White Cap Company, 

Chicago. 
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Customers Deposit $25 
in This Co-op Plan 

To the Editor: Your story in the 
issue of Dec. 6 on the co-operative 
plan as promoted by Jacson Weiler, 
Boston jewelry company, recalls that 
19 months ago I aided in promotion 
of a similar plan for Eddie’s local 
grocery, with one feature I think 
noteworthy. That feature was the 
requiring of a deposit of $25 from 
each subscriber to the plan. 

This was explained as necessary 
to create a substantial amount with 
which to buy in bulk. This deposit 
also gave the subscribing customer 
up to $60 worth of merchandise on 
a deferred payment plan, but the 
original $25 deposit always remained 
with the store unless the customer 
asked to withdraw. Of over 400 sub- 
scribing members only three have 
taken this step, and they did it be- 
cause they were moving from the 
community. 

Now this grocer is always sure of 
a turnover from 400 customers two’ 
or three times a week, for which said 
customers get a rebate of 2 per cent 
at the end of each month. 


S. LARRABBEE FRANKS, 

Campbell Metal Window Corpora- 

tion, Baltimore, Md. 

vv¥$eesg? 
Timely Angles in Box 
Cover for “Optimist” 

To the Editor: Every so often 
some magazine uses an unusual 
cover presentation style and we 
thought the current issue of the “Op- 
timist International” magazine (sent 
to those business men who are in- 
terested in the International Optimist 
idea of befriending needy or delin- 
quent youths who deserve some little 
recognition) fits into the category of 
the timely as well as the unusual. 

The Christmas box effect obtained 
for the cover was through use of a 
photograph of a box, viewed from a 
slight angle, and trimming two cor- 
ners of the magazine to coincide with 
the foreshortened edges. The finished 
cover shows a gray box bound with a 
red ribbon tied in a large bow deco- 
rated with a green holly wreath. The 
title and date of the magazine are 
given on a card slipped under the 
ribbon. 

At first it was intended to photo- 
graph an actual box in such a way 
that the end and side which are par- 
tially seen would be viewed at ex- 
actly the right angle to fit on the 
cover. This was found to be impossi- 
ble, however, since it threw the box 
into perspective and made it impos- 
sible to fit the engraving on the 
cover. 

As a result, the top of the box was 
photographed straight down, and the 
two sides were then retouched on this 
and air-brushed. The card was cut 
out to allow for the lettering, and 
color separation was employed for 
the green holly leaf and red ribbon. 

Art work and engraving were ex- 
ecuted by Circle Engraving Company, 


of Indianapolis, from a sketch pre- 


PARAMOUNT GETS FAMILY IDENTITY 


Results of a two year repackaging program for the varied Paramount food 

product line of Hirsch Bros. & Co., Louisville, reveal an effective family likeness 

attained. The repackaging job completion marked the company's golden 
anniversary. 


pared by J. Porter Henry, Jr., assist- 
ant secretary of the Optimist organ- 
ization, while we worked out the 
angle trimming of the two corners 
and did the printing job. 

GrorGE VoN HOFFMAN, 


Vice-President, Von Hoffman 
Press, St. Louis, Mo. 
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Advertising Swings 
Australian Election 


To the Editor: This comment on 
Australian political advertising dur- 
ing the recent Federal elections 
might be of interest to advertisers 
generally and perhaps indicates fur- 
ther the power of advertising in gov- 
ernment as well as business. 

Although a law exists in England 
prohibiting political advertising, there 
is no such law in Australia, and 
around election time the various 
parties take full advantage of the 
fact. In this recent campaign we 
handled the campaign of the party in 
power, the United Australia Party. 

The “blanket” coverage of one state 
alone called into use more than 100 
newspapers and magazines, 13 radio 
stations, and hundreds of 24-sheet 
posters, but perhaps the most re- 
markable feature of the campaign 
was its time limit. This was exactly 
three weeks, from the first advertise- 
ment to the final eve-of-the-poll radio 
talk. And with this type of advertis- 
ing, any attempt at far-sighted plan- 
ning is impossible. A policy speech 
by a member of the opposition on, 
say Friday, might create an entirely 
new situation for a full-page UAP ad- 
vertisement appearing on the follow- 
ing Monday or Tuesday. ; 

In spite of watchfulness on both 
sides, the general tone of the en- 
tire campaign was free from acri- 
mony. Copy was directed chiefly to 
what the UAP had done and would 
do rather than to a violent attack on 
the opposing party. 

No other agency account can ever 
be so hectic as political advertising, 
and when, as in this case, the adver- 
tised party retains office, perhaps no 
other advertising can give such im- 
mediate proof of real “pulling 
power.” 

FRANK GOLDBERG, 

Governing Director, Goldberg Ad- 

vertising, Ltd., Sydney, N.S.W. 

7, 2 
Suggests “Stringing Up” 
Untruthful Advertiser 

To the Editor: What Henry Eck- 
hardt, president of Kenyon & Eck- 
hardt, New York, and chairman of 
the board of the American Associa- 
tion of Advertising Agencies, said 
recently in Chicago concerning self 
control I would endorse just 100 per 
cent. 

And I am sure the board of di- 
rectors and the entire membership of 
the Advertising Federation of Amer- 
ica would be unanimous in backing 
this statement. : 

Advertising has become such an 
important part of American life and 
the American public is so friendly to 
it that we are trifling with a price- 
less possession when we tolerate any 
kind of untruthful or exaggerated ad- 
vertising which lowers public accept- 
ance, 

I would hate to think that Brother 


Eckhardt is correct in his deductions 
when he refers to the “Lying 10 per 
cent.” I would hate to think that one 
out of 10 advertisers was taking ad- 
vantage of the fine reputation which 
nine others were fighting valiantly 
to maintain. If there is one culprit 
in 100 the condition certainly should 
warrant the other 99 forming them- 
selves into a band of vigilantes who 
would string him up to the nearest 
lamp-post. 

We all know there are vicious at- 
tacks being made on advertising by 
those who claim it is a direct tax on 
the consumer and they’ will be the 
first to use exaggeration and dishon- 
esty and trickery as another reason 
why all advertising should be bridled 
in some way or another. 

The Four A’s and the Association 
of National Advertisers can count on 
the AFA to march side by side with 
them in this campaign. 

GEORGE M. Slocum, 

President, Advertising Federation 

of America, and Publisher, Auto- 

motive Daily News, Detroit. 
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General Printing Ink 
Bejewels Gloss Line 


To the Editor: “Ink Gems” is 
about the best way of describing the 
new line of gloss printing inks de- 
veloped by the American Printing 
Ink Company division of General 
Printing Ink Corporation. Hence the 
name “Glostones,”’ and an unusual 
nomenclature of the particular colors. 

You may be interested in a unique 
specimen book, which illustrates 30 
colors and lists suggestions on how to 
get the best results. In conjunction 
with this specimen book, another has 
been prepared showing Glostone inks 
on clay coated stock for the carton 
field. These, we feel, will prove real 
helps to printing advancement. 

HERBERT KAUFMAN, 

Advertising Manager, General 

Printing Ink Corporation, New 

York. 


‘PHOTOS: 


Thousands of 


ready-to-use illustra- 

tions, on all subjects, are available 

po your inspection. Write, wire or 
one 


KAUFMANN & FABRY CO. 


425 S. Wabash Avenue % Chicago 


Telephone Harrison 3135 


106 West 43rd St. NEW YORK 
Phone Bryant 9-6682 


ree 2, eee f 4 
. vai ad __ 
fc. 
| = ee ee 
— 
. 
ee Se ee : | J 
; ae ida = cy : Pe 
- , pies 3 i a a ae =/ tes F 
: pS 4 % eet ae *: a a > ie 
Pine _ ~ tin! 
eel i Ate ™ ae 
yh Ug a _- 7 l woes = ‘ ile 
‘ge ered g ee eee £ . i 
5  * PF cron ‘os fe . 
a i 
«PMO ett ‘a, = a i ee : . : J, 
SALAD . a Cli (itsté«~ Per: 
; ie 9 Sees ag | a * 
a « = << : aan Suaro Ai/et eee 
| ( tio 4) 4 aaa eo a. 
‘ os paren " sii F : 3 
SALAD jae ae ae to a \& 
rues >, onesie eg 4 / pc Be ; ue _— 
ik ages 3 Be . neal)” a tg a i ee 4 i 
af ae * ‘el pe gee - ie 
Sy a ALAD ‘ jill I ne a) Ss 1 
A oh y il % SE: % ee 
‘ i ‘ 4 DRESSING (tae m8 au ? 
Bee coe ie é ;| igs ite yar ge ; 
ag q  —€ —— - ; 
geen y as — —h/F—lll UY ME ccs i 
Keg esr ; ‘aad OF a a ae oe ; 
es > ae << <4 ee oe 
Coie eats 4 , i. oe ee ate . ee i ae | te 
a MUSTAE j é —— ° a ae Wea 
ae ed 3 in +. 
ace 
aa 
ene Cy: | 
ee, 
wt : ee 
" ype 
sae is 
ee Be 
Gia? 
a, 
Ce og 
oy A ae | 
sa) 
eee 
oe ae | i 
ca a 
ies Mee 
| | 
pd are 
Wontae 
ae a 
ed 
eee 
eae 
oes eon 
Ws 
re See wae . 
are. 
me yet 
eget a 
eee 
eta 
eae a | 
ee aa 
est | a 
5 | 
Pers 
eae 
<a ye 
ra a Pye 
ee | 
| 
: 
x | ‘ 
# A Withee, 
a here 
ia ES a os 
ae 
Bete id <li : 
aiiiuar anid 
eo ai pa s rr 
aie 
oe ae 
so ees 
a a 
es i ee 
ee eee? _ 
ee EI ED ge 
C) # ie ee Ee ee 
Ee a ff: os Beeice: 
7° 
fi 1 So ee : 
ee pts ies & 
: __—_— e 
a | rae oe 
yee 9 reso i 
i ee oe 
a Ce ee 
lk Li see ee 
fe ae. 
2 Bi a as ae ae: 
(id Sh Rea me em a i ile 
ey ee ae oe ee ae 
Be fiers eee aes 
oe 7 aes: a i am 
po 
| 
' | 
cgeaates | 
Bees | rr 
Peters, 2c 
“ee ES | | 
Fey eo: . 
Ate ie 
Mere 
Syl tear lee, 2 ae . n 
ar : 
ea as . 
ogee 
Sather fg teak , d 
ae eee = 
Pe os ae 
alk Clea: = eee ay aMih wore Ss De Me Le pe fae ARS i ARE: Oa WE nah cee ce Pee SE te rah eget rath er Mer igh ase use sta Beg on See a ra leg se MET IN. Nn flies Ga BS Sh Ihe pie rere ie igh sO repre eee 
= . v, aie oe 


December 27, 1937 ' " 


—TO YT © 


- M@naewoecdrd ” — @® 


— 


JUDGMENT 
IN YOUR FAVOR. 


A FAVORABLE VERDICT on your product 
in over 1,000,000 of the better homes of 


Canada would mean much to youin sales. 


To get that verdict, you must present 
convincing evidence to the judges... . 
the men, women, and young people who 
ate prospects for your goods in Canada. 


‘THROUGH THE PAGES of the national magazines 


of Canada, your message can be presented to the . 


worth-while homes throughout the Dominion... 
homes where there is buying power to act upon 
favorable judgment. These powerful advocates— 
the magazines of Canada— present your argument 
under the most favorable auspices...it is received 
with good will and confidence by the readers... 
scanned and reviewed thoroughly at their leisure. 


CANADAS MAGAZINES 


SELL CANADIANS 


IN THE NATIONAL MAGAZINES OF 
CANADA, with their aggregate circulation 


of 1,029,205, you get strong local cov- 
erage plus complete national distribution. 
Your dealers in every part of Canada get 
their proportionate share of your advertis- 
ing, yet your total advertising cost is held 
to a desirable minimum. Year-by-year renewal of 
contracts from the leading advertisers in Canada is 


testimony to the adequate power of these maga- 
zines to produce results in sales on a satisfactory 
basis. 


+ a7 od 7 ° os + + ° ° + rf r 7 


UsE THE PAGES of the national magazines of 
Canada to secure from the able-to-buy homes of 
the Dominion the favorable judgment that carries 
with it the rich award of multiplying your sales. 


National Home Monthly - Canadian Home Journal 
Maclean’s Magazine - Canadian Magazine - Chatelaine 


NATIONAL COVERAGE FROM SEA TO SEA 
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NEW SERIES TO 
TELL DRAMA IN 
BACK OF PHONE 


Western Electric Explains 
Philosophy 


New York, Dec. 24.—In keeping 
with its avowed role as one of the 
earliest exponents and practitioners 
of institutional advertising, the West- 
ern Electric Company this week 
launched, in business and industrial 
publications, a series of informative 
advertisements designed to acquaint 
the industrial world with its “busi- 
ness philosophy,” and will carry this 
message in more popular form to the 
general public, beginning in January, 
with insertions in Collier’s, Liberty, 
and The Saturday Evening Post, and 
in three farm journals, The Country 
Gentleman, Farm Journal, and Suc- 
cessful Farming. 

The company has been a more or 
less consistent institutional adver- 
tiser since shortly after the World 
War, and the new year’s program, 
said W. A. Wolff, advertising man- 
ager, is in the nature of an adapta- 
tion of advertising which in recent 
years has been restricted rather 
closely to promotion of the company’s 
by-products. 

The first of the business series, 
which will be carried in Business 
Week, Editor and Publisher, Forbes, 
Nation’s Business, Time, United 
States News, and the Wall Street 
Journal, will include this signed mes- 
sage from Edgar S. Bloom, presi- 
dent: 

“I think many people have only a 
vague idea of how our company func- 
tions within the Bell System, and 
how a unique business philosophy is 
operating to make your telephone 
service increasingly dependable and 
economical. This advertisement is 
the briefest possible statement of the 
Philosophy that guides the Western 
Electric Company.” 


Pictures Tell Story 


There ensues an enumeration and 
brief explanation of the company’s 
“three-fold policy,” which, it is stated, 
is “to make telephone apparatus of 
high quality; to work for efficiency 
and lower costs; and to keep prices 
at the lowest possible level consistent 
with financial safety.” In summation, 
it is claimed that “this set-up within 
the Bell System results in low costs 
to your telephone company, and thus 
Western Electric contributes its part 
in making Bell Telephone service de- 
pendable and economical.” 

The general campaign will employ 
picture sequences to convey a more 
dramatized version of the company’s 
business philosophy, with the first in 
the series relating the development 
of wood pulp insulation for cable 
wires to take the place of paper 


Northern Pennsylvania’s 
LEADING Newspaper— 


THE SCRANTON TIMES 


In the heart of the 
Anthracite Coal Re- 
gion, producing one- 
third of the world's sup- 
ply of anthracite coal, 


this 


one newspaper 
blankets this market 
thoroughly. 


Circulation 53,551. 


The Serenctow Times 


INSIDE STORY 


e stirred up a Revolution 
in a bottle 


western Electric © 


Western Electric Company renews its 

institutional copy with this behind-the- 

scenes story of its activity in relation to 
Bell service. 


wrapping. Using a blurb, “He stirred 
up a revolution in a bottle,” the copy 
proceeds to ask the question, “What 
has this to do with your telephone 
service?” and to answer it in the fol- 
lowing words: “Such originality has 
led again and again to better equip- 
ment for the Bell System—and to 
clearer, more dependable, more eco- 
nomical telephone service.” A slogan 
published underneath the name of 
the company claims that “Bell Sys- 
tem service is based on Western Elec- 
tric quality.” 

Subsequent advertisements, it is ex- 
pected, will treat, among other sub- 
jects, the company’s dramatic part in 
restoring and maintaining telephonic 
service during flood times and its 
contributions to communications and 
related electrical progress. 
Newell-Emmett Company 
agency in charge. 


Nebraska Will 
Stage $60,000 
Business Drive 


Omaha, Dec. 22.—With a budget of 
$60,000 the state of Nebraska will 
embark on a national advertising 
campaign late this month to tell the 
story of the state’s agriculture, labor 
and industry. The campaign is being 
sponsored by the Associated Indus- 
tries of Nebraska, with headquarters 
in Lincoln. 

The spearhead of the national pro- 
motion will be a series of 25 full-page 
advertisements in Time, beginning 
Dec. 27. A booklet describing the 
state’s resources, products and in- 
dustries is being prepared to follow 
up inquiries. 

Every daily newspaper in Nebraska 
also has agreed to reproduce free, in 
full pages, the Time insertions im- 
mediately after they appear. A num- 
ber of weeklies throughout the state 
also are co-operating. 

Many Nebraska radio stations also 
will extend Nebraska’s message on 
the air free and General Outdoor Ad- 
vertising Company has arranged to 
place posters on leading highways 
entering the state. These boards will 
advise tourists they are entering a 
state operated on a “pay as you go 
basis.” The campaign will stress the 
state’s economical government, low 
property taxes, freedom from labor 
troubles and natural resources. 

Bozell & Jacobs, Inc., Omaha, is 
the agency in charge. 


is the 


Church Joins Garrison 


Allen W. Church, formerly with 
John L. Wierengo Advertising 
Agency, Grand Rapids, Mich., has 
joined W. W. Garrison & Co., Chi- 
cago, as account executive. E. O. 
Bulman, Grand Rapids, manufacturer 
of steel store equipment, has ap- 
pointed the Garrison agency to han- 
dle its account. Business papers will 
be used. i 


New IPIC Calendar 


International Printing Ink Com- 
pany, New York, is distributing a 
new color calendar featuring appro- 
priate color combinations for each 
month in the year, with suggestions 
on how to use them most effectively. 


Getting Personal 


Holiday vacationists: Martin O. Kahn, a.m., Jane Engel, Inc.; desti- 
nation, South America. Sidney W. Dean, J. Walter Thompson (NY), 
off this week for the West Coast, and “Maury” Gaffney, CBS trade press 
chief, off this week for the Canal Zone... 

It’s “Bard” Greenlee now. Schenley’s v.p. and a. m. broke out in a 
poetic tribute befitting the season, inscribed on lovely parchment 
paper. . . And, speaking of Yule sentiments, J. S. Algeo, s.m., Hazel- 
Atlas Glass Company, did everyone a good turn by setting down the his- 
tory and development of Christmas cards, dating from 1840. It was 
all the fault of one Thomas Sherrock, who really started the custom 
almost a century ago, he says... 

Only a week ago we had the pleasure of reporting the sharpshoot- 
ing skill of Roger Fawcett (of the Publications). No sooner had we 
set down on paper his record of 95 out of 100 and 25 straight on the 
shoot-off than he went back to the N. Y.A.C. traps and plucked off another 
perfect score—this time 100 out of 100... 

The Raymond Rubicams (Y & R) beamed with pride this week as 
their daughter, Jane Collins, made her debut before a distinguished 
gathering at the Pierre. .. The Wm. T. Dewarts (New York Sun) like- 


SAN FRANCISCO CLUB "PIRATES" PENZANCE 
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With apologies to Gilbert and Sullivan, these San Francisco Advertising Club 
members are caught by the candid cameraman in the middle of a scene from 
“Pirates of Printerzink,” presented at the annual Christmas party. 


wise occupied the society spotlight with a dinner and dance in honor 
of Miss Jane Ogden Tanner, another debutante... 

Alvin Austin, head of the N. Y. agency, stepped out of his role 
behind the scenes this week long enough to pinch hit for his friend 
and ex-client, Jack Benny, in accepting the No. 1 trophy offered by the 
Pilot Radio Award Society at the presentation luncheon this week. 
Jack was busy in Hollywood at the time, so Alvin delivered a fitting 
little speech in his behalf over WMCA. The Waldorf was packed with 
radio celebrities for the occasion, and the charming Mrs. Austin per- 
formed a perfect job as official hostess... 

Coincident with the announcement that Fleischmann’s Yeast will 
celebrate its 70th anniversary in 1938, it was discovered this week that 
seven descendants of the founder are still active in the organization, 
now a part of Standard Brands. They include Maj. Max C. Fleischmann, 
a son of the founder, now chairman of the finance committee and direc- 
tor; Paul W., first vice-president, nephew of the founder; Julius, mem- 
ber of the board, a grandson; and Jay Holmes, another board member, 
a grand-nephew. .. 

Sidney Hollaender, Ever Ready Label Corporation prexy, played a 
very realistic role as Santa Claus last Saturday for his 125 employes 
and their families. He not only handed out gifts to the children, but 
presented every member of the organization with a completely-paid 
life insurance policy, ranging from $500 to $2,000, based on income. 
In addition, Santa Hollaender also announced bonuses for all, to the 
extent of 10 per cent of the company’s earnings during 1937, its largest 
sales year. And the employes countered with a testimonial placque 
which proclaimed their loyalty to Ever Ready. In all, it was a con- 
vincing portrayal of the harmony that can exist between management 
and labor... 

Friends of Al Ryerson, N. Y. Theatre Program Corporation, were 
grieved to learn this week of the death of Richard, his 10-month-old son, 
whose birth was happily recorded in this column... 

Many are the advertisers, agency and media executives still getting 
a warm glow over the “Slocum Family Album” which made its appear- 
ance at the exciting 32nd anniversary dinner of the Adcraft Club of 
Detroit. Honored guest at the celebration was George M. Slocum, prexy 
of the Advertising Federation of America, and publisher of the Auto- 
motive Daily News, and the album went pictorially right over George’s 
history from the moment, at the tender age of 1, he told his mother 
he didn’t like “Harold” for a middle name to his ascension to the 
AFA presidential chair. . . 

George A. Martin, prexy of the Sherwin-Williams Company, gave 
a swellelegant dinner at the Hotel Cleveland in Cleveland to honor 50 
years’ continuous service of H. D. Whittlesey, first v. p. and completion 
of 25 years of 14 other employes. The paint company has 501 active 
workers who have served 25 years or longer, something of a record. . . 

Mosely Taylor, son of the Boston Globe publisher, was married re- 
cently to Mary Elizabeth Read in Purchase, N. Y. .. Bob Boneil, of 
Edward Petry & Co., and Nate Pumpian, media director of Henri, Hurst 
& McDonald, left Chicago Christmas Eve for the Deauville at Miami 
Beach. . . 

Leo E. McGivena, new Briggs & Varley partner, was ’Way across 
the country last week. He delivered the main address at the News- 
paper Day luncheon of the Los Angeles Advertising Club. Also at the 
speakers’ table were publishers G. G. Young of the Hxaminer; Dr. 
Frank Barham, Herald; Manchester Boddy, News, and Norman Chan- 
dier, The Times. . . 

Dr. Glenn Frank, former president of the University of Wisconsin, 
and president of Rural Progress, Chicago, has indicated that he will 
accept the chairmanship of the Republican party’s new policy forming 
committee if he is able to arrange business and personal affairs. Frank 
S. Gannett, publisher, has declined appointment to the Republican plat- 
form committee because, he said, he puts the work of “a nonpartisan 
movement to save the Supreme Court” above party lines. . . 


Sales Managers 
of NAB Launch 


Broad Program 


Chicago, Dec. 21.—The executive 
committee of the erstwhile Sales 
Managers Division of the National 
Association of Broadcasters met here 
this week and moved to set up a pro- 
gram for the new year which in- 
volves changing the name of the 
group to Broadcast Sales Directors 
and plans for “aiding the NAB in 
every way possible in connection 
with its proposed reorganization.” 

Following the meeting here, Buryl 
Lottridge, Station KTUL, Tulsa, 
spokesman for the group, said that 
sectional chairmen of the BSD, ap- 
pointed today, would be asked to 
survey regional opinion on _ such 
questions as station and program pro- 
motion, contiguous rates and the ap- 
plication of radio to specialized na- 
tional and retail advertisers. 

Contiguous rates, he explained, 
would involve selling two quarter- 
hour shows at different periods for 
the same rate as charged for a half- 
hour program. Opinions garnered by 
the sectional chairmen will be pre- 
sented at the next meeting of the 
BSD in Washington Feb. 13, one day 
prior to the opening there of the 
NAB convention. 

New sectional chairmen of the 
BSD are Jack Hammond, KYW, 
Philadelphia; Maurice Coleman, 
WATL, Atlanta; Jack Gross, KWKH, 
Shreveport; K. W. Husted, WCCO, 
Minneapolis; Frank Bishop, KFEL, 
Denver; O. L. Taylor, KGNC, Ama- 
rillo; Charles Couche, KOIN, Port- 
land, Ore.; Charles Phillips, WFBL, 
Syracuse; Fred Palmer, KOY, Phoe- 
nix; William Warren, WAAB, Bos- 
ton; Purnell Gould, WFBR, Balti- 
more; E. Y. Flanigan, WSPD, 
Toledo; William Cline, WLS, Chi- 
cago, and Les Fox, WMBC, Detroit. 


Ruthman Again Heads 


Chicago Newspaper Reps 

A. G. Ruthman, Gilman, Nicoll & 
Ruthman, has been re-elected presi- 
dent of the Newspaper Representa- 
tives Association of Chicago. 

Others re-elected are John W. Cul- 
len, Jr., John W. Cullen Company, 
vice-president; Paul Ray, E. Katz 
Special Advertising Agency, secre- 
tary, and H. E. Scheerer, Scheerer, 
Inc., treasurer. Directors are L. H. 
Brownholtz, O’Mara & Ormsbee, Inc., 
Walter Doney, Texas Daily Press 
League, Inc., and T. J. L. Klapp, Jr., 
Allen-Klapp-Frazier Company. 


Weekly Publishers 


Form Association 

Publishers and editors of 12 Phil- 
adelphia neighborhood newspapers, 
who have their printing done in 
union shops, have organized the 
— Weekly Publishers Associa- 
tion. 

Hymen Schwartz, publisher of 
Wynnefield News, was elected presi- 
dent; Howard J. Bradford, publisher 
of South Philadelphian, vice-presi- 
dent; Herman Golove, co-publisher 
of Lindley News, treasurer, and C. S. 
Phillips, publisher of Home News, 
secretary. J. Louis Stoll, publisher 
of North Philadelphia Journal and 
Tioga News, was elected chairman of 
the board of governors. 


McGraw-Hill Names 


3 Vice-Presidents 

M. A. Williamson, N. O. Wynkoop 
and A. W. Morrison have been named 
vice-presidents of McGraw-Hill Pub- 
lishing Company, New York. 

Mr. Williamson is publishing di- 
rector of Chemical € Metallurgical 
Engineering and Food Industries; 
Mr. Wynkoop is in charge of publish- 
ing activities on Power and Mill Sup- 
plies, and Mr. Morrison directs all 
circulation activities of the company. 


In New Quarters 


Philip Ritter Company, Inc., New 
York, has moved to 511 Fifth ave- 
nue. 


In Atlanta’ 
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The End—and the Beginning 


In its January 3rd issue Advertising Age will present its eighth 
annual Forecast and Review—a feature of special significance 
to readers and advertisers alike. 


Here will be found a quick, concise resume of all the important 
events of advertising and merchandising during 1937; a back- 
flash through the busy days of a busy year, pointing out the 
highlights and the significant events and happenings of 
the advertising year. 


Brief, lucid stories will serve to bring the reader up-to-date on. 


the outstanding advertising and merchandising happenings of 
the year. Pages of pictures will recreate the personalities and 
the events that made news from day to day. 


And, as in the past, scores of prominent advertisers, agency 


_ executives and media spokesmen will don the prophet’s robe 


for a view of the significant events which loom on the horizon. 


Readers will welcome this issue as they have welcomed the 
Forecast and Review issues which have preceded it. To adver- 
tisers it offers an unusual opportunity to get their messages 


across against an editorial background which will create . 


additional reader interest, at a time when advertising and mer- 
chandising plans for 1938 are uppermost in the minds of all 
advertising men. 


Be sure to tell your story to the more than 15,000 readers of 
this issue adequately. Make your space reservation now. 
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ANA Poll Shows 
Rosy Prospects 
on ’38 Budgets 


(Continued from Page 1) 


revision of the advertising budget. 
Whereas for many years budgets 
were set up for an entire year, plans 
are now being laid so that the year’s 
figure is tentative and subject to 
change every three months or less. 
Should business improve and the 
menacing threat of political interfer- 
ence be removed, it would appear 
that the budgets of many companies 
will be revised upward at the end of 
the first quarter of 1938. 

“Indications are that in many 
cases the tax situation and other con- 
ditions have depleted reserves caus- 
ing curtailment of production and of 
advertising. It appears to be the hope 
of manufacturers, however, that this 
situation will be rectified and it is in 
that hope that industry is laying 
plans to go forward.” 


Sales Trend Uncertain 


Advertising budgets are based, 
wholly or in part, on sales expecta- 
tions, Mr. West pointed out, and any 
attempt at present to forecast sales 
trends for 1938 is a difficult task. 

Aggravation of the present reces- 
sion with a continuance of sales de- 
clines will automatically curtail 
budgets, he added, but apparently in- 
dustry has sufficient faith and cour- 
age to “do its part by making all 
possible plans to go ahead.” 


Elliott to Carstairs 

James M. Elliott has been ap- 
pointed vice-president of Carstairs 
Bros. Distilling Company, Inc., Phila- 
delphia, subsidiary of Distillers Cor- 
poration-Seagram Ltd. Mr. Elliott 
was formerly with Hiram Walker & 
Sons, Inc., Detroit. 


MAESTRO DRAWS B/G MURALS 


series by Xavier Cugat, band leader, 


- WLAW Makes Debut 


Station WLAW, built by Hildreth 
& Rogers Company, Lawrence, Mass., 
publisher of the Lawrence Eagle and 
Tribune, made its debut Dec. 19. The 
station is the 11th link in the Inter- 
City network. Weed & Co., New York, 
has been appointed national repre- 
sentative. 


Muse Appointed 


J. Duncan Muse, formerly with 
James A. Greene & Co., Atlanta, has 
been appointed production manager 
of Gottschaldt-Humphrey, Inc., At- 
lanta agency. 


In Your /938 CAMPAIGN use more 


: ee PERPET rocay 


Demonstration - display - sales unit ~ 

. . created and produced for Cer- 
tain-teed by WLS .. . features new 
Beaver Board products. A profes- 
sional presentation .. . fine con- 
struction and finish . . . self-selling 
copy and illustrations. Samples al- 
ways orderly . . . invitingly easy to 
examine. Size: 18” high, 5744” 
wide, 9” deep, including projection 
of samples. 


The 
Beaver ; 
many original product developments b 
WLS. , 


‘a T 


new Beaver Bent Boards and 
Colo’ Boards’ are among the 


The WLS organization of more than 150 specialists, experienced in 
merchandising, design of product, and display—plus unexcelled produc- 
tion facilities . . . definitely assures assistance of the practical type 
from concept to finished result . . . whatever your product. 


More than 65 of America's leading manufacturers have become our 


clients. We will be glad to meet with you in a conference entirely with- 


out obligation. A visit to us will truly “open your eyes.” 


Send for "Merchandise Presentation." 


20 pages. 180 illustrations. FREE. 


W. L. STENSGAARD & ASSOCIATES Inc. 


: Speet talists in Merchandise Presentation 


346 NORTH JUSTINE 


AVENUE, CHICAGO 


Jay Brinker, star of the Manhattan Mother program on the air at the same time 
Charlie McCarthy appears, eyes the caricature of her radio rival, one of the 


Foods, Inc., new unit, Chicago. 


‘| Publications, Inc., New York, effec- 


decorating the “radio room" of B/G 


B/G Appoints 
Agency, Opens 
New Radio Room 


Chicago, Dec. 23.—Simultaneously 
with appointment of Reincke-Ellis- 
Younggreen & Finn as its new ad- 
vertising counsel, B/G Foods, Inc., 
operating over 50 high-class service 
restaurants in nine cities, opened its 
new “Radio Room” at 430 N. Michi- 
gan avenue. 

A feature of the new quarters is a 
series of caricatures of radio celebri- 
ties by Xavier Cugat, band leader, 
who could have carved out a career 
in satirical art had the necessity 
been present. Cugat’s handiwork is 
supplemented by a striking mural by 
Nicolai Remisoff, “Moments in the 
Life of a Musician.” Remisoff, a for- 
mer Chicago artist, is now enjoying 
the Hollywood idyll. 

Executives of the Chicago Tribune, 
its radio station, WGN, and of the 
Music Corporation of America, land- 
lords of the new B/G restaurant, at- 
tended a “preview” luncheon. 

The new agency has launched an 
advertising campaign in newspapers 
of eight cities with a radio program 
in Pittsburgh. The “bottomless cup 
of coffee,” emblem of B/G hospitality, 
is featured. C. E. Schellenberg is 
account executive. 


Boston Agency Moves 


Advertising Management, Inc., Bos- 
ton, has moved to larger quarters in 
the ;same building where it is now 
located, 143 Newbury street. The 
agency has been appointed to direct 
advertising of New England District 
League of Federal Savings Institu- 
tions, newly formed regional organ- 
ization of all Federal Savings & Loan 
Associations in New England. News- 
papers, radio, posters, direct mail 
and house organs will be used. Jo- 
seph Blue is account executive. 


“Pic” to Be Bi-Weekly 


Pic, published by Street & Smith 


tive Feb. 1 the magazine will be is- 
gued bi-weekly instead of monthly. 
At the same time, the number of 
pages in the publication will be in- 
creased 20 per cent. Plans for the 
acceptance of advertising will be an- 
nounced at a later date. 


Opens European Office 


Earnshaw Radio Productions, 
Hollywood, has opened a. European 
office at 12 Rue Abel-Ferry, Paris, 
with Herbert Rosen in charge. He 
will open a London branch after 
Jan. 1. 


G-E Advances Wilson 


Charles E. Wilson, vice-president 
in charge of the appliance and mer- 
chandise department of General Elec- 
tric Company, Bridgeport, Conn., has 
been named executive vice-president, 


BAUER & BLACK 
PUTS RELIANCE 
IN PRE-TESTING 


New Packaging, Separate 
Drives, 1938 Features 


By Murray E. Crain 


Chicago, Dec. 22.—Pre-testing of 
copy has removed the speculative 
element from modern advertising, 
Arthur E. Tatham, advertising man- 
ager of Bauer & Black, manufacturer 
of surgical dressings and allied prod- 
ucts, told the company’s salesmen at 
a two-day convention which was 
staged here last week. Mr. Tatham 
presented a break-down of millions 
of 1938 advertising messages by 
salesmen’s territories. 

While the company’s 1938 appropri- 
ation will be considerably larger than 
that of the past year, copy testing in- 
sures a continuation of the fine re- 
sults secured in 1937, when effective- 
ness was doubled, Mr. Tatham assert- 
ed. The agencies which have co-op- 
erated with the company are Ruth- 
rauff & Ryan, New York, and Black- 
ett-Sample-Hummert, Chicago. 

Newspapers will be the chief reli- 
ance of Bauer & Black in 1938, and 
will blanket all markets of 15,000 and 
up. Magazines, spot radio, more ap- 
pealing packages, and eye-catching 
window displays are other features 
of the 1938 program. 


Introduce New Packee 


The new Blue Jay packages, dis- 
played to salesmen as the handiwork 
of Gustave Jensen, cover the entire 
Bauer & Black family of 23 foot prod- 
ucts. While the familiar blue and 
yellow Blue Jay colors have been re- 
tained, the new packaging exemplifies 
the modern trend toward simplicity, 
and even severity. All detail has 
been eliminated from the _ front, 
which now focuses attention exclu- 
sively on the type of product, brand, 
and identity of the maker. Much of 
the broken display type formerly 
carried on the reverse has been de- 
leted in favor of legible and complete 
instructions for use. 

The new “Dancing Girl” Blue Jay 
window display is the product of 
George Petty, Chicago artist. While 
Mr. Petty has long specialized in 
commercial work, he is also in high 
favor with art editors of magazines, 
in the pages of which his creations 
have appeared with increasing fre- 
quency. Bauer & Black believes that 
his reputation in this field will en- 
hance the value of its new display. 

With a large family of products 
clamoring for attention, Bauer & 
Black adopted the method of giving 
salesmen an over-all view of progress 
made in 1937 and of strategy for 
1938, and then turning the meeting 
over to specialists heading various 
departments. 


Top New Outlets 


Interesting sessions were devoted 
to the new Bauer & Black Bracer, 
a supporter belt, Velure vanishing 
lotion, and other products. The 
Bracer is made primarily for stout 
men, but was found to intrigue many 
others, including motorists who drive 
long distances daily and suffer from 
postural strain. 

Marketing of the Bracer was re- 
ported as being sensationally suc- 
cessful in 1937 in spite of the fact 
that it required the company’s sales- 
men to leave the beaten path and cul- 
tivate a new type of outlet, the haber- 


SIMPLICITY TREND 


_ nee mes OF 


This new Bauer & Black Blue Jay pack- 

age evidences the trend toward sim- 

plicity, with all detail eliminated from 

the front to concentrate attention on 

the type of product, brand, and maker's 
identity. 


dasher. Department stores are sec- 
ond and surgical supply houses third 
in importance, only 5,000 selected 
drug stores being utilized in distribu- 
tion. 

Such headlines as “Don’t let a 
growing waistline spoil your appear- 
ance” stopped many plump, middle- 
aged gentlemen in 1937, indicating 
that vanity is not confined to the fe- 
male of the species. With a bow to 
Philco, Bauer & Black also made 
capital of a string of negatives, “No 
rip, no roll, no bulge, no bother,” 
which epitomize the accomplishments 
of the Bracer. 

The 1938 Bracer campaign will fol- 
low the pattern established in 1937 
and employ about the same maga- 
zines, including American Legion, 
Collier’s, Esquire, Life, Popular Me- 
chanics and Time, plus leading busi- 
ness papers reaching the men’s wear 
field. . 

The virtues of the Bracer were ex- 
tolled in staccato fashion by an en- 
thusiastic department head, C. F. 
Burhard, who pointed out the danger 
of allowing the Bracer to become a 
generic term, a fate which has over- 
taken many nationally advertised 
products whose names are too appro- 
priate. 

The appropriation for Velure van- 
ishing lotion has been substantially 
increased. Emphasis will be placed 
on newspapers and radio and an un- 
usual consumer premium deal to be 
released shortly. 


AFM Strike Deadline 
Advanced to Jan. 3 


Deadline on the threatened radio 
strike of the American Federation of 
Musicians has been advanced to 
Jan. 3 

Meantime Joseph Weber, AFM 
president, said contracts with 200 
independent network affiliates, repre- 
senting more than $1,000,000 salary 
increase, have been filed and less 
than 50 stations have not yet signed. 


To “Boys’ Outfitter” 


Frederick Kogos, formerly with 
Fairchild Publications, New York, 
has joined The Boys’ Outfitter, New 
York, as advertising promotion man- 
ager. 


“Creative Artists’ Out 


“Creative Artists 1938” has been 
issued by Sackett & Wilhelms Litho- 
graphing Corporation, New York. 
The book is designed as a source of 
reference for advertising managers, 
art directors and production man- 
agers. 


RANDELL STUDIOS 


WRIGLEY BLDG. CHICAGO 
PHONE SUPERIOR 0965 


a newly created position. 


SEND Wow FOR THIS © 
INFORMATIVE BOGK 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me a copy of your free book on Por- | 
celain Enameled Signs. 1 
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The rates for this department are as follows: 


“Help Wanted,” 


“Positions Wakrted,” 


“Representatives Available,” 36 cents a line, minimum charge $1. 


cash with order. 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 
$4.75 per inch. Write for descriptive folder describing discounts for term 


insertions. 


“Representatives Wanted,” and 


Terms 


Fewer Sundays 
Cuts November 
Roto Lineage 


Chicago, Dec. 23.—Rotogravure 
newspaper lineage followed the trend 
of black and white in November, 
Kimberly-Clark Corporation reports, 
local volume declining from Novem- 
ber, 1936, and national showing an 
even greater loss. The aggregate 
decline was 140,457 lines, or 10 per 
cent, from the 1,402,806 lines of roto- 


gravure carried in 1936. This total, 
however, was affected by the fact that 
only four Sunday editions were print- 
ed in November of this year, com- 
pared with five in November, 1936. 

Local rotogravure lineage in No- 
vember amounted to 445,617 lines, 
compared with 483,514, the loss being 
37,897 lines, or 7.8 per cent. The na- 
tional decline was 102,560 lines, or 
11.1 per cent, the current figure being 
816,732 lines, compared with 919,292 
in November, 1936. 

Color rotogravure accounted for 
120,111 lines of the November total, 
the remaining 1,142,238 lines being 
in monotone. 


HELP WANTED 


AN UNUSUAL OPPORTUNITY FOR 
AN EXECUTIVE ADVERTISING 
SALESMAN: 


The man we want must be not 
only a first rate salesman, but he 
must have a thorough knowledge of 
the industrial advertising and trade 
paper field. He must be of the ex- 
ecutive type, capable of making his 
own decisions and possessed of ini- 
tiative, intelligence, appearance and 
ability. He must have maturity and 
a sufficient amount of experience to 
enable him to cope with any situa- 
tion. He must be capable of earning 
up to $10,000 within a year’s time. 

If such a man can be found, one 
of the country’s leading publishers 
of highest grade, well-established 
trade publications has a most at- 
tractive proposition. 

Our own men know of this adver- 
tisement. 


Reply Box No. 1302, N. Y. C. 


COPY WRITER 
test advertising. 
Give age, experience, and salary ex- 
ected in your first letter. 

ox 1304, ADVERTISING AGE, Chgo. 


for Cosmetic Con- 


POSITIONS WANTED 


ARTIST—Smart Lettering with Pen 
and Brush, emphasizin character 
and sharpness; clean, crisp layouts; 
agency experience; seeks position. 

Box 1301, ADVERTISING AGE, N. Y. 


REPRESENTATIVES WANTED 


NATIONAL ADVERTISING 
REPRESENTATIVE 
Can you successfully sell for us 
bus and card space to the trade? We 
have a good proposition. 
Box 1303, ADVERTISING AGE, N. Y. 


ART WORK—CUTS 


ANY DRAWING, MAXIMUM TIME 2 HoURS 


if INCLUDES end 


LE DARE 
sTuDIO 


ai7 souTH 


Zinc CuT/ 
LETTERING * ILLUSTRATION 
ZINC CUT, MAKimMUM SIZE 4 $Q. incneES 


cuicaeo 


MISCELLANEOUS 

HAPPY NEW YEAR ahead for adver- 
tising and production men who avail 
themselves of newest process, repro- 
ducing illustrated advertising mate- 
rial without typesetting and engrav- 
ing expense! Saves time, effort and 
money! For instance, 300 copies of a 
sales letter, complete with letter- 
head, illustration, text, signature, are 
only $2.50; additional hundreds only 
25c. E’ven lower prices on large or- 
ders. Sizes up to 41”x54”. Write for 
free 24-page illustrated booklet and 
samples. 

Laurel Process, 480 Canal St., N. Y. 

PHOTO POST CARDS 
SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


Two Join Gardner 

Granville Rutledge, formerly sales 
and merchandising manager of 
Kroger Grocery & Baking Company, 
Detroit, has joined Gardner Adver- 
tising Company, St. Louis, in a mer- 
chandising executive capacity. Sam 
M. Ballard, formerly with Brooke, 
Smith & French, Inc., Detroit, has 
joined the copy staff of the Gardner 
agency. 


Lancaster to Chirurg 
Earle W. Lancaster, formerly with 
Chambers & Wiswell, Boston, will 
join James Thomas Chirurg Com- 
pany, Boston, Jan. 1. 


To Fenger-Hall 
The Chronicle, Calexico, Cal., has 
appointed Fenger-Hall Company, 
Ltd., San Francisco, as national ad- 
vertising representative. 


DISPLAYS 


Designers & Builders 
CONVENTION -EXHIBITS 


WINDOW, INTERIOR & TRAVELING DISPLAYS 
eee : 


ADVERTISER’S DISPLAY STUDIOS 
825 So. Wabash Ave. - Chicago, Ill.-Webster 4236 


Pie 
MILLER & 


‘PHOTO-ENGRAVERS 
IN CHICAGO 


Celler Cites 
‘Magazine Ban 
on Macy Copy 


Washington, D. C., Dec. 22.—Re- 
fusal of The Saturday Evening Post 
and Time to accept advertising of 
R. H. Macy & %o., featuring “price 
fixed” versus Macy’s own brands, 
today became the spearhead of the 
attack by Congressman Celler on al- 
leged boycott of copy and articles 
detrimental to the price maintenance 
theory as embodied in the Tydings- 
Miller law. 

A request from Chairman Ayres, of 
the Federal Trade Commission, for 
specific instances in support of 
Celler’s previous charges of illegal 
activities immediately following pas- 
sage of the law, resulted in the Con- 
gressman submitting a huge file to 
the commission, “naming names.” 

Chairman Ayers has announced 
that activities of the National Asso- 
ciation of Retail Druggists in con- 
nection with price maintenance are 
being investigated by the FTC. 

In addition to citing refusal of the 
two magazines to accept the contro- 
versial Macy copy, Mr. Celler claimed 
that Collier’s has been “subjected to 
retail pressure” because of an in- 
formative article on effects of the 
legislation and that Harpers Maga- 
zine withdrew a fair trade article 
scheduled for December. 


To Publish “Review” 

Hotel Review Company has been 
incorporated in San Antonio by A. C. 
White, A. M. Compton and Paul Mc- 
Sween, hotel managers, to publish 
Texas Hotel Review, the first issue of 
which will appear in January. Edith 
Tish is advertising manager, with 
headquarters in the Majestic bldg. 


Danville Joins Crosley 


Robert E. Dunville, former assist- 
ant to the general manager of Sta- 
tion KMOX, St. Louis, has been 
named assistant to the general man- 
ager of WLW and manager of WSAI, 
Cincinnati Crosley station. 


Retains Gilbert Rhode 


Anthracite Industries, Inc., New 
York, has retained Gilbert Rhode, in- 
dustrial stylist and designer, to 
serve co-operating equipment manu- 
facturers, 


a 


WBRK to Start 

Station WBRK, Pittsfield, Mass., 
now under construction, will go on 
the air Feb. 1 and will be affiliated 
with the Columbia Broadcasting Sys- 
tem. Harold Thomas, president of 
WATR, Waterbury, Conn., is owner. 
Sears & Ayer has been appointed na- 
tional representative for both sta- 
tions. 


Carroll Elected 


William J. Carroll, president of 
Rockwood Sprinkler Company, Wor- 
cester, Mass., has been elected to the 
board of directors of the Gamewell 
Company, Newton, Mass., an asso- 
ciate of the Rockwood company. 
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. » « annually producing 
OF COAL! 


8,000,000 TONS 


That’s a lot of fuel. It not only 
keeps riearly a million people Total Annual New 
warm all winter in the Salt Wealth Production 
Lake Market Area, but it gen- from Four Major 
erates steam in ee 7“ Sources: 
factories, power plants! In ad- 
dition, thousands of tons are $637,345,243.00 
shipped to outside markets, not- aa 

4 ning 
ably the Pacific Coast. 9120,572,512.00 
Coal, however, is only one of 
the diversified wealth-producers eae 
in this important four-state mar- 
ket ... a market which, despite Farming 
its great area, is so closely uni- $236,306,356.00 
fied in traditional background Tourist Trade 
and in commercial activity that $36,000,000.00 


The Salt Lake Tribune 


MORNING AND SUNDAY 


National Representatives: 
REYNOLDS-FITZGERALD, INC. 


OF NEARLY AM 


Salt Lake Telegram 


Member, ASSOCIATED WEEKLY 


MILLION 


it is regarded as a single city 
on up-to-date sales maps. 


The Salt Lake Tribune-Tele- 
gram is the ene metropolitan 
newspaper medium effectively 
serving this rich, responsive 
market. It is read by more 
people than any other six news- 
papers combined in this region. 
With a milline rate among the 
lowest in the entire publishing 
field, The Tribune - Telegram 


offers alert advertisers an un-' 
usual opportunity for economi- 
cal and profitable sales promo- 
tion. 
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Color Representatives: 
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UNION TO SEEK 
NEW RECRUITS 
IN ADVERTISING 


(Continued from Page 1) 
dicated, however, that the individual 
unions will operate more as units 
of the international, which will play 
the role of leading strategist. Actu- 
ally, it would appear that employes 
will be approached on the basis of 
their craft, with the possibility that 
at a later date they might be asked 
to transfer to the union dominant in 
the company in which they were 
working. As to present strength of 
the Cartoonists and the Advertising 
Guild in the agency field, he as- 
serted that one or the other had a 
“going nucleus” in most of the large 
agencies. The fact that the unions 
are seeking members in departments 
of advertisers is a new development. 

Mr. Hulley said that plans for the 
drive had been laid before the car- 
toonists’ affiliation with the interna- 
tional and it was partly the knowl- 
edge of these plans that led the com- 


mercial artists to come into the CIO 
fold. “Since our interests were 
vitally involved,” he said, “we 


couldn’t very well stay out.” 


Explains Joint Effort 
No “demands” are expected to be 
made in the early stages of the drive, 
which will have for its initial em- 
phasis the need of white collar work- 


ers and professionals to band to-| Ma 


gether for cultural as well as eco- 
nomic advancement, according to Mr. 
Hulley. As to the response expected 
from the management, he said that 
interviews with agency heads have 
indicated that unionization efforts 
will be welcomed providing they re- 
sult in stabilization of prices and of 
standards comparable to that exist- 
ing in engraving and kindred service 
crafts. 


SHREVEPORT POPULATION 
102,000! 


TIMES CIRCULATION 
91,063 


BUSINESS CONDITIONS 
6% ABOVE NORMAL 


Polk's City Directory, just out, ac- 
counts for 102,000 people in Shreve- 
port, Louisiana. 


The research department of a na- 
tional advertising agency, investi- 
gating 147 leading American mar- 
kets, finds that Shreveport business 
continues 6°%/, above normal. 


You can reach Shreveport, one of 
the most prosperous hundred-thou- 
sand cities in the United States, 
with ONE paper at ONE cost, for 
more than 50,000 families read The 
TIMES every morning! 


Retail Display 
for 51 Weeks 
2.5% Above ’36 


Chicago, Dec. 24.—For the 51l-week 
period ended Dec. 18, retail display 
advertising was 2.5 per cent ahead 
of the corresponding period of last 
year, according to the ADVERTISING 
Ace Index of Retail Activity. 

Newspapers in the 79 major cities 
included in this Index carried in the 
period reported a total of 1,038,344,- 
291 lines, or 24,929,430 lines more 
than the 1,013,414,861 total for the 
comparable period of 1936. This gain 
amounts to an average of more than 
490,000 lines a week for the 51-week 
period. 

During the seven-day period end- 
ing Dec. 18, the Index cities show 
a total of 30,388,681 lines, a decline 
of 1,725,593 lines, or 5.4 per cent, 
from the 32,114,274-line total for the 
corresponding week of last year. 

Below is a table showing percent- 
age of gain or loss over 1936, for 
each weekly period of this year: 
TANUAFY 8 ..ncccccccccccccces == 
January 9 
January 16 
January 23 
January 30 
February 6 
February 13 
February 20 
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March 6 
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Elsewhere on this page will be 
found a tabulation showing individ- 
ual lineage figures for each of the 
79 cities measured by this Index. 


Pierce-Arrow 
to Reorganize, 
Farley Sought 


Buffalo, Dec. 23.—Reports that 
James A. Farley would resign as 
Postmaster General to become head 
of Pierce-Arrow Motor Corporation 
were revived here today as the com- 
pany sought reorganization under 
section 77B of the federal bank- 
ruptcy act. Arthur J. Chanter, pres- 
ident, said the action was taken to 
preserve the status quo until reor- 
ganization plans can be consum- 
mated. 

Rumors circulated when _ stock- 
holders approved reorganization in 
September said that Mr. Farley 
would become president of Pierce- 
Arrow for a 5,000 share stock bonus, 
with another 5,000 shares in a year, 
besides his salary. 

If Mr. Farley accepts the post, he 
will find a job worthy of his mettle. 
Incomplete figures for 1937 show that 
Pierce-Arrow registrations declined 
from 706 in 1936 to 158 in 1937, the 
company being at the bottom of the 
list in volume. 


Changes Size, Rate 
Hitchcock’s Machine Tool Blue 
Book, Chicago, has increased its size 
to the standard pocket size of 54% by 
7%, inches, with a rate increase from 


$55 to $75 a page. 


Markets 


Index of Retail Activity in 79 Important 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1937, by Advertising Publications, Inc.) 


% Gain % Gain 


- 1-Week 51-Week or Loss or Loss 
yp teoe ag ape Period 1937 1937 Week Week % Gain 
Ended Ended Ended over over Ended Ended or 

City Dec. 21,1935 Dec.19,1936 Dec. 18, 1937 1935 1936 Dec. 19, 1936 Dec. 18, na ee 

‘1K SODERSEODS 15,381,796 17,010,025 16,749,865 + 8.9 —1.5 505,918 414,14 —18.1 

pon Pe. cmee heaae 5,941,789 6,566,721 6,882,673 +15.8 +4.8 159,852 131,404 —17.8 
Atlanta, i - sacecenses 14,616,407 15,596,154 16,277,196 +11.4 + 4.4 570,640 571,312 +0.1 
Baltimore, BG, ccvccce 21,492,575 23,142,394 23,558,112 +9.6 +1.8 753,924 731,882 —2.9 
Birmingham, Ala. . 10,707,662 12,028,450 12,988,920 + 21.3 +7.9 342,174 ae ae 

_ rere 21,087,933 21,484,265 20,945,671 —0.7 —2.5 705,783 675,5 

aro nly Conn. .... 8,776,244 9,275,174 9,899,786 +12.8 +6.7 307,468 263,536 —14.3 
Buffalo, NM. FZ. occccces 16,931,286 17,904,806 19,332,296 +14.2 +7.9 617,988 611,016 —1.1 
Camden, NM. J. ooccsere 4,259,320 4,215,930 4,193,390 —1.6 —0.5 124,963 112,197 —10.2 
Cedar Rapids, Ia. .... 4,703,124 5,133,478 5,221,818 +11.0 +1.7 169,414 143,486 —15.3 
tanooga, Tenn. ... 7,195,149 6,697,173 6,289,739 —12.6 —6.1 170,199 149,542 —12.6 
Chicage, Til. ccncenenes 28,304,616 31,293,266 32,401,702 +14.5 +3.5 934,546 911,768 —2.4 
Cincinnati, 0. ..ccccee 16,660,811 17,260,562 17,990,089 +7.9 +4.2 563,547 534,145 —5.2 
Cleveland, ©... ..cccoses 18,665,957 20,495,328 21,825,080 +16.9 +6.5 601,292 619,173 +2.9 
ES Serr ae eee eee ee en —— 455,512 ara ae 

DBNBS, TOR. ccccccccce 19,342,801 20,351,019 22,112,664 +14.3 +8. 659,752 “ ' 
el  aohecsveceses 13,644,666 13,489,580 15,843,870 +16.1 +17.5 522,046 489,594 —6.2 
Denver, Colo. ........ 10,321,827 10,380,528 10,637,600 +3.1 +2.5 259,520 264,665 +1.9 
Des Moines, Ia. ....... 6,540,027 6,525,637 6,660,896 +1.8 +2.1 177,199 180,398 +1.8 
Detroit, Mich. ........ 21,036,528 22,424,481 22,942,637 +9.1 +2.3 768,802 667,292 —13.2 
en ee seccvesth .--nhess #4..¢966606 q. i #.. «Beene ar “a0 245,434 260,392 +6.1 
ih, Sk 666s4 000 00600 7,015,190 7,702,390 9,440,400 + 34.6 + 22.6 241,108 256,662 +6.5 
Evansville, Ind. ...... 12,355,126 13,266,190 13,084,708 +65.9 —1.4 403,382 412,174 +2.2 
Fall River, Mass. ..... 3,290,311 3,497,275 3,491,729 +6.1 —0.2 105,166 92,758 —11.8 
eS Sere 8,331,736 9,281,216 9,381,736 +12.6 +1.1 287,252 264,488 —7.9 
Fort Wayne, Ind. .... 10,883,117 11,895,001 12,021,829 +10.5 +1.1 344,638 331,618 —3.8 
Gare, THR, svccsosioce 5,283,268 6,446,687 7,218,142 + 36.6 +11.9 212,563 175,508 —17.4 
Grand Rapids, Mich. .. 8,800,868 9,839,368 10,663,682 + 21.2 +8.4 322,672 285,614 —11.5 
Greenville, S. C. ...... 6,063,434 6,199,325 6,895,321 +13.7 +11.2 179,308 195,678 +9.1 
ee, TOE. socece ce 13,350,218 15,105,809 16,707,726 + 25.1 +10.6 501,354 517,860 +3.3 
Indianapolis, Ind. .... 16,813,697 18,471,453 19,111,629 +13.7 +3.5 656,857 . 559,594 —14.8 
Jacksonville, Fla. .... 8,006,250 8,537,396 9,123,058 +13.9 +6.9 277,410 267,694 —3.5 
Jersey City, N. J...... 2,379,850 2,441,087 2,374,144 —0.2 —2.8 82,051 66,911 —18.5 
Kansas City, Kans. .. 2,283,022 2,570,169 2,779,048 + 21.7 +8.1 75,019 89,138 -+18.8 
Knoxville, Tenn. ...... 9,040,966 10,010,805 11,021,822 +21.9 +10.1 302,036 325,864 +7.9 
Little Rock, Ark. ..... 9,307,914 9,540,207 9,612,097 +3.3 +0.8 270,984 266,406 —1.7 
Toe Ammeles, Cal. .2.+ cesses 24,460,532 25,624,811 ‘uted +4.8 662,569 688,293 +3.9 
Re, BN, 6:04.05 006% 10,110,520 10,306,884 9,883,890 —2.3 —4.1 302,232 261,702 —14.4 
Manchester, N. H. .... 3,577,090 3,572,475 3,861,532 +7.9 +8.1 112,285 123,092 +9.6 
Memphis, Tenn. ...... 11,307,142 11,733,726 12,394,412 +9.6 + 5.6 381,668 359,632 —5.8 
Milwaukee, Wis. ..... - 18,859,911 16,240,710 18,549,528 + 33.8 +14.2 565,825 688,173 + 21.6 
Minneapolis, Minn. ... 14,518,291 15,400,612 14,871,426 +2.4 —3.4 451,865 389,361 —13.8 
New Bedford, Mass. .. 3,182,987 3,423,356 3,440,948 +8.1 +0.5 117,712 129,584 +10.1 
New Haven, Conn. ....  «..seecc- 9,325,148 9,525,214 —e +2.1 264,656 245,966 —7.1 
New Orleans, La. ..... 18,551,918 20,297,347 20,694,443 +11.5 +1.9 627,423 620,201 —1.2 
TNew York, N. Y...... 61,263,136 68,116,925 67,277,035 +9.8 —1.2 2,104,885 1,820,862 —13.5 
Brooklyn, N. Y....... 7,018,653 7,298,758 6,167,111 —12.1 —15.5 250,441 99,832 —60.1 
PIOTEOIM, VO. cccccccse 9,525,012 9,814,686 9,755,746 + 2.4 —0.6 278,208 255,178 —8.3 
Onmiene, Cal. .csccece 7,734,163 7,943,694 7,998,796 +3.4 +0.7 228,645 237,110 +3.7 
Oklahoma City, Okla.. 10,735,515 11,516,887 12,760,566 +18.9 +10.8 349,216 363,636 +4.1 
i. SS errs 11,008,413 11,505,716 12,021,248 +9.2 +4.5 390,614 355,442 —9.0 
Philadelphia, Pa. ..... 29,146,357 30,106,516 30,941,943 +6.2 + 2.8 916,228 873,954 —4.6 
Phoenix, Ariz. ........ 17,639,295 7,638,428 7,628,740 +1.2 —0.1 195,916 210,868 +7.6 
Pittsburgh, Pa. eee 28,699,942 24,242,220 25,519,250 +7.7 +65.3 721,518 655,550 —9.2 
Portland, Ore. ........ 10,678,070 12,472,843 12,945,844 + 21.2 +3.8 335,384 306,040 —8.8 
Providence, R. I. ..... 13,744,168 13,860,117 14,126,906 +2.8 +1.9 370,635 338,964 —8.6 
Reading, Pa. ......... 9,937,784 9,910,756 11,112,244 +11.8 +12.1 306,278 293,902 —4.1 
Richmond, Va. ....... 12,297,292 18,746,262 13,526,424 +10.0 —1.6 401,492 405,916 +1.1 
§Rochester, N. Y...... 18,077,126 17,760,537 17,760,527 —1.8 —6.9 591,705 447,487 —24.4 
Rock Island-Moline 7,774,232 8,722,400 9,301,630 +19.6 +6.6 240,632 236,320 —1.8 
Sacramento, Cal. ..... 8,459,817 9,008,384 8,786,795 +3.9 —2.5 244,188 212,030 —13.2 
San Antonio, Tex. .... 5,775,288 6,717,925 6,592,274 +141 —1.9 192,906 189,543 —1.8 
San Diego, Cal. ...... 138,472,526 14,518,370 14,228,726 + 5.6 —2.0 460,726 402,976 —12.5 
San Francisco, Cal. ... 14,671,579 16,023,612 16,585,908 +13.0 +3.5 365,299 430,416 +17.8 
Seattle, Wash. ........ 10,258,916 10,188,666 10,387,164 +1.3 +1.9 285,110 257,068 —9.8 
South Bend, Ind. ..... 8,481,502 9,252,968 9,491,155 +11.9 + 2.6 271,332 249,937 —7.9 
Spokane, Wash. ...... 6,818,794 7,634,701 7,848,008 +15.2 +4.2 208,810 187,082 —10.4 
ey. LAO BRO, 6.65 00-000 17,396,385 18,883,930 19,662,060 +13.0 +4.1 536,245 477,320 —11.0 
St. Paul, Minn. ....... 12,662,653 18,270,599 12,473,497 —1.5 —6.0 370,981 368,003 —0.8 
i ee ee 11,481,489 12,385,486 12,040,940 +4.9 —2.8 377,034 320,712 —14.9 
*Tacoma, Wash. ...... 5,411,922 6,474,175 6,303,691 +16.5 —2.6 174,664 166,208 —4.9 
TOINOE, Bie coccvcccsce 6,051,108 5,959,937 6,366,462 +5.2 +6.8 209,888 204,540 —2.6 
yo) OS > Ae as =o eebeee § . Sees 2 Saas eas bens 395,938 360,728 —8.9 
Toronto, Ont., Can..... 22,071,570 21,126,270 19,815,002 —10.2 —6.2 620,314 561,258 —9.5 
co, 2 Pee 4,371,934 4,142,880 4,351,417 —0.5 +5.0 138,544 128,338 —.4 
., Se | SRP 9,459,294 10,324,213 10,003,955 +5.8 —3.1 314,356 295,442 —6.0 
Washington, D. C. ... 35,649,386 39,220,271 38,297,966 +7.4 —2.4 1,342,864 1,251,574 —6.8 
Worcester, Mass. ..... 11,974,430 12,301,750 12,634,847 +5.5 +2.7 347,634 354,529 +1.9 
Youngstown, O. ...... 8,959,844 9,264,024 9,103,125 +1.6 —1.7 212,636 234,342 +10.2 
c: eee eee 917,525,939  1,013,414,861  1,038,344,291 +9.3 +2.5 32,114,274 30,388,681 —5.4 


y7New York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 8, 1937. 
§Journal and Sunday American discontinued June 8, 1937. 
*Daily Ledger discontinued June 23, 1937. 


Account to Raymond 


The L. Raymond Company, Los 
Angeles agency, has been appointed 
to handle promotion for the seventh 
semi-annual California Smallwares 
Show to be held Jan. 16-19 in the Los 
Angeles Biltmore Hotel. 


Slavin in New Post 


Edward Slavin, formerly with 
Quad-Color, Inc., Philadelphia, has 
joined the sales staff of Williams 
& Marcus Company, Philadelphia, 
printer and silk screen display manu- 
facturer. 


Names Young & Rubicam 

Langendorf United Bakeries, Inc., 
San Francisco, has appointed Young 
& Rubicam, Inc., Hollywood, Cal., to 
handle radio advertising for Langen- 
dorf bread. 


Hotel La Salle Appoints 

The Hotel La Salle, Chicago, has 
appointed Gale & Pietsch, Inc., Chi- 
cago, to handle its advertising. 


Vidal to WRTD 


William H. Vidal has joined Sta- 
tion WRTD, Richmond, Va., as ac- 
count executive. . 


Cheltenham Named 


Green Fuel Economizer Company, 
Beacon, N. Y., manufacturer of power 
plant apparatus, has named Chelten- 
ham Advertising, New York, to han- 
dle its account. Industrial publica- 
tions and direct mail will be used. 
— Pickering is account execu- 

ve, 


Trott to “Hairdresser” 


Dudley Trott has joined American 
Hairdresser, New York, as Western 
manager at Chicago. He was for- 
merly with Chilton Company. 


“Look” Expands Office 

Look, Des Moines, Ia., has taken 
additional space in the French bldg., 
551 Fifth avenue, New York. 


“Times” Appoints 

The Union Daily Times, Union, 
S. C., has appointed DeLisser & Boyd, 
Inc., as national advertising repre- 
sentative, effective Jan. 1. 


To Introduce Lotion 


Duart Sales Company, Ltd, San 
Francisco, will introduce a new hand 
lotion nationally in the Fawcett 
Women’s Group in March. The new 
lotion is made from milk oils. 


700,000 HIGH SCHOOL STUDENTS 


| 


read anD study 
SCHOLASTIC — 


IN 25,000 CLASSROOMS 
210000 HOMES 
é For Market Dota se. > 


Mailing Service 
Multigraphed letters filled-in equal 
to individually typewritten ones. 

ADDRESSING. MIMEOGRAPHING 


THE LETTER SHOP, Inc. 
44@ Go. Dearborn St., Wabash 6655 
CHICAGO 
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NOTABLES PAY 
LAST DUE TO 
IUDGE BINGHAM 


Famous Publisher Dies 
Following Operation 


Louisville, Ky., Dec. 21—With a 
great outpouring present to pay their 
last respects, funeral services were 
held here yesterday for Robert 
Worth Bingham, publisher of the 
Louisville Courier-Journal and Times, 
and United States ambassador to 
Great Britain. Judge Bingham died 
in Johns Hopkins hospital, Baltimore, 
Saturday night, following an explora- 
tory operation which disclosed that 
he was suffering from an obscure, 
but virulent ailment known as Hodg- 
kins disease. 

Judge Bingham, who was 66 years 
old, gained wide fame as the nation’s 
representative at the Court of St. 
James. In Kentucky, he was better 
known as a fighting publisher whose 
wealth and power made it possible 
for him to wage successful wars for 
the welfare of his constituents. 

Judge Bingham bought the two 
newspapers in August, 1918, from Gen. 
W. B. Haldeman, Miss Isabelle Halde- 
man and Henry Watterson, the latter 
remaining for some time as editor 
emeritus of the dailies which his 
flaming pen had repeatedly brought 
younger 
days. Judge Bingham completed his 
purchase in July, 1919, when he 
bought some outstanding shares from 
Bruce Haldeman. Prior to this period, 
he practiced law in Louisville. 

In 1920, Judge Bingham led the 
movement to form a co-operative mar- 
keting association among _ tobacco 
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PUBLISHER DIES 


Judge Robert W. Bingham, publisher of 

the Louisville Courier-Journal and Times 

and ambassador to Great Britain, who 
died December !2. 


growers of Kentucky and adjoining 
states, when prices offered for the 
crop were so low that they failed to 
cover production costs. An expert 
was summoned from California to 
outline the plan later adopted and 
by fall of the following year the as- 
sociation boasted 57,000 members 
producing a crop valued at $50,000,000. 

The Kentucky legislature passed 
an enabling act and Louisville banks 
created a revolving fund of $1,000,000 
to aid grower-members, while Judge 
Bingham pledged a similar amount. 
| A committee headed by the publisher 
also negotiated a $10,000,000 loan 
with the War Finance Corporation. 
This proved, however, to be super- 
fluous. 

The Burley Tobacco Growers’ As- 
sociation operated so successfully 
that the Dark Tobacco Growers’ As- 
sociation was formed in 1922 to 
market tobacco in the same way, or 
as Judge Bingham put it, “to give 
the grower a voice in determining 
the price of his product.” 


Guide in Legislation 


It is generally believed that recent 
farm aid measures of the national 
administration have borrowed some 
of the ammunition of the Kentucky 
tobacco folk, particularly since Judge 
Bingham’s intimacy with Secretary 
Wallace and others gave him a fine 
opportunity to preach his favorite 
gospel of crop control. He was 
credited generally with assisting in 
the draft of the Agricultural Adjust- 
ment Act, later invalidated by the 
Supreme Court. 

Judge Bingham crusaded ardently 
for more opportunity for mountain 
folk of his state and gave $5,000 to 
the county showing greatest prog- 
ress in a specified time. 

In November, 1930, when Louis- 
ville was hit hard by closed banks, 
Judge Bingham advanced 50 per cent 
of their deposits to patrons of the 
National Bank of Kentucky. 

The publisher is survived by his 
widow, Mrs. Aleen Muldoon Hilliard 


dom equalled are regular 
into copy and layouts. 
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Bingham, and three children by a 
former marriage—Barry Bingham, 
co-publisher of the two newspapers, 
Robert W. Bingham, Jr., and Miss 
Henrietta Bingham. 


I. U. SEARS DEAD 
Davenport, Ia., Dec. 20.—Ike U. 
Sears, former business manager of 
the Davenport Times, died in Miami 
Saturday of pleurisy, according to 
word received here today. Like a 
few other newspaper men, Mr. Sears, 
who was 67 years old, entered the 
business department via the circula- 
tion office in which he was a bona 
fide expert. 

Before coming to Davenport in 
1901, Mr. Sears served in the circu- 
lation department of the Chicago 
Herald. He was brought to Daven- 
port to perfect both methods of get- 
ting and handling circulation, and 
he was so successful in that mission 
that the Lee Newspaper Syndicate, 
publisher of the Times, decided to 
retain his services. Mr. Sears, who 
served as president of the National 
Association of Circulation Managers 
during his tenure with the Times, 
was made business manager of the 
Davenport paper in 1918. 

When the Lee Syndicate bought the 
State Journal at Madison, Wis., Mr. 
Sears was transferred to the Wiscon- 
sin capital. Mr. Sears was a leader 
in organizing a Wisconsin tourist 
campaign and served without remu- 
neration. After retiring in 1933, he 
established a home in Miami. 

A widow and two sons survive, 
one, Randall Sears, being publisher 
of a newspaper at Lanesboro, Minn. 


Competitor to 
Be Guardian of 
O’Hara’s Paper 


Providence, Dec. 23.—The Provi- 
dence Star-Tribune today appeared as 
the Providence Tribune, following its 
purchase by the Providence Journal 
Company, which has formed Provi- 
dence Publishing Company to issue 
the evening paper temporarily. 

The Journal Company, publisher of 
a morning, evening and Sunday pa- 
per here, bought the Star-Tribune for 
$181,000 and satisfaction of a first 
mortgage of $121,875, chiefly to pave 
the way for new ownership. It was 
the only bidder after a group headed 
by David Stern, Philadelphia and 
New York publisher, withdrew. A 
statement in the Journal today said 
it stands ready to dispose of its acqui- 
sition whenever independent opera- 
tion by a reputable Rhode Island 
group becomes possible. The Jour- 
nal also publishes the evening Bul- 
letin. 

The Star-Tribune was formerly 
owned by Walter E. O’Hara, head of 
Narragansett race track, whose bit- 
ter feud with Governor Quinn 
resulted in the National Guard being 
called out to prevent a scheduled fall 
meeting at the track. A receiver was 
later appointed for the newspaper 
property. 


Heinz Not in A&P 


Interior Poster Lineup 
O. J. Carson, assistant advertising 


-imanager of H. J. Heinz Company, 


parts of our complete serv- 


SERVICE CO. 


NEW YORK 
Van. 3-3680 


: Pittsburgh, told ApvERTIsInc AGE the 


company was not among the group 


'|of advertisers signing for a new type 


of interior poster in the Great At- 
lantic & Pacific Tea Company’s New 
Orleans super-market, as reported in 


‘|the issue of Dec. 1 


Agate Club Slate Named 


Nominations for 1938 officers of 
the Agate Club Chicago, to be elected 
Dec. 28, are Thurlow Brewer, The 
New Yorker, president; Frank Hun- 
ton, Popular Science Monthly, vice- 
president; John McClatchie, Time, 
Inc., secretary; Roy C. Husbands, 
Woman’s Home Companion, assistant 
secretary, and John W. Bannister, 
Capper Publications, treasurer. 


Blair Represents 


Don Lee Network 


Don Lee Network has placed its na- 
oe representation with John Blair 


FARM IMPLEMENT 
MAKERS OUTLINE 
‘38 FILM PLANS 


(Continued from Page 1) 


now, it stressed the advantages of 
modern farm equipment. New films 
in the works will be used in promo- 
tion for a variety of the company’s 
products, including a combine har- 
vester, a small harvester-thresher 
and a mower. 

Effectiveness of the films as sales 
builders is dependent largely upon 
the local promotional effort exerted 
by the dealer, company spokesmen 
emphasized. There is no one terri- 
tory more receptive to pictures than 
another, it was explained, with pic- 
tures devoted to cotton farming often 
requested by farmers on non-cotton 
areas. This is also true of other 
specialized features such as those on 
citrus harvesting. 

Harvester’s policy is to permit its 
dealers first choice on new produc- 
tions. Afterwards, they are avail- 
able to all groups requesting them. 


tensive user of motion pictures aimed 
at farmer audiences since 1917, and 
at present has two new productions 
scheduled for early release, according 
to B. D. Grussing, advertising man- 
ager. 

“Three years ago,” he reported, 
“we produced the ‘Harvestor,’ a mo- 
tion picture which helped us to get 
a foot-hold in the combine business.” 
New productions, “The All-Ameri- 
can Choice” and “Pioneers of Prog- 
ress,” will incorporate many scenes 
from earlier films in illustrating the 
progress made in the company’s line 
of machinery. Mr. Grussing added 
that the company’s efforts in motion 
pictures are confined to consumers 
rather than dealers. 

“Aces of Action,” the company’s 
feature film for 1937, was used by 
360 dealers at 416 shows up to June 
1, he reported. Total sales obtained 
at these showings were 360. In addi- 
tion to this, more than 10,000 pros- 
pects were obtained for future sales. 
Attendance totaled more than 100,000 
with an average of 259 for each show- 
ing. This film was an all-sound, all- 
talking picture. 

Garst & Thomas, seed corn pro- 
ducer, has recently released a sound 
picture, “Happy Harvests,” for show- 
ings to farm groups in Iowa, Ne- 
braska, Kansas and Missouri during 
1938. 


No charge is made save for shipping 
costs. Of the 27,000 showings in 1936, 
20,000 were made through dealers, 
with the balance under the auspices 
of colleges, film distributors and 
other groups. 

Non-technical productions dominate 
the Harvester schedule although the 
company has also scored successfully 
with several pictures devoted mainly 
to “taking the machine apart and 
seeing what makes it go.” 


Slide-Films for Case 


J. I. Case Company is using film 
promotion in both its industrial and 
agricultural divisions, although F. A. 
Wirt, advertising manager, said that 
sound slide-films rather than motion 
pictures have been found more effec- 
tive in agricultural equipment pro- 
motion and were therefore being used 
exclusively in this division. 

Dealers of this company likewise 
follow the policy of inviting farmers 
in for special showings of the slide- 
films during the winter months, Mr. 
Wirt said. Many of the company’s 
regional men, he added, have their 
own sound equipment and can use 
the films and records furnished by 
the company for showings to smaller 
groups or individuals. 

The industrial division, he said, 
uses two films, one on snow removal 
and another on highway mainte- 
nance. These are used by sales rep- 
resentatives and distributors prin- 
cipally in the sale of Case equipment 
to government agencies, county 
boards or committees. 

P. C. Smith, of the Caterpillar 
Tractor Company advertising depart- 
ment, reported that 80 per cent of the 
company’s dealers will be equipped 
in 1988 with projectors for showing 
of sound pictures which feature the 
Diesel shows sent on tour each sea- 
son. 

The Diesel shows, he explained, 
are scheduled for each domestic 
dealer, generally during winter and 
spring months, and are brought to 
him by special trucks carrying a va- 
riety of promotional material. Upon 
completion of the show, a one or two- 
day event, the films are released to 
dealers for direct use in their sales 
work. 

For the most part, Mr. Smith said, 

Caterpillar films are pictorial demon- 
strations of machine performance on 
all types of work, including general 
farming, logging, road building, snow 
removal and road maintenance. Cater- 
pillar also is producing several gen- 
eral interest films annually, designed 
to appeal to all classes of power users 
and usually featuring Caterpillar 
equipment at work in the foreign 
field. 
Since 1931, the company has pro- 
duced more than 80 films, Mr. Smith 
reported. These have all been sound 
pictures and do not include the addi- 
tional prints made of these pictures 
for dealers who have equipment for 
silent pictures only. 


The appointment is effective Jan. 1, 
1938. ; 


Minneapolis-Moline has. been an ex- 


PRINTING 


This Advertisement 


is dedicated to the man who 
feels that there must be a 
better way...somewhere ...to 
handle the production require- 
ments of his advertising matter. 
Faithorn 3-in-1 Service enables 
advertisers and advertising 
agencies to obtain the finest 
ad-setting, engraving and print- 
ing—all under ONE roof. Why 
send cuts to ONE concern, type- 
setting to another, many blocks 
apart—and then give your print- 
ing toa firm even farther away? 
The close relationship of these 
three important elements cer- 
tainly makes it imperative that 
the responsibility be placed in 
one direction, like Faithorn. 
You will then get the BEST—at 
the Jowest possible production 
cost. Let us demonstrate this 
to you on your next job. Write, 
or telephone Wabash 7820. 
Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 
BEADS... 
Silver Plated Teaette 


For many years 
C. D. Peacock has 
used FAITHORN 
3-in-1 complete 
service. You, too, 
can now enjoy its 
many advantages. 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed assured. 


FAITHOR 


Telephone Wabash 7820 
504 SHERMAN STREEx 
CHICAGO 


DAY AND NIGHT SERVIC! 


; ny = f cis on _ air Tee * a a: ES a 5 Pica ae Byte “iii 2 ld ‘ ‘ £.. 45; , ot ar 2 : ‘- Oe eh) i Bee wz 
. z P.-- ede 
az 
aa LU ee = x 
—4 ae 
7 — Ba Ure ee ; 
a — Se 
Ooo a 
e ioe 3 ae i z : 
= Se j i ? 
es: 7 cae ine : “si 
| a la a) 
umn E Me gy. z be a 2 ‘ : 
me p Mera ore eo: sh re 
| ey ae Gy Sige ean P eaees 
= saree a 
i aa : NB ks 
——- os aclu ft 
oe 
koe 
0O=_=_=£=£_=_—>— > >>>——>—>—*—_"xcKk\ —[,[——[SS===== tess ; 
es 
res, 
i 
| Ree 
ee oe 
a ae 
Se a pea nea : 
a a S as a 
TyA @) 
xy Ay 2G ~~ rr tt 
| RY 3 e) got) 
Q, oa = ey 
a & aN ae 
ee te 
— eek Se 
pe 
—4, sini alacant emcees emai tes ey 
+7. ; ie es 
—9. | i a 
—8, : oer as 
35 tj my PC al 
4 pees ae | 
+1, «ti , ; a 
24 4 Ftl-) Hiss, Y Dail ete 
: cH) ea | | BD cee 
=1. St a, | amd ii 
aa Bmauiaspesiesiitis 3: 
be i i| hoe | 3 
—, 1b eoserice Lilli - 
4 iil lala sant se RY El — Be 
“12.5 er to po "i ee, 
17.8 } ||| rit | ‘= Ba 
—9.8 - CREAR O15 Ree Pry iat I 
=79 Aaa swat OE 
10.4 4 
-11.0 “ 
—0.8 
-14.9 
—4.9 
—2.6 
—8.9 eat 
> ee a 
—6.0 a is 
—§.8 oun 
+1.9 get re 
-10.2 2° 
teed . .o 
= ge 
apa 
ag ce es REL BT RA LE EE SIE OE LET EET SE LOE CE OE STE ae 
geal is sia 4 F bi ie Ds : 
~ | i Oa A ) wooo \ 
Mee et & a, F 4 Beh ee gg j bE ee. 
CF 4 ee é - Lo \\ oy ‘| 
ee ee ee ae Min, Me i, ee a . MEE Ee we Eh? 
SE Ee re on Le 2 su 
a DEORE DIE EERE TED EEE weg LE Ce ee) 3 q ek a 
we ¢ Tenement ete chem Le hy, 
js —_—_—_— oY a 
We ence eee es 
ee corscocy 
scr wT me \ 
Satie + + fame! faa a 
cee 5 Eg 
. ee ‘ 
- 
ea 
se sie 
al 1 pag oere 
>. } 
NG a 
= a a | 
m0 ee ha CORPORATION Re 
GINA Ms 
GARY a 
ONTON oe 
ot 
ees 
fi y ges it 


ADVERTISING AGE 


December 27, 1937 


Coming 
Conventions 


Dec. 27-30—Annual convention, 
American Marketing Association, 
Chalfonte-Haddon Hall Hotels, At- 
lantic City. 

Jan. 31-Feb. 5—Annual convention, 
National Retail Dry Goods Associa- 
tion, New York. 

March 21-22—Annual convention, 
Interstate Circulation Managers As- 
sociation, Wilmington, Del. 

March 22-25—Annual Packaging 
Exposition of American Management 
Association, Palmer House, Chicago. 


March 31-April 1—Annual conven- 
tion, Hotel Sales Managers Associa- 
tion, Atlantic City. 


April 26-29—Annual convention, 
American Newspaper Publishers As- 
sociation, New York. 


April 28-30—Annual convention, 
American Association of Advertising 
Agencies, The Homestead, Hot 
Springs, Va. 

May 3-7—Annual convention, Pre- 
mium Advertising Association of 
America, Chicago. 

May 13-14—Annual convention, 
Advertising Affiliation, Hamilton, 
Ont. 

May 22-25—Annual convention, Na- 
tional Paper Box Manufacturers As- 
sociation, Hotel Cleveland, Cleveland. 

June 12-15—Annual convention, 


Advertising Federation of America, 
Statler Hotel, Detroit. 


June 26-30—Annual convention, In- 
ternational Association of Display 
Men, Mayflower Hotel, Washington, 
D. C. 


MacMahon Promoted 


J. E. MacMahon, formerly assist- 
ant sales manager, has been ap- 
pointed general sales manager of 
Graton & Knight Company, Worces- 
ter, Mass., tanners. He succeeds C. O. 
Drayton, resigned. 


Joins Ad-Craftsmen 


Lester C. Bennett, formerly finan- 
cial advertising manager of American 
Banker, has joined The. Ad-Crafts- 
men, Salt Lake City. 


E H. MCREYNOLDS 
TAKES LIFE AS 
HOLIDAYS NEAR 


(Continued from Page 1) 


Mr. McReynolds became a warm 
friend of Gene Tunney, later heavy- 
weight champion of the world. In 
his book, “A Man Must Fight,” Tun- 
ney said McReynolds’ admiration of 
his fistic prowess and his firm be- 
lief in Tunney’s future was respon- 


Providence, Rhode Island 
the 


NET PROFIT 


Market! 


A state market of metropolitan scope and convenience: 680,000 


consumers, 92% urban, with effective buying power 4th highest 


of all states, stabilized by diversified industry. 


from the 


Providence wholesale center. 


ar 


$220,000,000, at a per capita rate 18% above the U. S. average 
. through 9,000 retail outlets easily reached, sold and serviced 


Selling costs lowered by compactness and population density 


unique among states. Advertising costs minimized by Journal- 


Bulletin coverage: practically 100% in Greater Providence... 


in Rhode Island as a whole 3 out of 4 families. 


Consumers of the metropolitan mass, and of the large wealthy 


class, respond to the same medium. Their dealers know it, and 


buy and sell with Journal-Bulletin advertising power in mind. 


Providence Journal- Bulletin. 
Dominating New. England’s Second Largest Market — 


REPRESENTATIVES: Chas. H. Eddy Co., Inc. .New Tosh - Chink posite: Atlanta 


sible more than any other factor for 
the decision to become a profes. 
sional fighter. 

Mr. McReynolds will be remem- 
bered in advertising circles, how- 
ever, for the fine work he did with 
the Missouri Pacific and the equally 
effective, and even broader perform- 
ance given as president of the Ad- 
vertising Federation of America. He 
proved a worthy member of the illus- 
trious clan which headed the AFA 
and added greatly to the prestige of 
the organization from June, 1936, to 
June, 1937, after his election at the 
Boston convention. 


Wanted Copy Regulation 


Mr. McReynolds’ views on adver- 

tising elicited an echo from some of 
the most astute members of the pro- 
fession in the country. He insisted 
that advertising must be regulated 
and that this control should be ex- 
ercised voluntarily. While he paid 
tribute to the efforts of media to 
clean up advertising copy, be be- 
lieved that this was in the long run 
ineffective without some form of su- 
pervision from the other side of the 
fence. In one of his closing ad- 
dresses near the end of his AFA ad- 
ministration, he recommended crea- 
tion of a supreme court of advertis- 
ing. 
Mr. McReynolds also held firmly to 
the thought that advertising should 
play a leading role as the country 
emerged from its long depression 
and that both the economics of ad- 
vertising and of the capitalistic sys- 
tem needed hard selling to the coun- 
try. 


AFA VOICES GRIEF OF 
ORGANIZED ADVERTISING 


New York, Dec. 22.—The Advertis- 
ing Federation of America issued the 
following statement today voicing 
grief of the entire advertising fra- 
ternity at the death of E. H. McRey- 
nolds, former president: 

“Leaders in organized advertising 
were shocked to learn of the sudden 
passing in St. Louis of Mr. McRey- 
nolds, former president and chairman 
of the board of the Advertising Fed- 
eration of America. 

“He was keenly interested in or- 
ganized advertising and devoted to 
the work of the Federation. His pass- 
ing is a great loss to organized ad- 
vertising and a_ shock to his 
many friends throughout the United 
States.” 


Issues Rate Card 


Rate cards for Ken, New York, 
have been issued. The New York 
advertising staff, directed by John K. 
Herbert, will include Bert Carter, 
Frederic W. Watson, Purcell O’Gor- 
man and Thomas Sterck. 


Doremus Moves 
Doremus & Co., Ltd., has moved its 
San Francisco office to new quarters 
in the Flatiron bldg., 544 Market 
street. The telephone number is Gar- 
field 6688. 


“Food” Appoints 
Food, Oakland, Cal., has appointed 
McClanahan & Co., New York, as 
Eastern sales representative. 


INTERNATIONAL 
PRINTING PAPERS 


Ticonderoga Book 
Champlain Book 
Saratoga Book 


Saratoga Cover 


Lexington Offset 


Made by 
INTERNATIONAL 
PAPER COMPANY 

220 East 42nd Street 
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ADVERTISING AGE 


TOGRAPHIC REVIEW 
F THE WEEK 


UTILITY TRANSFORMS BUILDING INTO HOLIDAY MESSAGE 


Public Service Electric & Gas Company of New Jersey transforms the entire front of its main building in the heart of Nags 


into this effective holiday "card." 


BUILDS PRIDE IN CITY 


More than a score of Minneapolis companies have joined forces to sponsor a 

civic advertising campaign on the theory that an inspired local citizenry will 

draw heavy returns from outside its borders. The posters are carrying various 

messages from the mayor, and the sponsoring companies’ signatures receive 
marked attention. 


CLOCKS A RECORD IN JAPAN 


i ing 66 feet and a 22-foot second hand, this neon- 
Sas ak ye to be the largest neon outdoor display in Japan, 
provides a “store-wide" attention getter for a downtown Tokyo store facing one 


a + rail stations. The new clock is mute testimony to reports 
= aun pre bee 8 that, despite the Chinese strife, advertising on the 
island is not marking time. 


GROUP PROMOTER 


United Drug Company, Boston, is dis- 

tributing this new group display for 

Rexall rubber goods. Forbes Lithograph 
Company produced the display. 


Judges last week chose Jane House from 
a group of 12 professional beauties, to 
reign as Swim Suit Queen and feature 
promotion for National Swim for Health 
Week, next June 21-26. The photograph 
was taken by Howard Redell, who also 
was one of the judges choosing among 
the beauties. 


Robert E. Martin (left), advertising man- 

ager, George Muse Clothing Company 

and new vice-president of the Atlanta 

Advertising Club, swaps congratulations 

with the new president, Richard H. 

Rich, vice-president of the department 
store bearing his name. 


PLANS PRESENTED 


Armstrong Cork Company's wholesalers 
get an inside view of preparation of 
advertising plans in this scene from a 
new motion picture presentation featur- 
ing John P. Young (left), advertising 
manager, and his assistant, Ralph 
Winslow, going over some new copy. 


, 


HONOR AIR TRANSPORT ADVERTISER 


At this presentation ceremony last week, the first annual “Man of the Year" 

award of Kappa Sigma fraternity was given to C. R. Smith, president of Ameri- 

can Airlines. Left to right are Karl Frederick, Ruthrauff & Ryan, Inc., Chicago, 

Beauford Jester, Kappa Sigma, grand master of ceremonies; Mr. Smith, and 
Allen G. Ritter, national president of the fraternity. 


BLOW-UPS TAKE NEW FORM IN WINDOW DISPLAY 


Amity Leather Products Company, West Bend, Wis., presents as a novel window display stopper what is said to be the world’s 
largest billfold, faithfully reproducing one of the company's new models. 
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